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ABSTRACT 


In the past decade many universities experienced a change in the 
traditional postsecondary student-institutional relationship, with the 
development of a relationship that is much more reciprocal in nature. 
Since 1973 the designation of the student as a consumer has received 
considerable support, for it portrays a student engaging in an 
exchange process with a university, a designation more in keeping with 
the reciprocity of the current student-institutional relationship. 

This research examined the characteristics of some of today's 
university students and selected aspects of the decision process 
employed by the students when making the decision to attend 
university. The Engel-Kollat-Blackwell Theory of Consumer Behavior 
(1978) provided the conceptual framework for the research. 

The study involved full time undergraduates at the College of 
Home Economics and the College of Education at the University of 
Saskatchewan. Data for the study was collected during March and 
April, 1982 via a questionnaire which was developed for the study. 
Data analyses were accomplished using the Statistical Package for the 
Social Sciences, and included frequency and percentage distributions; 
crosstabulations and chi-square; and the discriminant analysis. 

Findings indicated that both colleges are still drawing students 
primarily from the traditional student sector. Most students are 
existing on incomes which are considered below the poverty line, and 
approximately two-thirds of the students were receiving some parental 
assistance. Parents were also the largest supplier of funding for 


students in both colleges. A larger percentage of students in Home 
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Economics first considered their choice of career after they left high 
school compared to the students in Education. Most first year 
students searched for information with the degree of search declining 
with the year of enrollment. The mean for the number of sources 
utilized by the students in the College of Home Economics was 4.3 and 
by the students in the College of Education was 4.8. For both 
Colleges the most used source was univerity students. Regarding 
evaluative criteria use,students in the College of Home Economics used 
a mean of 8.2 criteria and students in the College of Education used a 
mean of 6.9 criteria. For both Colleges, the most used evaluative 
criteria were the college program and previous investment in the 
Program. All students made the decision to attend either on their own 
or else it was made jointly. No students felt that someone else had 
made the decision for them. 

First year students had the lowest percentage of satisfied 
students for the beginning, middle and end of term in the College of 
Home Economics and for the beginning and middle of term in the College 
of Education. 

The decision to engage in a specific exchange process is an 
important decision, for the student is faced with a vast array of 
educational opportunities, and the costs in both human and nonhuman 
currency which are associated with inappropriate choices are born by 
both the student and the university. A better understanding of this 
decision process has the potential for providing: a sounder basis for 
enrollment; explanations regarding attrition at both the college and 
professional level; direction for college planners; a more satisfied 


consumer body; a conservation of resources both economic (e.g., loss of 
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earnings) and non-economic (i.e., time); a means for increasing the 
effectiveness of the university marketing function; and for improved 


consumer education in the service sector. 
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CHAPTER I 
THE PROBLEM 
Introduction 


In the past decade there has been a change in the traditional 
postsecondary student-institutional relationship (Huddleston, 1980; 
Stark, 1977a). In the traditional relationship the education industry 
received overwhelming support and little public criticism. The 
service offered was assumed to be desirable (Stark, Davidson, Leahy, & 
Gschwender, 1977a, p. 6) and generally the students accepted the 
service as something they should consume (Kotler, 1975, p. 344). 

Fissures in the traditional relationship developed in the 1960s, 
a period characterized by student unrest, changes in family life 
styles and social values (Huddleston, 1980, p. 22), and the general 
growth of the consumerism movement (Packer, 1980, p. 75). 

These fissures deepened through the 1970s, a decade during which 
there was tremendous growth in the education industry and a subsequent 
increase in postsecondary educational options (Chapman & Gill, 1981, 
p. 348; Halstead, 1979, p. 8; Packer, 1978, p. 54-55). This growth of 
options coincided with, among other factors, a diminishing number of 
high school graduates (Centra, 1980; Nielson, 1980, p. 22; Packer, 
1980, p. 54), rising educational costs and a tighter job market for 
graduates (Packer, 1980, p. 75-76). 

These factors coupled with many other such dynamic factors 


described by Lucas (1975a, p. vii) as unprecedented in our history, 
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have all contributed to the severing of many of the traditional 
student-institutional ties. 

Since 1973 the “student as consumer" has received a great deal 
of attention and support from various segments in society (Halli- 
burton, 1978; Moye, 1977, p. 191; Packer, 1978, p. 53; Swagler, 1978, 
p. 124; Stark & Griffith, 1979). This terminology portrays a student 
engaging in the purchase and consumption related activities involved 
in an exchange process with an educational institution. This designa- 
tion recognizes the reciprocity of the new relationship which is being 
forged between the student and the educational institution. 

To better understand this new relationship it is necessary to 
have some knowledge of both the students who are engaging in this 
exchange relationship today and the process by which these students 
make their decision to attend a particular educational institution. 
This study examined some of the characteristics of today's students 
and their decision making process through the conceptualization of the 
student as consumer. As this approach is very broad in context the 
study focused on three stages of decision making - search, evaluation 
and outcomes. Students were categorized by year of the program in 
which they were registered as each year of enrollment was considered 
as a separate exchange process. Relationships between these stages 
and year of program were examined to determine if a decision making 
pattern could be determined and, if so, if it would remain the same or 
would change as the student makes a decision to engage in the exchange 
process for subsequent years. 


Educational institutions, particularly those in the post- 
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secondary sector, are becoming aware of the need to re-examine their 
relationship with their students - if not from the desire to improve 
this relationship, at least from the dawning understanding that their 


very existence may depend upon it. 


Background to the Study 


Three sectors which operate in the marketplace are often identi- 
fied as the profit (or business) sector, the government sector and the 
nonprofit or "third sector" (Nielson, 1980, p. 22). The third sector 
includes a large portion of the service industry which has grown enor- 
mously in the last decade. Nickels (1980, p. 435) estimates that 
seven out of ten Americans are working in the service industry. 
Services have been defined by Kotler (1975, p. 23) as acts that the 
person might perform that might satisfy the needs of the other party 
and these services involve time, energy, and skill. 

The education industry is one of the largest of the service 
industries (Kotler, 1975, p. 344; Vaughn, Pitlik & Hansotia, 1978, 
p. 31) and in Canada it functions primarily within the nonprofit 
sector. Other nonprofit sector service industries include hospitals, 
museums, blood clinics, art galleries, and performing art troupes. 

One of the traditional differences between profit and nonprofit 
service sector industries has been in their degree of responsiveness 
to the needs of the consumer. The difference is that business must be 
responsive to consumer needs or face immediate failure while non- 
business organizations such as schools, hospitals and unions die a 


much slower, but just as sure, death when ignoring consumer wants and 
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needs (Nickels, 1980, p. 474). 


There are a number of forces documented as being prompting 


forces in the push for postsecondary educational institutions to 


become more aware of their consumers. These include: 


\ 


The public opinion of education is declining (Elrick, 1983; 
Hamilton, Jung, & Wheeler, 1978, p, 137; Lucas, 1979, p. 
viii; Moodie, 1983, p. 342; Roots, 1984, p. 10)). 

The number of high school graduates is diminishing 
(Darling, 1980, p. 75-76; Lucas, 1979, p. vii). 

All postsecondary institutions are experiencing’ high 
attrition rates (Bean, 1980, p. 155; Huddlestone, 1980, 
paaie? a 

Students now have more_ postsecondary choice’ options 
(Chapman & Gill, 1981, p. 348; Gill, Chapman & Miller, 
1980, p. 592; Halstead, 1979, p. 8; Packer, 1978, p. 54-55). 
University curricula are quickly becoming obsolete in our 
fast-moving society (Lucas, 1979a, p. vii). 

The age distribution of university students is changing 
(Centra, 1980, p. 38; Darling, 1980, p. 48; Nielson, 1980, 
p. 22; Packer, 1978, p. 54; Stark & Griffith, 1979, p. 87). 
The composition of the university student population is 
changing (Hamilton & Wheeler, 1979, p. 12). There have 
been increases in the number of older students (Pomazel, 
1980, p. 126, Rubinton & Chernin, 1981, p. 176), and the 
number of female students (Darling, 1980, Rubinton & 
Chernin, 1981, p. 176). The number of foreign students is 


also increasing at many universities. For example, in 
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Ontario they now represent 4% of all undergraduates 
(Darling, 1980, p. 45). 

The costs of education are rising (Packer, 1978, 1980). 
Along with inflation this affects not only the operating 
costs of the university but also works to decrease the dis- 
cretionary income of the family thereby reducing the amount 
of funds available for application toward a university 
education (Centra, 1980, p. 36; Russel & Galin, 1978, p. 
17 

The job market for college students is becoming tighter and 
there are projections that this will continue (Centra, 
1980; Darling, 1980; Leithen, 1978, Packer, 1978, 1980). 
Family life styles and social values are changing (Huddle- 
ston, a 980yepet 22). 

The educational industry in general is experiencing pres- 
sures from various sources for accountability (Stark & 
Griffith, 1979, p. 87, Swagler, 1978, p. 126). 

There has been a general shift in enrollment, from arts and 
science programs to professional ones. Education, however, 
is one field that has not benefitted from this shift and 
the demand for these programs is actually decreasing 
(Darling, 1980, p. 46). 

The private rate of return on a university education, 
Calculated as the costs of attending including foregone 
earnings compared to the prospective increase in income 


over a lifetime as a result of university attendance, is 
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dropping (Kerr, 1979, p. 2). 

14. There has been and will continue to be both a growth of the 
consumer movement in general and its application to the 
educational sector (Packer, 1980, p. 75; Hoy, 1977, p. 180; 
Liethen, 1978, p. 43; Swagler, 1978, p. 126; Pernel, 1977, 
pty3 bis 

These forces coupled with the given prediction that these conditions 
will continue (Centra, 1980; Darling, 1980; Liethen, 1978; Packer, 
1978, 1980) are creating a level of uncertainty not previously en- 
countered in universities in Canada or the United States, affecting 
both the institution and its potential and current students. 

Huddleston (1980) says that today's environment requires that 
colleges examine their relationship with their clients and indicates 
that research is needed to discover what prospective and current 
Students perceive to be important and what level of satisfaction they 
are experiencing. Today's postsecondary students are at a distinct 
disadvantage in trying to deal with the vast education community, for 
while the institution can get a wealth of specific information on the 
student, the student must rely on hearsay and impressions plus 
whatever information the institution decides to provide (Packer, 1978, 
p. 52). 

There is a need to graduate satisfied consumers from post- 
secondary institutions (Huddleston, 1980, p. 19) and, as Crockett 
(1978, p. 6) stresses, “recruiting graduates-to-be is quite different 
from recruiting just freshmen-to-be." This was brought into sharp 


focus by the advent of student consumerism. The students are 
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beginning to realize that they have the legal right to complain if 
they are not satisfied (Barnes, 1978; Stark & Griffith, 1979), and 
lawsuits have been initiated (El-Khawas, 1977; Stark & Griffith, 1979). 

Most postsecondary institutions faced with rising costs during a 
period of fiscal restraint are experiencing pressures to maintain or 
increase their enrollment and a growing number of colleges and univer- 
sities have adopted a new “hucksterism" in an attempt to achieve this 
end. Misleading catalogues, promotional advertising, and promises of 
placement have all been used by some hard-pressed colleges to lure 
Students (Hollander, 1978, p. 169). If this trend is not checked now 
and controlled in the future by the postsecondary institutions, the 
courts will eventually be called upon to resolve the issue. This 
process of resolution will adversely affect not only the image of the 
institution in question but the whole of the Canadian postsecondary 


sector. 


Purpose 


The purpose of this study was to examine, within a consumer 
behavior framework, some characteristics of today's university 
students and the decision process employed by these students in their 
Choice of an educational service and to examine how the results of 
this study may contribute to consumer behavior theory and its 
theoretical and practical application in the service sector. 

Five major problems were addressed: 

1. Problem 1 addressed the question of what were some of the 


cultural, economic and demographic characteristics of 
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today's university students in two colleges, Home Economics 


and Education. 


te 


T.3 


What were the characteristics of students for each 
college? 

Did these characteristics vary within each college by 
year of enrollment? 


Did these characteristics vary between the colleges? 


Problem 2 addressed the search stage of the decision 


process. 

2.1 Did these students engage in an active search process? 

2.2 Did the degree of search vary by year of enrollment? 

2.3 Was there any variation in the search process between 
the colleges? 

2.4 What were the sources of information used by the 
students? 

2.5 Did the sources used vary by year of enrollment? 

2.6 Was there any variation between the colleges in the 


Sources used? 


Problem 3 addressed the evaluation stage of the decision 


process. 

3.1 How many evaluative criteria were employed? 

3.2 Did the number of criteria vary by year of enrollment? 

3.3 Was there any variation between the colleges in the 
number of criteria used? 

3.4 What evaluative criteria were used most often by each 


college? 
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3.5. Did the evaluative criteria used vary by year of 
enrollment? 

3.6 Was there any variation between the colleges in the 
evaluation criteria used? 

Problem 4 addressed the choice stage. 

4.1 Who made the decision that the student should attend 
for the 1981-1982 academic year? 

Problem 5 addressed the outcome stage of the decision 

process. 

5.1 How many students were satisfied or dissatisfied at 
the beginning of the term, midterm and end of term? 

5.2 Did the number of dissatisfied students vary by year 
of enrollment? 

5.3 Was there any variation between the colleges in the 
satisfaction/dissatisfaction of the students? 

5.4 Did the students feel that there are ways in which 
doubts regarding correct college choice (dissonance) 
might be resolved? 

5.5 Did the number of suggestions regarding dissonance 
resolution vary by year of enrollment? 

5.6 Was there any variation between the colleges in the 
number of suggestions regarding’ resolution of 
dissonance? 

Problem 6 addressed the question of what findings contri- 

bute to the understanding of the Engel-Kollat-Blackwel] 


Model of Consumer Behavior (Engel, Blackwell, & Kollat, 
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1978) and to its application in the service sector. 


Significance of the Study 


study is significant from four perspectives: 

The study considered the student from the relatively new 
perspective of the student as a consumer engaged in an 
exchange process with an educational institution, thereby 
providing institutions with an alternative mode in which to 
examine and redefine the student-institutional relationship. 
The study provided base line data for use by the colleges 
of Home Economics and Education for use in_ policy 
development and_ planning. For the College of Home 
Economics this study provided the base line data for a 
proposed longitudinal study of first year students to 
determine the changes experienced in this relationship over 
time. 

The study contributed to a better understanding of the 
students' decision process stages of search, evaluation and 
outcomes. When considered jointly with the base line data, 
better understanding of this decision process has the 
potential for providing: a sounder basis for enrollment; 
explanations re: attrition both at college and profes- 
sional level; direction for college planners; a more 
satisfied consumer body; a conservation of resources both 
economic (i.e., loss of earnings) and non-economic (i.e., 


time); a means for increasing the effectiveness of the 
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university marketing function; and for improved consumer 
education in the service sector. 

4. The study contributed to the understanding of consumer 
behavior theory in general and more specifically to its 
application in the service sector. The service sector has 
only recently begun to receive attention by researchers 
with relatively little attention directed to postsecondary 
education. 

Bennett (1977) contends that consumer behavior research suffers 
from both the lack of use of a theory in research endeavors and in 
communicating the results back to theory, for: 

Even when research has "utilized, been based on, or 

influenced by" theory, it is rare indeed to find the 

researcher reversing the process and speaking out about 

what the research results mean to the theory. We have 

been particularly lax in this contribution to theory. 

(Bennett, 1977, p. 12) 

The need to communicate research results back to the theory is 
Supported by Engel, Blackwell and Kollat (1978): 

Certainly the height of absurdity would be to claim that 

anyone presently has or will have the model of consumer 

behavior. A model to be useful will change as Knowledge 


changes. Therefore, one should expect fairly substantial 
modification over time. (p. 562) 


Definition of Terms 


The terms utilized in this study which are defined by Engel, 
Blackwell and Kollat (1978) are presented in the review of the litera- 


ture. Other terms used in this study are defined as follows: 


yee) ol a 

eae af 

if a Me 1 - 
{ed 


yeho2noS havent oot Hr yor i il ena 
od ose solve att it rot Tea 


~amueqgo 7 ot basteeiing od ov want vende Xbide ot” Pe 
sTr of <ilsortiogge sham bes ‘eeeaeg: ‘at veaout xohunitd i 
gH alesse shiVNOe “el haa Saher ony ob not yend fags 
farepeRN ui seriaetye ovlgied ost igual uf sina li 
ihoeatoas Of DEP IG UD, NOFiGS ies, sPITTT (haw dnien Pe 

. 7 inl leyoua | 

is sysgzey- yotomphe wanvedog tek ahastim> (GF) senna.” 
4) tne 2 sovesban  (Oimgeat Mi cae &) 1" bil > Swe gilt dod ni 


S95». $F: owe, ét Aobth 2dhuesy gtd dui teak 


ae 


o .oo beasd 9Sd boast tie’ ge doveesen ofA 


if nol? GF) Qaeeet awed. Ab swt sirion? ee 

Quod’ tid ellen Mine 216m ohn an! 24am ao 

wet 60 cygbadtsade. ol ceuN eeiase atereSder 

ree RO! datayl edt) ou shay NES 
GES 
SA 


of ynosdd, Sit ty gond aye si Nom Sat 3a > LugaD (i ugan ant 


“Soy: ‘ate Ube: fob Fa abated ia basen 


ted ees ie (od arly" boc ey RN? fod ao) vinkeryen 
femuznno aes Sinn a oN By ‘eltiazaa “AS 


vikp Teh! 26 doers (tee. Gitseg 3do92 isan A «hyped 
Fees aivtet” toaqal + BAD 2801s 14T «.aapneds 
Bod) +. at) save sobmpoetihan i 


2g1oT To sup tiated 


aa ow Tae iat 5 nohiw ybode “Sind nt bostiia envad stl 


“nyeet | He ta wera ody ti: Vstipastg, evs VNGE) Codon i (euatt 


sehot har 2 benlteb ste douse erm? at fisey emrad WealO .ave 


12 


First Year - This term refers to university students classified 
as being in Year 1 of their current program of studies. 

Second Year - This terms refers to university students classi- 
fied as being in Year 2 of their current program of studies. 
Third Year - This term refers to university students classified 
as being in Year 3 or in the year immediately prior to their 
graduating year, of their current program of studies. 

Fourth Year - This term refers to university students classified 
as being in their graduating year of their current program of 
studies. 

Full-Time Undergraduate Student - Students registered in an 
undergraduate program at a university with a class load of three 


fullterm classes or their equivalent. 
Assumptions 


ie The EKB Theory of Consumer Behavior is a useful and 
relevant framework to initiate an exploration of the 
decision process used in becoming a consumer of post- 
secondary education. 

2. Each questionnaire will be completed in good faith by the 
designated individual. 

3. Consumer satisfaction can be measured by the Delighted- 
Terrible (D-T) scale (Andrews & Witney, 1976; Westbrook, 


1980). 
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Limitations and Delimitations 


ie The study was limited to full-time undergraduates resident 
in the spring of 1982 in the College of Education and the 
College of Home Economics at the University’ of 
Saskatchewan, Saskatoon, Saskatchewan. 

2. Due to technical difficulties involved in accessing the 
data from the College of Education on a per student basis, 
the questionnaires were administered in class settings. 
Classes chosen were considered to be core classes. 

oe Due to the small size of the College of Home Economics, the 
entire full-time population of the College was considered 
in the study, whereas the College of Education respondents 
represent a sample of the total population. 

4. Due to the complexity of the Engel-Kollat-Blackwell Model 
of Consumer Behavior certain facets were singled out for 
study. The facets chosen for inclusion were those deemed 
to have potential for immediate use in the context of the 


student-institutional relationship. 
Summary 


The education industry is one of the largest’ service 
industries. Traditionally, the student accepted without question the 
services of this industry, and the student-institutional relationship 
was that of receiver and provider of services. Many of the ties of 


the traditional relationship have been severed in the last two decades 
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with the development of a new relationship which is much more 
reciprocal in nature. The conceptualization of the student as 
consumer provides a vehicle for examining this new relationship, for 
it portrays the student involved in an exchange process with the 
institution. The decision to become engaged in this exchange process 
is an important decision, for within this industry the student must 
choose from a vast array of educational opportunities. The desir- 
ability of promoting sound educational choice is undisputed, for 
inappropriate choices are costly in both human and nonhuman terms to 
both parties in this exchange relationship. The ability to promote 
sound educational choice can be assisted by a better understanding of 
the decision process employed by the consumer when making such a 
choice. The Engel-Kollat-Blackwell (EKB) Theory of Consumer Behavior 
provided a conceptual framework which facilitated the examination of 


this decision process. 
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CHAPTER II 


REVIEW OF LITERATURE 


The Conceptual Framework 


Models of Consumer Behavior 

In 1963 John Howard presented the first integrated model of 
buyer behavior. This pioneering effort provided the needed direction 
for the development of an interdisciplinary approach to consumer buyer 
behavior (Engel et al., 1978, p. 546). The use of the terminology 
“buyer behavior" has gradually been replaced in the literature by 
"consumer behavior", with consumer behavior defined as "the purchase 
and consumption-related activities involved in the exchange process" 
(Sternthal & Zaltman, 1975, p. 1). This terminology recognizes that 
there are a number of roles involved which include the initiator, 
influencer and user roles as well as the buyer role (Loudon & Bitta, 
1979,9ps 6% 

The use of the new terminology and definition of consumer 
behavior reflects the current trend to consider consumers' purchase 
and consumption activities beyond the traditionally defined domain 
(Sternthal & Zaltman, 1975, p. 1) which consisted of a profit sector 
and government sector (Kotler, 1979, p. 37), to include a "third 
sector" (Nielson, 1980, p. 22). This third sector tends to be 
socially responsive and service oriented, specializing in the delivery 
of social services not adequately provided by either business or 


government (Kotler, 1979, p. 37). Third sector organizations depend 
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upon the support of private citizens and upon grants from the other 
two sectors (Kotler, 1979, p. 37). Such organizations include univer- 
sities, institutes of technology, hospitals, churches, museums, and 
performing arts groups. 

Three models of individual consumer behavior have received 
considerable recognition since 1966. These are the Nicosia model, the 
model of Engel, Kollat, and Blackwell (EKB model), and the Howard- 
Sheth model (Boone, 1977, p. 405). The functions of such models 
include explanation, integration and the generation of guidelines for 
research properties (Lunn, 1974, p. 53). The Nicosia Model has not 
received much attention in the last few years, and subsequently has 
not been revised as have the other two models. John Howard revised 
his 1963 model first in 1969 in collaboration with Jagdish Sheth, then 
again in 1974 with John U. Farley and L. Winston Ring. There has been 
a subsequent revision conducted in 1977 by Farley, John Lehman and 
others of Columbia University (Engel et al., 1978, pp. 548-549, 553). 
In 1966 Stewart Henderson Britt published Consumer Behavior and 
Behavioral Sciences which is considered to be a forerunner in this 
field. 

Engel, Kollat and Blackwell published their first text in 1968 
at which time the intent was primarily pedagogical for this was the 
first major text of consumer behavior to be published. By 1973 when 
the second edition was published, both the Nicosia (1966) model and 
the Howard-Sheth (1969) model had received considerable attention and 
there was a growing body of related research, all of which aided the 


EKB authors in their revision. The primary purpose of the 1973 model 
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was still considered by the authors to be pedagogical, but the model 
had been reshaped to reflect the current state of the art (Engel et 
al., 1978, p. 555). Following the evaluation of the 1973 EKB model 
conducted by Zaltman, Pinson and Angelmar, the EKB authors again 
revised their model (Engel et al., 1978, p. 559). 

The Engel-Kollat-Blackwell Model (EKB) 

The 1978 revision of the EKB model was chosen to provide the 
theoretical frameowrk for this study. The 1978 revision (Figure 1) 
had the following intents (Engel et al., 1978, p. 555): 

1. To highlight more clearly the interrelationship between 
stages in the decision process and the various endogenous 
and exogenous variables. 

2. To clarify the relationship between attitudes and behavior 
to reflect the contributions of the Fishbein extended model. 
Beliefs and intentions were introduced as_ explicit 
variables for the first time as was normative compliance. 

3. To define the variables with greater precision and to 
specify functional relationships to permit empirical 
testing. 

In keeping with the above intents the terms used in the model 

were defined in the following manner (Engel et al., pp. 557-558): 
active memory - a process whereby incoming information and 


that stored in long term memory are brought together and 
the new input is categorized and interpreted; 


anticipated circumstances - the expected status of income 
levels, available alternatives, time pressure, social and 
organizational setting, and other environmental influences 
at the time of choice; 
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attention - the active processing of exposed information 
stimuli with respect to a given alternative such that a 
conscious impression is made; 


attitude toward the brand - a learned predisposition to 
respond consistently in a favorable or unfavorable manner 
with respect to a given alternative; 


belief regarding the brand - stored information, which 
Tinks a given alternative to specified evaluative criteria; 
choice - selection and purchase of an alternative; 


dissonance - post-choice doubt motivated by awareness that 
one alternative was chosen and the existence of beliefs 
that unchosen alternatives also have desirable attributes; 


evaluative criteria - desired outcomes from choice or use 
of an alternative expressed in the form of the attributes 
or specifications used to compare various alternatives; 


exposure - physical proximity to stimulus inputs with 
respect to a given alternative such that the individual 
had direct opportunity for one or more senses to be 
activated; 


information and experience - the general informational 


content of long term memory with respect to product class 
and a given alternative; 


intention - the subjective probability that a specified 
alternative will be chosen; 


media usage - the individual's habits and preferences with 
respect to media usage; 


message reception - accurate comprehension of the meaning 
of incoming information stimuli with respect to a given 
alternative and the storage of that input in long term 
memory; 


motive - an enduring predisposition to strive to attain 
Specified goals, containing both an arousing and directing 
dimension; 


normative compliance - the outcome of the existence of 
perceived social influence on the choice of alternative 
plus a motivation to comply with that influence; 
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personality and life style - the pattern of enduring 


traits, activities, interests and opinions that determine 
general behavior and thereby make = an_ individual 
distinctive in comparison with others; 


post-choice search - a search for information following 
purchase to confirm the wisdom of the choice; 

pre-choice search - motivated exposure to information with 
regard to a given alternative; 

roblem recognition - a perceived difference between the 
ideal state of affairs and the actual situation sufficient 
to arouse and activate the decision process; 

satisfaction - an evaluation that the chosen alternative 
is consistent with prior beliefs with respect to that 
alternative; 


stimuli - information available with respect to a given 
alternative; 


social influence - the outcome of any interacting aggrega- 


tion of people exerting an influence on an individual's 
selection and choice of a given alternative; 


unanticipated circumstances - an unexpected change in 


status of income levels, available alternatives, time 

pressure, social and organizational setting, and other 

environmental influences at the time of choice. 

Five decision process stages are used in the EKB model. The 
first stage in the decision process is problem recognition which 
Engel, Blackwell and Kollat (1978, p. 215) have defined as "a 
perceived difference between the ideal state of affairs and the actual 
situation sufficient to arouse and activate the decision process." 
Search, the second stage of the decision process, refers to the 
process whereby the consumer seeks information to learn about the 
advantages and disadvantages of the various alternatives to satisfy a 
problem that has become recognized (Engel “etal. 19785 pss 257). 


After a problem is recognized the consumer may or may not be involved 
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in this second stage. Search does not precede a majority of consumer 
purchases (Engel et al., 1978, p. 237) that are considered routinized 
or habitual (Engel et al., 1978, p. 238). When it does take place, 
the "next question of importance . . . concerns the sources used and 
the importance of each" (Engel et al., 1978, p. 245). 

The third stage in the decision process, the alternative 
evaluation, is a "process that consists of the comparison of various 
alternatives for purchase and consumption against those criteria or 
product attributes felt by the consumer to be important in_ the 
decision" (Engel et al., 1978, p. 365). It is here that the evalua- 
tive criteria play an important role. Evaluative criteria are 
expressed in terms of the desired attributes and may be stated as 
either objective or subjective attributes (Engel et al., 1978, pp. 
336-367). Engel et al. (1978) contend that "the two most important 
characteristics of evaluative criteria include the number used in 
reaching a decision and the relative strength (salience) of each" 
(p. 369). 

Choice and the outcomes of choice are the last stages in the 
decision process (Engel et al., 1978, p. 477). Choice is sometimes 
affected by circumstances which were not anticipated by the consumer 
and these are referred to as unanticipated circumstances. These 
unanticipated circumstances serve as a barrier and when they occur the 
intention to become a consumer either remains in existence until a 
later time or the decision making process begins anew (Engel et al., 
19785 De Ove 
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made) and satisfaction and nonsatisfaction are the most significant 
Outcomes of choice (Engel et al., 1978, p. 479). Dissonance is a 
state of "post-choice doubt motivated by awareness that one 
alternative was chosen and the existence of beliefs that unchosen 
alternatives also have desirable attributes" (Engel et al., 1978, p. 
558). 

While there is a relatively high degree of similarity between 
the Howard (1974) model and the EKB (1978) model, the Howard model 
does not include dissonance as a post-choice consequence, nor does it 
consider the effect of unanticipated circumstances on the choice 
process, both of which are incorporated in the EKB model. 

There are disadvantages in the use of any model as well as 
advantages. There is always the possibility that such an approach 
will miss an important variable or relationship not made explicit by 
the model. The EKB model also has the disadvantage of not having been 
tested in its entirety, and relationships among elements are at times 
only hypothesized because of the absence of needed research (Engel et 
al., 1978, p. 544). 

The use of the EKB model offers the advantage of delineating for 
the researcher a number of important variables and hypothesized 
patterns of ways in which these variables will function for: 

a model is a replica of the phenomena it is intended to 

designate; that is, it specifies the elements and 

represents the nature of the relationships among them. As 


Such, it provides a testable "map" of reality. (Engel, 
Blackwell & Kollat, 1978, p. 543) 


The EKB model also has the advantage of having incorporated 
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within its framework the perspective that behavior is a process rather 
than a discrete act, and "is as concerned with how a decision is 
reached as it is with the decision itself" (Engel et al., 1978, 
p. 21). While this property of dynamism is incorporated implicitly in 
many models, it is incorporated explicitly in the EKB model (Scott, 
197859). 6714) ¢ 

A number of studies have utilized the 1973 version of the EKB 
model including Jenkins (1973), Wall (1974) and Blackwell and Hilliker 
(1978). The EKB model was also chosen by Block and Roering (1976, p. 
13) to provide the basic framework for their text Essentials of 
Consumer Behavior. The 1973 model was also used to provide the 
organizational framework for an annotated bibliography of consumer 
decision making, produced by the Consumer Research and Evaluation 
Branch, Consumer and Corporate Affairs Canada (1979). 

Horne (1980) incorporated the EKB (1978) conceptual framework in 
a study designed to explore consumer satisfaction with a service. The 
purpose of Horne's study was to explain consumer satisfaction with the 
commercial serviceability of a selected group of textile products. 
The EKB (1978) model was also utilized by Crown (1980) to design a 
study to explore consumer attitudes toward flame retardance and 
textile flammability regulations and to design and test appropriate 
consumer education strategies. 

The 1982 version was utilized by Horne and Crown in a study of 
information sources used in purchase of home furnishing textile 
products. The 1982 revision recognizes two decision procsses, the 


high-involvement decision process and the low-involvement decision 
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process. The high-involvement decision process involves "the 
activation of extended problem solving behavior when the act of 
purchase or consumption is seen by the decision maker as having high 
personal importance or relevance (Engel & Blackwell, 1982, p. 24). 
This might involve decisions that: reflect one's self image; are 
costly; the risks associated with a wrong decision are high; or have a 
strong outside reference group influence and a strong motivation to 
comply (Engel & Blackwell, 1982, p. 24). In high involvement 
decisions there is an active search and use of information and the 
consumer tends to make use of many evaluative criteria (Engel & 
Blackwell, 1982, p. 24-25). 

In the low-involvement decision process the search for 
information is an internal search as the costs of an external search 
are likely to outweigh the benefits (Engel & Blackwell, 1982, p. 35). 
In low-involvement decisions only a limited number of evaluative 


criteria are used (Engel & Blackwell, 1982, p. 35). 


The Exchange Relationship 


Creating an Exchange 


The new student institutional relationship may be clarified 
within the consumer metaphor (Stark, 1977c). This new metaphor 
employs a language which in many instances is likely to be more 
familiar to marketers than to educators. 

Many educators find the consumer analogy bothersome as_ they 
associate it with marketing which is seen as representing a business 


perspective (Stark, 1977c, p. 212). Many marketers find it equally 
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abhorrent as they want to avoid the broadened concept of marketing and 
its straying away from the business perspective (Hunt, 1976). Other 
professionals including educators and marketers have called for 
broadening both ‘the traditional perspectives of the concept of 
consumer behavior (Zaltman & Sternthal, 1975) and the concept of 
marketing (Kotler & Levy, 1969). 

A very general definition of marketing is “human activity 
directed at satisfying needs and wants through exchange processes" 
Kotler, = 1980) ops. 10)s~ “This exchange is the act of obtaining a 
desired object or product from someone by offering them something in 
return (Kotler, 1980, p. 13). A product is something which is 
considered to be capable of satisfying a need or want (Kotler, 1980, 
p. 11), and products are more than just physical objects, they include 
persons, places, organizations, activities, and ideas (Kotler, 1980, 
ps 13) 2 

A study of university students through the conceptualization of 
the student as the consumer and the university as the marketer of a 
product can be of assistance to the university as it strives to 
understand today's student-institutional relationship. Today the 
university must do more than recognize and understand this relation- 
ship; the university must nurture this relationship and contribute to 
its growth. One way that universities and other non-profit service 
industries have achieved this is through the adoption of the broadened 
concept of marketing and today, marketing, the exchanging of something 
of value, has come out of the college closet and into college admin- 


istrative offices, board rooms, faculty clubs and classrooms (Barton & 
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Treadwell, 1978, p. vii). 

The broadened marketing concept is a philosophy about’ the 
relations an organization should have with its markets and publics 
(Kotler, 1975, p. 48). 

The marketing concept can be summarzied as a consumers’ 

needs orientation backed by integrated marketing aimed at 

generating consumer satisfaction as the key to satisfying 

organizational goals. (Kotler, 1975, p. 46) 

The core idea of the broadened concept of marketing lies in the 
exchange process (Kotler & Zaltman, 1971) and it calls for the 
offering of value to another party in exchange for value (Kotler, 
1982, p. 6). The parties involved may include individuals, smal] 
groups, organizations or whole nations (Kotler, 1982, p. 6). 
Marketing, for non profit organizations, has been defined as: 

The analysis, planning, implementation, and control of 

carefully formulated programs designed to bring about 

voluntary exchanges of values with target markets for the 
purpose of achieving organizational objectives. It relies 
heavily on designing the organization's offering in terms 

of the target markets' needs and desires, and on using 

effective pricing, communication, and distribution to 

inform, motivate, and service the markets. (Kotler, 1975, 

p. 5; Kotler, 1982, p. 6) 

Kotler's definition received tremendous support and has _ been 
widely adopted and quoted. Johnson (1979, p. 2) suggests that it 
should be accepted by individuals and institutions as a working 
definition. Indeed, any perusal of the text and bibliography sections 


in post 1975 related literature will lend support to the contention 


that it has indeed in actuality, if unofficially, become a working 
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definition. 

The applicability of a marketing approach for public and non- 
profit organizations is increasingly being recognized (Brown, 1979, 
p. 25). The introduction of the broadened concept of marketing and 
the recorded use of the marketing concept by universities first appear 
in the literature around 1969 (Blackburn, 1980b; Kotler & Levy, 1969; 
Scott, 1975). Heated debates followed these initial writings such as 
the attack by Luck (1969). Kotler and Levy (1969) and Hunt (1976) 
report that many marketers were violently opposed to the broadened 
concept of marketing (Hunt, 1976; Kotler & Levy, 1969). Critics 
warned that the broadened concept would divert marketing from its true 
Purposes and would dilute its content (Kotler, 1972). Many university 
people were just as opposed to the broadened concept when it was 
applied to the university sector (Gaither, 1979; Howard, 1979; Lucas, 
1979; Van Luchene, 1980). The advocates of the new concept contend 
that much of the opposition arises out of misunderstandings, 
confusion, or partial but not complete knowledge of the broadened 
concept (Blackburn, 1980b, p. 25). Heckscher (1978), for example, 
demonstrates this problem of understanding when describing the 
marketing image to be "the carefully orchestrated program that seeks 
to hoodwink the vulnerable college-bound student" (p. 28). 

The movement to expand the concept of marketing probably became 
irreversible when the Journal of Marketing (duly, 1971) devoted an 
entire issue to marketing's changing social/environment role, in which 
marketing was applied to fund raising for the March of Dimes, health 


services, population problems, and the recycling of solid waste (Hunt, 
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1976s) pes). 

At the 64th Annual Meeting of the American Association of 
College Registrars and Admissions Officers in 1978 it was recommended 
that universities should seriously consider applied marketing 
approaches for a more complete understanding of college enrollment 
motivation and long term planning (Pomazal, 1980, p. 126-127). Ina 
study of admissions officers in more than 700 colleges and 
universities in the U.S., Blackburn (1980) reports that selected 
aspects of the marketing process are being used effectively. The use 
of a marketing plan was considered to be most effective but it was not 
always used by the institutions surveyed. 

The first step in developing a unified marketing approach is to 
assign the responsibility of marketing either to an existing office or 
to a new one (Larkin, 1979, p. 14). This is not to suggest, however, 
that marketing is something that is done in any particular office in 
isolation from the rest of the organization. 

There are three principal considerations in planning for 

expansion of the marketing concept in a college or univer- 

sity. First, the institution must become aware of the 

meaning of marketing, second, recognize a need for the 

development of a market oriented institution and third, 
recognize the basic problem of implementation. 

(Huddleston, 1980, p. 18) 

The implementation requires more than enthusiasm (Kotler, 1979, 
p. 40). It requires a vast understanding of the marketing process and 
all departments must recognize that the actions of the whole organiza- 


tion have a profound effect on the organization's ability to create, 


retain, and satisfy consumers (Kotler, 1975, p. 46). The 
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organization's long run success will depend on the amount of 
satisfaction it generates (Kotler, 1975, p. 47). 

The use of the consumerism analogy, even if not endorsed by al] 
educators and perhaps even because of "its very repugnance," has been 
very successful in raising both public and institutional consciousness 
about many educational issues in a very short time period (Stark, 
1977b.9p. len. 

In its call for increased responsiveness to the needs of 

students in the procedural aspects of their relationships 

with postsecondary institutions, consumerism represents a 

general challenge to review existing practices and, as 

necessary, to develop new procedures to meet changing 

student needs. (E1l-Khawas, 1977a, p. 124). 

The use of the broadened concept of marketing provides a vehicle for 
the operationalization of these new procedures. 
The case for increased responsiveness on behalf of our post- 
secondary institutions has been pushed from many sides: 
1. The consumer movement in general has been a major contri- 
buting factor (Swagler, 1978, p. 126; Pernel, 1977, p. 3). 

ae The entire education industry has experienced pressures for 
accountability (Swagler, 1978, p. 126; Stark & Griffith, 
1979.4Psu07) 

oe Students face more postsecondary choice decisions than they 

did a decade ago (Halstead, 1979, p. 8). 
4. The desirability of postsecondary education is_ being 
questioned (Hamilton, Jung & Wheeler, 1978, p. 137). 


5. The high attrition rates are viewed with concern (Chapman & 
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Stark, 1979, p. 451; Huddleston, 1980, p. 22). 

6. The age distribution of the college population is changing 
(Nielson, 1980, p. 22; Packer, 1978, p. 54) "College 
students are as likely to be adult citizens . . . as they 
are to be teenagers" (Stark & Griffith, 1979, p. 87). 

The Marketing Process 

The marketing process involves a number of steps or stages. The 
process begins with problem recognition then moves through the stages 
of setting objectives, selection of the target market, strategy 
design, implementation, evaluation and control (Brown, 1982). 

The first stage of problem recognition is more difficult and 
requires more time than is generally acknowledged or allowed for. Too 
often there is the tendency to define the symptoms of the problem 
rather than the problem itself (Brown, 1981). More than one problem 
may be identified, all of which may be important and requiring 
attention. It will often be necessary at this point to set priorities. 

In setting --objectives the’ marketer must’ be. first Yrealistic 
(Brown, 1981). It may be necessary to spend considerable time working 
at promoting a general understanding of marketing before addressing 
any specific problems. Brown (1981) indicates that many efforts that 
are ranked as failures may in fact be potential successes, with the 
only "failure" of the effort being in the setting of unrealistic 
objectives. One common problem tends to be associated with the 
establishment of time frames, and a second with the establishment of 
unrealistic levels of achievement (Brown, 1981). The objectives must 


also be measurable (Brown, 1981). A marketer must indicate for 
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example, the actual time frame to be used, and the actual numbers to 
be involved. For example, the objective might be to increase the 
enrolment in the home economics program by 10% over the next three 
years. Actual budgetary and personnel assignments should also be 
established. 

In the establishment of appropriate objectives it is necessary 
to remember that all change takes time and that not all people can be 
expected to change (Brown, 1981). It is also important to consider 
where in the “hierarchy of effects" (Brown, 1981) your objectives are 
going to relate. This hierarchy moves through the stages of awareness 
to comprehension to attitude to trial to behavior. Brown noted that 
the marketing of the Alberta government in regard to child abuse was 
directed first at the awareness level and has been gradually moving up 
through the various levels. 

Only after you have created an awareness can you move on to 
create understanding. Only then can you go on to getting people to 
Change their attitudes. Only then are they willing to give something 
a try and in the long term, to change their behavior (Brown, 1980, p. 
6). 

The next stage is the selection of the target market. An 
analysis of the cultural, economic, and demographic characteristics of 
the student consumers is the logical starting point for any study of 
consumer behavior as these variables become internalized within the 
Consumer and influence the choice that is made (Engel et al., 1978). 
Such an analysis also allows for the identification of the consumers 


who have chosen a particular service. After the identification has 
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been made it is possible to consider the advisability of market 
segmentation. 

"A market is the set of all actual and potential buyers of a 
product" (Kotler, 1980, p. 16), and "a market segment is a subset of 
buyers who have similar needs and/or responses to marketing offers" 
(Kotler, 1980, p. 50). 

Litten (1979, p. 60) defines a market segment as a group of 
consumers or clients - actual or potential - with common characteris- 
tics which differ from those of other segments. Market segmentation 
consists of dividing the market into fairly homogeneous parts where 
any part may conceivably be selected as a market target to be reached 
with a distinct marketing mix (Kotler, 1975, p. 99). Market segmenta- 
tion recognizes the fact that consumers are not identical; they have 
different concerns, interests, and preferences which must be met in 
marketing a particular product or service (Litten, 1979, p. 60). 

Until the post-World War II era, market segmentation was not an 
especially vital consideration because the environment was often one 
characterized by an excess of demand over supply. During this period 
it was frequently possible to ignore the differences in the market 
(Engel, Warshaw & Kinner, 1979, p. 165). In today's market the 
situation is quite changed (Engel et al., 1979, p. 165). An organiza- 
tion cannot attain any marketing efficiency if it treats the whole 
market as having equal product interest and equal resources, for some 
segments of the market will inevitably be more responsive to the 
product offer than others (Kotler, 1975, p. 99; Litten, 1979, p. 60). 


Some of the segmenting variables which may be used, may be 
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considered within four general categories: geographic, demographic, 
Psychographic and behavioristic. Geographic variables include region, 
city size, density, and climate. Demographic variables include age, 
sex, family size, stage of family life cycle, income, occupation, 
education, religion, race, nationality and social el ass. 
Psychographic variables include social class, life style and 
personality. Behavioristic variables include purchase occasion (i.e., 
regular occasion, special occasion), benefits sought (i.e., economy, 
convenience, prestige), user status (i.e., monsuer, exuser, regular 
user), loyalty status (i.e. none, strong), readiness stage (i.e., 
unaware, informed, intending to buy), and marketing-factor sensitivity 
Vi,e.,..quality, price,;-service) . 

There is no unique way to divide the market into segments. 
There are many ways to divide a market into segments but not al] 
resulting segments are effective from a marketing view (Kotler, 1980, 
p. 308). To be useful the market segments must not just be different 
in terms of their characteristics but in terms of relevant behavior. 

Market segmentation has been utilized in many marketing studies 
in many varied contexts in the nonprofit sector (Wagner, B.J., 1981). 
Examples of its use are found in the field of nutrition (Fine, 1980), 
the performing arts (Andreason & Belk, 1980), and health care (Brown, 
1977, 1979). Although for many universities the problem is too 
complex for any single variable to define the market (Larkin, 1979, p. 
14), market segmentation is a necessity. First, because of limited 
resources, universities cannot respond to all needs of their potential 


markets and must concentrate service on specific groups within the 
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marketplace (Larkin, 1979, p. 14; Brown, 1981). Secondly, because 
each market segment is unique, strategies may not be stable over time 
for as new kinds of students attend college, the new clienteles 
generate new market segments (Larkin, 1979, p. 16). This view is 
supported by Kotler (1975, p. 102) who views market segmentation as a 
Creative conceptual art that results each time in some particular view 
of market structure. It should be noted however, that: 
The identification of market segments and the analysis of 
market structures and institutional position are of 
interest to the academic marketer and _ institutional 
researcher only if marketing strategies can be developed 


which are particularly appropriate to a given segment. 
(Litten, 1979%"p. 61) 


Decision Process Stages 
The next stage involves strategy design. There are a great many 


marketing instruments or tools that an organization can use to design 
a strategy to facilitate the relationship it is seeking with the 
target markets. These instruments make up the marketing mix and 
various classifications of these exist (Kotler, 1975, p. 163). The 
most popular is the one known as the "four Ps" which consists of 
Product, promotion, place and price (Brown, 1980, p. 33; Buchanan & 
Barksdale, 1974, p. 39; Kotler, 1975, p. 17; Kotler & Zaltman, 1971). 
Each "P" jis in reality a collection of instruments and each is 
sufficiently complext to warrant a lifetime of specialization (Kotler, 
1975, p. 163). Two other tools which are sometimes included are those 
of research (Brown, 1980, p. 3) and atmospherics (Kotler, 1975, P. 
219). 
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Promotion includes the major activities or advertising, personal 
selling, publicity and sales promotion (Brown, 1980; Kotler & Zaltman, 
1971). These activities are discussed in the review section on the 
search for and provision of information. 

The concept of place is used to describe how an organization 
plans to make its products and services available to its customers 
(Kotler, 1975, p. 190). This may mean arranging for accessible 
outlets (Brown, 1980, p. 3), the planning of which entails selecting 
or developing appropriate outlets, deciding on their number, average 
Size, and locations, and giving them proper motivation to perform 
their part of the job (Kotler & Zaltman, 1971). Other terminology is 
used to designate place. Distribution is often used while educational 
institutions often speak of dissemenation, or health care institutions 
refer to health delivery systems. 

Place is a marketing tool and used fairly extensively by 
universities. The concept of place is paramount in’ university 
extensions, for the need to move out from the campus to the populace 
was the prime reason for beginning an extension movement (Buchanan & 
Barksdale, 1974, p. 39). Some universities provide instruction via 
television to students living far from _ campus. Some such 
installations even include direct phone line to allow off campus 
students to ask questions during the class period (Upah, 1980, p. 
65). Off campus instruction has been provided by the University of 
Saskatchewan utilizing proctors in various communities together with 
telephone lectures originating from the campus. The provinces of 


Alberta and British Columbia have been experimenting with satelite 
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transmissions as a means for example, of providing students access to 
Classes not available at their home campus. In the United States a 
university in New York offers classes on the commutor trains (Upah, 
1980, p. 66). 

Price represents the costs that the buyer must accept in order 
to obtain the product (Kotler & Zaltman, 1971). The pricing 
consideration generally considered refer only to the monetary cost. 
Price however refers to more than monetary costs and _ includes 
considerations of: time costs (Brown, 1980); effort or energy costs 
(Brown, 1980; Kotler & Zaltman, 1971); opportunity costs (Brown, 1980; 
Kotler & Zaltman, 1971); psychic costs (Kotler & Zaltman, 1971); and 
forgone leisure costs. 

The conception of monetary cost as the cost that an individual 
pays to attend university is also rather constricting and quite 
misleading. The actual monetary cost born by the student, 
particularly in public universities, is only a portion of the actual 
monetary costs involved in the student's education. 

Pricing decisions are very important to a university. They must 
realize enough monetary return to enable them to at least maintain 
their current standards, while balancing tuition and fees at an 
acceptable level (acceptable to imply either as designated by 
government or the consumer and in some cases having to contend with 
both). The consumer's acceptable level will depend on their perceived 
value of what is being bought, which may include considerations of its 
Curriculum, student services, size of classes, faculty-student 


relations, reputation, social status, campus appearance as well as the 
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monetary costs (Huddleston, 1978, p. 41). 

Research is included in the marketing mix as it is considered as 
being in essence the glue that holds the whole thing together (Brown, 
1990 -Dandiis 

Research is worth particular mention primarily as a reminder 
that the marketing tools are not to be conceived of as a "bag of 
tricks". Research is not however restricted to use here, but rather 
it must permeate the whole of the marketing program. 

Atmospherics is defined as the designing of buying and consuming 
environments in a manner calculated to produce specific cognitive 
and/or emotional effects on the target market (Kotler, 1978, p. 219). 

A marketing strategy considers a problem in relation to having 
the right product backed by the right promotion put in the right place 
at the right price (Kotler & Zaltman, 1971), based on the right 
research and with consideration of the right atmospherics. 

Although people in higher education do not like to admit it, 
they package and sell their product in much the same way as other 
institutions (Hodgkinson, 1978, p. 159). This product is something 
that can be changed to respond more closely to the wants of the 
consumers. In a study of University extensions the product was 
periodically changed or new products added, while products were 
eliminated much less often (Buchanan & Barksdale, 1974, p. 39). 

Higher education seems to be one of the few endeavours where a 
product (the curriculum) is put together and then given to the sales 
force (the admissions staff) to market to consumers (students) with 


little or no consideration as to whether it meets the needs of the 
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consumers or if the consumers want it in the first place (Mudie, 1978, 
panos 

The next stage is implementation. The number of problems 
encountered at this stage will have been overcome to a large extent if 
the university has successfully adopted a marketing orientation. 
Again, funding is one of the major problems that a marketer has to 
contend with; timing and staffing are others (Brown, 1981). All three 
act as barriers in the implementation process. Marketers have to 
develop creative ways of overcoming these barriers. For example the 
marketer could coordinate the appearance of advertisements and 
publicity releases with either reinforcing or complementary messages 
(Larkin, 1979, p. 20). 

Buchanan and Barksdale (1974) in a report of a study they 
conducted on the marketing activities of a number of university 
extension departments found that the difficulty in implementation 
seemed to be caused both by a lack of planning for the marketing 
concept to be communicated to all employees and by an absence of a 
priority ranking system. 

A step by step report of a successfully implemented marketing 
plan used to market a university cooperative education program is 
provided by Haddock (1977). This plan had a solid financial base 
guaranteed, adequate staffing and carefully prepared time guidelines 
all of which are documented in the article. 

The last stage is that of evaluation and control. Without 
evaluation a marketer has no idea of how successful the marketing 


strategy was, and without this knowledge the marketer has lost control 
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of the process. When a marketer has set objectives, then the marketer 
Can evaluate and on the basis of this can control via changing 
objectives, changing the market segment, and/or changing the strategy 
(Brown, 1980, p. 5). 

It should be noted that evaluation is not something that is 
"tacked on at the end" but should be like feedback and research an 
integral part of the whole process. Evaluation is a part of the 
marketing process that is ongoing and allows for modifications in the 
marketing plan. 

The aspects of control, evaluation and research are necessary 
Ongoing dynamic functions like feedback and should not be depicted as 
a Singular stage in marketing. Each of these aspects are again 
representative of entire fields of study. 

The Search for and Provision of Information 

The need for the identification of the key information sources 
used by university students was cited by Vaughn, Pitlik & Hansota 
(1978). Four different categories of consumer information sources 
have been identified based on whether the source is marketer dominated 
or general in nature, and whether it utilizes face-to-face or mass 
communication (Engel et al., 1978, p. 245). 

If the source is general in nature and utilizes face-to-face 
communication it is placed in the category called word of mouth 
influence (Engel, et al., 1978, p. 245). Word of mouth influence 
information sources which have been studied are parents, family, 
teachers, and friends, with parents and friends being very influential 


(Chapman, 1980). If the source is general in nature and utilizes mass 
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media communication it is placed in the category called general 
content media (Engel, et al., 1978, p. 245). If the source is 
dominated by the marketer and utilizes face to face communication it 
is place in the category called personal selling and when the source 
is marketer dominated but utilizes the mass media it is called 
advertising and point-of-sale influence (Engel, et al., 1978, p. 
245). Only in the latter two categories can the message be directly 
controlled by the university. 

Personal selling is defined as any form of personal presentation 
and promotion of products, services, or ideas by an identified sponsor 
(Kotler & Zaltman, 1971). With personal selling the marketer must 
determine the size of the total sales force, the development of 
personal presentation strategies, the degree and type of sales force 
motivation and supervision and the evaluation of sales force 
effectiveness (Kotler & Zaltman, 1971). 

Personal selling adds a human element to the relationship 
between the consumer and the organization which allows for dialogue. 
However, 

For people to be effective at personal contact work, they 

must be well-selected, trained, motivated, supervised, and 

evaluated. The techniques for this are well-known from 

years of work with sales forces in the commercial sector, 

and are readily applicable to those doing the contract 

work for nonprofit organizations. (Kotler, 1975, p. 72) 
Generally speaking, nonprofit organizations do not carefully train 
their field employees in the nuances of client relations (Kotler, 


1975, p. 213). It is very important that universities have carefully 
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trained personnel and that this training is kept current. To keep 
effective we can expect to need not only new skills but quite possibly 
new types of training (Dominick, Johnson, Chapman & Griffith, 1980, 
p. 7). A study by Russel and Sullivan (1979) on the increased use of 
faculty for academic advising raised doubts as to the kind of impact 
faculty advisors have on their advisees. "Preparing them as para- 
professionals in the area of helping and career decision making skills 
may be going beyond where most faculty members are prepared to go" 
(Russel & Sullivan, 1979, p. 295). 

A large portion of personal selling efforts are at present 
directed at admissions. One vehicle used is the college visit. Tours 
of the universities are arranged for high school students on an annual 
basis. The use of university students as tour guides is particularly 
effective if they have been carefully selected and trained (Baty, 
1981). 

Sometimes rather elaborate arrangements are made, particularly 
if a selective group of students is being sought. At Virginia Poly- 
technic Institute, for example, an annual scholarship competition is 
sponsored, during which the high school competitors and their parents 
are brought to the campus for a weekend. During this weekend the 
activities include a campus tour, various presentations, and a large 
banquet. The warmth through personal contact that the weekend 
provides, projects a positive image of the college and this helps make 
the college attractive to not just the successful candidates, but to 
all who attend (Austin & Titchener, 1980, p. 55). The use of the on 


Campus visit to increase admissions is encouraged by Crockett (1978, 
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p. 6) and Heckscher (1978, p. 28). 

Contact with guidance counsellors and high school visitations 
have been diminishing in recent years (Mudie, 1978, p. 17), and it is 
predicted that this trend will continue (Johnson, Chapman, & Griffith, 
1980, p. 7). Crockett (1978) supports the decrease in these 
practices. Mudie (1978) still sees value in these contacts when they 
are limited or modified. Two examples of modifications which are 
presently used are the counsellor lunches, which allow university 
personnel to meet with the counsellors collectively rather than 
individually, and the counsellor campus. visit. Both of these 
approaches are viewed as having considerable merit (Baty, 1981). 

The perception of personal contact is also important. Even 
today in the era of personalized letters via computer printout, 
Students prefer any written contact which utilizes a_ personal 
salutation such as "Dear Marsha" rather than "Dear Student" (Druesne, 
Harvey & Zavada, 1980). Crockett (1978, p. 6) contends that both 
money and time are well spent in the personalization of recruitment 
techniques and methods aimed directly at students. 

Contact by telephone is also an important personal selling 
technique. Students are often swayed by telephone calls particularly 
when the callers seem personally interested in their plans and are 
eager to answer questions (Druesne et al., 1980, p. 16). 

Experience at several universities has shown that the percentage 
of inquirers who become applicants increases when personal contact is 
made (Habben & Stewart, 1980, p. 11). Turner (1978, p. 34) reports 


that the institution with notably successful admissions efforts deeply 
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involves not only the admission staff but also other administrators, 
faculty members, current students and alumni in the process. 

Every college has vast numbers of alumni often spread throughout 
the world. These people can communicate important, albeit varied, 
messages over a wide geographic area (Turner, 1978, p. 34). Alumni, 
proud of their alma mater, can provide a positive image of, and a 
sense of identity with, the university in hundreds of communities 
(Habben & Stewart, 1980, p. 9). Although the acceptability of using 
alumni in recruiting is relatively new, successful programs have been 
established at a number of universities which include Boston 
University, Indiana University, and the University of Pennsylvania 
(Habben & Stewart, 1980, p. 9). Habben & Stewart (1980, p. 9) also 
indicate that other benefits accrue from the use of alumni, for there 
is evidence that participation in an alumni recruitment effort does 
foster alumni identification with the university and it is_ those 
alumni who identify with their alma maters that tend to become donors. 

Mudie (1978, p. 16) supports the use of alumni for they are the 
"proof of the pudding," a living testimony to the value of a 
university's program. Alumni must however receive training before 
becoming formally active for the university (Mudie, 1978, p. 16; 
Habben & Stewart, 1980, pp. 9-11). . 

Promotion has been described as the communication-persuasion 
strategy and tactics that will make the product familiar, acceptable, 
and even desirable (Kotler & Zaltman, 1971) and it provides the 
incentive to participate in the exchange (Brown, 1980). Promotion 


includes the major activities of advertising, personal selling, 
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publicity and sales promotion (Brown, 1980; Kotler & Zaltman, 1971). 
The term communication is often used to replace the term promotion to 
stress the aspect of dialogue, the two-way exchange of information in 
the marketing process (Nickels, 1980 ). Universities need a _ long- 
range communication strategy which should be proactive rather than 
reactive (Larkin, 1979, p. 21). Williams (1978, p. 23) stresses the 
need to be honest with the clients and to share with them what is good 
and not so good about the institution being represented in light of 
the client's needs, interests and career objectives. "Our job is not 
just to lure, pursue, and catch a student like some prize fish" 
(Williams, 1978, p. 23). Heckscher (1978) supports the need for 
providing honest information which addresses the strengths and weak- 
nesses of the institution - what it can or cannot provide. 

Advertising is defined as a paid form of nonpersonal presenta- 
tion and promotion of products, services, or ideas by an identified 
sponsor (Kotler & Zaltman, 1971). Advertising involves such varied 
media as magazine and newspaper space; radio and television; outdoor 
advertising such as posters, signs, sky-writing; novelties such as 
matchboxes and calendars; cards on cars and buses; catalogues; 
directories and references; programs and menus; circulars; and direct 
mail (Kotler, 1975, p. 202). 

Advertisements are used to inform potential consumers with the 
intent that they may lead individuals to react favorably toward a 
product, service, or idea (Larkin, 1979, p. 20). Unfortunately, 
advertising is an area of great waste for many organizations because 


they do not approach the instrument with sufficient understanding 
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(Kotler, 1975, p. 72). In deciding to use advertising, the organiza- 
tion must develop its advertising objectives, advertising budget, 
message, media and advertising evaluation (Kotler, 1975, p. 203). 
Universities have a strong communication responsibility and are 
involved in preparing annual reports, direct mailings, classified 
advertisements, broadcast messages, and other forms of advertising 
(Kotler, 1975, p. 203). To be effective these advertisements must 
reach the appropriate audience and they must be easily understood by 
the audience. Both appear as two problems currently experienced in 
university advertising. First, the university audience is usually 
thought of as a single market rather than differentiated market 
segments, and college advertisements are not usually tailored to those 
chosen segments or target markets. As a result, many readers are 
exposed randomly to advertisements that have no utility to them, while 
those who could benefit are never exposed at all (Larkin, 1979, p. 20). 

The university also contributes directly to the second problem, 
that of understandability. The information in printed material, 
college catalogues in particular, is frequently written at a reading 
level well above that of the major intended audience. In addition to 
this, the vocabulary that is utilized is often both unfamiliar and 
relevant only within a particular university context (Johnson & 
Chapman, 1979). Students also have difficulty in interpreting this 
information (Stark & Marchese, 1978). Because it is predicted that 
the universities will spend more time advertising through printed 
materials (Dominick, Johnson, Chapman & Griffith, 1980, p. 4), univer- 


sities need to undertake a careful examination of the adequacy of 
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their present publications (Dominick et al., 1980, p. 4). The need 
for this examination is supported by Stark and Marchese (1978) in 
their proposal that universities undertake an audit of college 
publications. 

One example of a Canadian university that has advertised fairly 
extensively is the University of Lethbridge, Alberta (Baty, 1981; 
McCleary, 1981). Other Canadian examples and a critique on the 
recruiting practices at a number of universities is presented by 
Tausig in the March 1980 issue of University Affairs wherein he finds 
a real need for more advertising to attract and inform both part-time 
and continuing education students (Tausig, 1980). 

Basis for Evaluation 
The desirability of promoting sound choice among educational 
options is considered by Stark (1977a, p. 159) to be undisputed and 
this choice will be no better than the information on which it is 
based (Chapman, 1978, p. 25). Some of the factors cited in the 
literature as those students want to know about are: 
1. The academic situation (Heckscher, 1978, p. 28). 
2. The social and extra curricular life (Heckscher, 1978, 
pi. 128’) 

3. The strengths and the weaknesses of ‘the institution 
(Heckscher, p. 28). 

4. The costs involved and financial assistance available 
(Stark & Griffith, 1979; Huddleston, 1980; Packer, 1980). 

5. Career opportunities (Huddleston, 1980; Packer, 1980). 


6. Advising and other support services (Stark, 1977c, p. 168). 
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Stark (1977c) recognized the abundance of discussion in the 
literature about providing more adequate information for prospective 
students. There is, however, "little agreement on precisely what 
information students need to make educational decisions" (Stark, 
1977c, p. 166). The area of research which concerns the information 
students actually use in making college choices "has been almost 
entirely neglected" (Stark, 1977c, p. 167). One of the problems with 
existing research as identified by Chapman and Stark (1979, p. 460) 
was the lack of use of theoretical models to guide inquiries into the 
effects of better information on students choice. 

One study conducted by Rowe (1980, p. 4) identified the priori- 
ties perceived by high school seniors concerning the information 
necessary for them to make post-high school educational decisions 
regarding college selection. Students indicated that academics and 
finances were top priority as well as practical information about job 
placement. Family and friends were reported as having the greatest 
influence in the decision process. 

A second study (Vaughn, Pitlik & Hansotia, 1978) identified 16 
choice criteria thought to be those most commonly used by prospective 
students and parents, examined their relative importance, compared the 
evaluation of several universities on each attribute, and evaluated 
the criteria for relative determinance. The choice criteria examined 
by Vaughn et al. (1978) were in order of importance: quality of 
information received; quality of faculty and academic reputation of 
the university; reputation of the business program; amount of 


individual assistance that could be provided by the faculty; number 
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and variety of courses offered; size in terms of number of students 
per class; size in terms of the college's student population, a 
personal interest displayed by college personnel, and basic cost of 
attending; location; job placement services (after graduation); campus 
size; housing facilities; availability of financial aid; and influence 
of friends who are attending. Due to the poor response rate of the 
mailed questionnaires, the researchers cautioned that the results were 
tentative and further research was needed. 

Vaughn et al. (1978) also used factor analysis to explore the 
underlying cognitive structures of university choice. A number of 
questions for further study were given including: Do selection 
criteria change after the student enrolls and attends for some time? 
Do the needs for seniors differ and is it important to understand 
these so they will graduate as satisfied customers? What are the 
disconfirmed expectancies of the students prior to their fourth year? 
Will an analysis of these disconfirmed expectancies help to reduce 
attrition? 

Support for the aspect of differing reasons for attendance by 
year was cited in a 1973 study (Croake, Keller & Catlin, 1973, 
p. 25). Stark (1977c, p. 168) provides a summary of related studies 
of types of information desired by both prospective and enrolled 
students. Nine types of categories of information were compiled with 
notings given for: importance to prospective students; importance to 
enrolled students; availability of information; and whether or not 
each category was known to affect decisions. 


Reid and Holley (1972), in a study on university choice in 
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England, concluded that there is a distinctive English idea of a 
university and that merely increasing the quantity or quality of the 
information available is not enough, one must have a better under- 
standing of the perceptions of the receivers and the extent to which 
selection is based on popularly held stereotypes. 

Yarger, Howey and Joyce (1977, p. 34) conducted a national 
survey of preservice teachers in the United States. Data were 
obtained from 175 teacher training institutions, and over 2,200 
students were surveyed. From the respondents the reasons’ for 
attendance that were cited were: the program available; the cost; 
convenience to home; and a belief that they would obtain a job on 
graduation. Two thirds of these students indicated they were very 
satisfied with their major field courses as well as with the job 
information they had received. The majority (55%) indicated they 
would prefer to teach in suburban or small town settings. A high 
percentage indicated, however, that they were not able to make an 
estimation of the market for their services. They also noted that the 
main reason for choosing teaching as a career was a desire to work 
with children. Hours of work and vacation periods were also 
influential. Security was mentioned less often. The job was not seen 
to have high levels of power or status; they believed job satisfaction 
would depend on their own competence (Yarger, Howey & Joyce, 1977, p. 
35); and 60% found the student teaching experience to have a positive 
effect in their decision to be a teacher (Howey, Yarger & Joyce, 
1978a, p.-T?). 


Pomazel (1980, p. 133), in a study which investigated attitudes 
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regarding enrollment at a university, concluded that many marketing 
efforts may not have been as successful as they could have been for 
three reasons. First, many efforts focused on nonsalient beliefs, 
values and feelings. Emphasizing an institution's quality of 
education will not be as effective in changing a person's attitude if 
the person's main concern is transportation. Second, even if a groups 
salient beliefs are addressed they may have focused on beliefs that 
failed to differentiate between those that intended to enroll and 
those that did not. Recruitment efforts need to deal effectively with 
specific salient beliefs, values and feelings related to the 
consequences of enrolling. A third reason may be the failure to focus 
on a sufficient number of differentiating salient issues. 

The university must be concerned not only with the actual 
information it provides the public about itself, but also with the 
public's perceptions of the information and the institution. In 
Canada, for example, there is little evidence to support’ the 
contention that students are being forced out of university by an 
inability to afford the costs of their education (Ungar, 1980; 
Davidson, 1980). The price of a university education that may 
frighten away potential applicants may in fact be only the perceived 
price, not the actual one (Wagner, B.J., 1981, p. 37). If students 
and their parents think they cannot afford postsecondary education 
they will not even bother to apply (Nelson, 1978, p. 19), nor seek 
information which might negate this belief. However, in the Chapman 
study (1979) where price included tuition and fees, room and board, 


application fees, deposit fees, and financial aid in amount and type, 
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Chapman found that price was not important to students classified as 
high income but was important to lower income students. The pricing 
considerations generally considered refer only to the monetary cost 
(Wagner, B.J., 1981, p. 36). Price however refers to more than basic 
monetary costs and includes considerations of time costs (Brown, 
1980); effort or energy costs (Brown, 1980; Kotler & Zaltman, 1971); 
psychic costs (Kotler & Zaltman, 1975); and forgone leisure costs 
(Wagner, B.J., 1981, p. 36). 

The Outcomes of Choice 

The outcomes of the choice process, namely satisfaction, 
dissatisfaction or dissonance, have received considerable attention in 
the marketing literature. These studies have not, however, tended to 
consider the specific relationships between expectations, performance 
and satisfaction, or the dimensions of performance which are important 
or their relationship to satisfaction (Swan & Combs, 1976, p. 25). 
The empirical studies are primarily related to the choices made within 
the profit sector and not within the service sector. Notable 
exceptions include the Gaff and Bodur (1978) study which addresses 
consumer response to dissatisfaction with services and intangibles and 
studies by: Horne (1980); Andreasen and Belk (1980); Vaughn, Pitlik 
and Hansotia (1978); and Westbrook (1980b). 

The problems associated with measuring satisfaction and dis- 
satisfaction have been noted by Andreasen (1977) who proposes that the 
question of how one can and ought to measure this depends on the 
answer to three questions. Question one considers whether or not one 


wishes to maximize satisfactions or just minimize dissatisfactions. 
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For practical purposes Andreasen advocates the latter, as it is 
difficult to make all people fully satisfied. In the context of 
education it is also unrealistic to assume that all consumers should 
be satisfied for a "college cannot be everything to everyone" 
(Huddleston, 1980, p. 20). 

Andreasen's second question addresses whether or not one wishes 
to measure consumer perceptions or some objective reality. The third 
question considers at what point in the process does one measure 
satisfaction and dissatisfaction, should it be a measure at the 
initial post purchase stage or rather as a final measure which would 
allow for the resolution of dissonance. A number of researchers 
including Vaughn, Pitlik and Hansotia (1978), Crooke, Keller and 
Catlin (173), and Howey, Yarger and Joyce (1978a), appear to support 
checking for differing responses at various stages. Howey, Yarger and 
Joyce noted surprise with the positive response from students in 
teacher training institutions toward their programs of preparation, 
given the negative views expressed by experienced teachers. They 
speculated that this might be a result of lack of perspective, 
necessary to develop criteria for judging a teacher education program, 
which will come after they have internalized their personal role of 
teacher (Howey, Yarger & Joyce, 1978a, p. 16-17). 

According to the Howey, Yarger and Joyce study there is a high 
attrition rate in the teaching profession, the underlying causes of 
which deserve much attention (Howey et al., 1981la, p. 11). The 
profile that emerged from the U.S. National Survey of Preservice 


Education indicated that only 84 out of 100 persons admitted to a 
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teacher education program graduate; 59 of the 100 will locate a teach- 
ing position; and approximately 30 of the original 100 would still be 
teaching after three years (Howey et al., 1978a, p. 11). 

The attrition patterns are not endogenous to teacher education, 
for Huddleston (1980, p. 22) indicates that 40% of entering students 
will not complete a baccalaureate degree in the college where they 
initially enroll. These students' attrition patterns may be part of 
the normal exploratory behavior of students (Howey et al., 1978a, 
p. 11). However, making allowances for some level of attrition is 
necessary or we may retain students who find they do not even like 
children (DeBruin, 1977, p. 200). On the other hand, attrition 
patterns may be one indication of the existence of consumer dissonance 
or dissatisfaction. 

Studies of dissatisfaction with products lend support for the 
likelihood of this kind of activity as the research suggests that 
consumers are more likely to attribute their product dissatisfaction 
to either the product or seller or both than they are to themselves 
(Westbrook, 1980a, p. 53). Similar reactions may be prevalent in 
postsecondary education as well, for universities do little to 
encourage students to critically analyze their services nor do they 
assist them in developing realistic views (Stark, Davidson, Leahy & 
Gschwender, 1977, p. 7). 

Taylor (1978) contends that many postsecondary students have no 
sound reason for being in college and would not have attended if they 
had been given valid information. Taylor sees the cost of providing 


space and instruction for the students who never complete college as 
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staggering, and the waste of public dollars to be shameful. The human 
costs are also considered. By the time these students realize their 
mistakes and drop out, much damage has already been done in terms of 
wasted time and effort and frustrated hopes. Taylor contends that 
this may also be the case for some of those students who persist in 


college (Taylor, 1978, p. 194). 


Summary 


During the last decade there has been a change in the student- 
institutional relationship. This new relationship can be clarified 
within the consumer metaphor. This allows consideration of the 
reciprocity of this new relationship, in which the student and the 
institution are involved in an exchange of something of value. The 
use of a consumer behavior framework allows for the examination of the 
student in this relationship, and the EKB model of consumer behavior 
provided the framework for the study. Within this framework it was 
possible to examine cultural, economic and demographic characteristics 
of the students and the process by which these students made their 
decisions to become consumers of a university education. Three stages 
in this decision process, the search stage, evaluation stage, and the 
outcomes stage have been the focus of the review of literature for 
this study and these have also been examined in relation to theory 
development. 

Because this study viewed the student as a consumer involved in 
an exchange relationship, the institution's role was considered to be 


an intregral part of this relationship. The use of the broadened 
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concept of marketing - the exchanging of something of value - provided 
the means for understanding the institution's role in the exchange 
relationship. Research relevant to this aspect of the exchange 
provided guidance for the inclusion of specific variables that could 
be considered within the EKB framework which would have some practical 
utility for the promotion of sound educational choice. This promotion 
of sound education choices will assist in the nurturance of a mutually 


satisfying exchange. 
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CHAPTER ITI 


METHODOLOGY 


The Population 


College of Home Economics 
The population of this study included all full-time under- 


graduates at the College of Home Economics at the University of 
Saskatchewan (U. of S.) who were in residence during March and April, 
1982. As the size of the College in terms of student population is 
relatively small, with a total of 155 full-time undergraduate 
students, the entire population was included in the study. A total of 
152 students responded and this represented 98% of the _ total 
population. 
College of Education 

The population included all full-time undergraduates at the 
College of Eduation at the University of Saskatchewan who were in 
residence during March and April, 1982. As the size of this College 
is relatively large, with a total of 1,572 full-time undergraduate 
students, the entire population was not included in the study. Due to 
technical difficulties involved in accessing names of students by year 
of enrollment, the initial intention of using a random sample of 
students by year of enrollment was abandoned, and replaced by intact 
classes which were considered to be core classes. A total of 514 


students responded and this represented 33% of the total population. 
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Instrumentation 


A questionnaire (see Appendix 1) was constructed based on the 
relevant literature and research findings which pertained to the 
selected aspects of the decision process which were designated for 
exploration in this study. The questions relating to the demographic 
data were incorporated whenever possible in the form utilized by the 
Office of Institutional Planning, University of Alberta, in their 
student characteristics questionnaire, which was designed for use with 
full-time undergraduates (Davidson & Bryan, 1980). The decision to 
maintain the same format whenever possible was made in collaboration 
with P. R. Davidson in the interest of developing demographic profiles 
of commonalities and differences of students in their respective 
colleges (faculties) on the two Western Canadian campuses. 

Thirty-six factors or criteria which may be used to evaluate the 
choice of the service were included for study. Students were asked to 
check the factors that were important considerations when they made 
their decision to attend for the 1981-1982 academic year, to indicate 
the five most important factors and to rate these in order of 
importance. 

Twenty-four sources of information were listed on the question- 
naire. Students were asked to check the sources from which they 
received information when they made their decision to attend for the 
1981-1982 academic year. The students were also asked to indicate the 
five most important sources and to rank these sources in order of 


importance. 
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The size of the high school categories corresponded to those 
used by B. J. Wagner (1975). The determination of the size of the 
area categories was based on the size of cities utilized by the 
Government of Saskatchewan Highways and Transportation Department for 
up to 5,000 population. The over 5,000 population breakdown was based 
on actual city size and for Saskatchewan the categories include: the 
5,000-9,999 population centers of Estevan (9,376), Melfort (6,192), 
Melville (5,332), and Weyburn (9,540); the 10,000-24,999 population 
centers of Lloydminster (14,093), North Battleford (14,134), Swift 
Current (15,255), and Yorkton (15,588); the 25,000-99,999 population 
centers of Moose Jaw (34,562) and Prince Albert (32,100); and the 
100,000 and over centers of Regina (163,217) and Saskatoon (154,261). 

Distance categories followed those established by R. M. K. 
Wagner (1981) which were established to approximate convenient travel 
times. The 0-24 mile or 0-39 kilometer category represented travel 
time up to approximately one hour, as consideration was given for time 
involved for travel within the city. The 25-74 mile or 40-119 kilo- 
meter category represented an estimated travel time of between one 
hour and two hours, or one-quarter of a day from the university center 
to home area. The 75-149 mile or 120-239 kilometer category was esti- 
mated to represent between one-quarter and one-half of a day if one 
were travelling by car. The 150-349 mile or 240-559 kilometer 
category was estimated to represent a major gravedbiconmitment by car 
of one-half to a full day and the last category of 350 miles or 560 
kilometers and over was used to represent long distance travel, 


usually from outside the province (Wagner, R.M.K., 1981, p. 80). 
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The Delighted-Terrible (D-T) Scale (Andrews & Witney, 1976) was 
used to determine the degree of satisfaction that the students were 
experiencing. Westbrook (1980) examined the suitability of the D-T 
scale for consumer satisfaction applications. The D-T scale, other 
rating scales and the free response measure that were in the Westbrook 
study are presented in Appendix 2. Westbrook (1980, p. 72) concluded 
that the D-T scale was a suitable measurement of consumer satisfac- 
tion, and that his findings should not only encourage the use of D-T 
scale but also allay concerns about the quality of this satisfaction 
measurement. The coding of occupations followed the format utilized 
by Statistics Canada (1971). The questionnaire (Appendix 1) also 
included a number of other questions, at the specific request of the 
College of Home Economics, which were not included in the analysis for 
this study. 

The questionnaire was first pilot tested in April, 1981 with a 
class of undergraduates in the Faculty of Education, University of 
Alberta. The questionnaire was then revised and two subsequent pilot 
testings were conducted with undergraduates at the University of 
Saskatchewan. 

The second form of the questionnaire was designed to allow for 
the data to be read directly from the questionnaire by a data input 
Operator. This eliminated the stage of having to transpose the data 
for the operator. With consideration of the population under study it 
was felt that this transposition offered a higher potential for human 
error than did the use of the more complex format of the question- 


naires as university students are generally very familiar with formats 


Pa add “Fe $f fidgtbwe odd vn: en. 
att jbfete TO. seh 2001 81H 0GUS: 4 2 
inant hew: (Sab orem Sait: sane! oe "i a is 
— haby hie 635 ee BBO 1) eh Amt cS 
“ae tet ene SAW. FO) riomarineiony ad sash 2 
1) az sa apsueafe aa Leo ite 2 selenia le 
up T6 Tet dee 7bad te igi ise ae th 6 be ans ote anes 
sstibiu demi aie, Saygene rotheyan, Me gitoon at 3 
oris (1 xfbaaggr) aytennitserap Po ites sbsnad eaite 
att Fo. TeaRaT SD 1 Ss venta wadto At nag esp jor a 
Wh? ai zy fens, srt a i ie FOF, at “ “4 ” | 908 


ae 


7. ‘f OF 1; 


re FPA it tite: soft ier is ‘steam dee ‘ai 
ta. Vithangubol, ingtge uh, we. sets 1 “bia: _apSaukerversanw 1.8 
roiihe toabhasthe aie bull: taint Pet nist do ‘hisinohtseip 967 stadt : 
72 si savin’: ens 7) ss seuaNmaaliad ee. res! 2H aeo. ovbe aanagod ‘ 7 
407, wel ldugs hanp haan | enw aia to wie? tones MAT. + / 

feet wteb os Ve ‘aqlentiot saan Loh, movie ltgestd bes 3a ot stab add 

4228 ait anagénsci?’ of att van to, peste sid hetaniotle Shalt .awterego © 


+ gina — Waits fuaed dd 26 nov tans ates oie tess ege aay not ) iy 
Henn vt Teh tnstog wetnth s hers Tid eldrangacunt abit taat aet 2nw 
“ ainieaaes” ate Fo rama? Mei gay a"gn att hy ge aid ‘tet wend 1rN8 


re. 
AR 


2zanrst ftw “sot Frm ena — g%8. 2 inasuts theron. rt zoxten 


; “Cees 


——. 


60 


which facilitate the use of the computer in data analysis. Both the 
wording of the questions and the design of the questionnaire were 
discussed with two University of Saskatchewan Researchers, Dr. Earl 
Misanchuk from Extension and Community Relations and Dr. Al Yakulic, 
Department of Educational Psychology, College of Education, both prior 


to and after pilot testing at the University of Saskatchewan. 
Administration Procedures 


Permission to use the College of Home Economics in this study 
was granted first by Dean D. Gibson in March 1981. The faculty of the 
College of Home Economics endorsed this decision in the fall of 1981. 

Permission to use the College of Education was granted first in 
December 1980 by Dr. M. Scharf, Assistant Dean, Graduate Studies, 
Research and Field Services. In February, 1981, Dr. K. Wilson, 
Associate Dean of Education formally contacted the department heads 
requesting support for the study and they agreed. They informed the 
faculty in their departments of the nature of the study, and granted 
the researcher permission to contact the faculty individually and 
arrange for class time for the administration of the questionnaire. 
Access to the class was given at the discretion of the class professor 
and was granted as requested for all but one class. In this case, 
however, the professor arranged for the same group of students to be 
available in an alternate class situation. 

In the College of Education the questionnaire was administered 
in 27 classes, and in the College of Home Economics in six classes. 


The questionnaires were administered to all classes by the researcher 
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during March and April, 1982. The researcher was introduced as a 
graduate from their College who was currently a doctoral student at 
the University of Alberta. The professors generally encouraged the 
students to participate. The students were informed of the nature of 
the study, the need for their participation and the potential benefits 
of such research for future students. The students were reminded that 
their participation was voluntary and independent of class activi- 
ties. The confidentiality of the data was discussed and the students 
were instructed to not write their names on the questionnaire. The 
Students were asked to check their names off class lists which were 
provided by the researcher with the explanation that this was neces- 
Sary from two perspectives. The first being in the interest of the 
research itself to determine the extent of the class participation and 
secondly to serve as a check on the researcher if perchance the 
actuality of the administration of the questionnaire was in doubt. 

Of the classes in the College of Education in which the 
questionnaires were administered there was an absenteeism rate of 
approximately 2-3 students per class. The instructors of the classes 
were questioned to determine if these students would be considered to 
be non-attenders. This pattern was reported in only two classes which 
happened to be night classes and in these instances the non-attenders 
were determined to be part-time students who would have, in any case, 
been excluded from the current study. The other instructors indicated 
that the absent students were not habitual non-attenders. 

In the College of Education six students who were in attendance 


during the administration of the questionnaire chose not to partici- 
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pate. Four of these were in attendance in one evening class and three 
of these students started the questionnaire but later cited the need 
to make bus connections as the reason for not participating. One of 
these three did however complete the questionnaire and returned it by 
Campus mail. The two other students who chose not to participate were 
in separate day classes. In total five students who were in 
attendance did not participate. 

In the College of Home Economics it was possible to make contact 
with the small number of students who were not in attendance during 
the class administration of the questionnaire. Three students in this 
College, two in first year and one in third, chose not to participate. 

During this same time period, structured interviews based on the 
questionnaire were conducted to check the communicability of the 
questionnaire. Eighteen students from the College of Education and 13 
students from the College of Home Economics, with representation from 
all years, were interviewed by the researcher. No problems were 


encountered. 
Treatment of the Data 


The questions on occupations were all examined by the researcher 
who inserted the appropriate occupational codes. A number of 
questions also had other categories as options and these were also 
examined, to determine if they were duplicates of already listed 
categories. The data were then entered directly from the question- 
naires into the DEC 20 System by Academic Computing Services at the 


University of Saskatchewan. The data were scrutinized to determine if 
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the students met the requirements of being a full time undergraduate 
in either the College of Home Economics or the College of Education 
and only the data from the students meeting this requirement were 
retained for the study. 

The analyses utilized the Statistical Package for the Social 
Science (SPSS) Program, Version-79 (Nie, Hull, Jenkins, Steinbrenner, 
& Bent, 1979). The following subprograms were used: Condescriptive, 
which computes descriptive statistics for interval-level data; 
Frequencies, which computes and presents one-way frequency tables and 
descriptive statistics for what are termed discrete or classificatory 
variables; Crosstabs, which computes and displays two-way to n-way 
crosstabulation tables; and Discriminant, which performs discriminant 
analysis. 

In this study four categories of students were identified by 
year of enrollment: first years; second years; third years; and 
fourth years. A number of factors including the size of the area the 
student resided in during high school, Grade 12 average and distance 
from permanent residence were examined utilizing the subprogram 
Crosstabs to investigate the relationship between these factors and 
the year of enrollment. The chi-square statistic was used to deter- 
mine whether or not the variables were statistically independent. 

When we compute chi-square, we estimate mathematically 

what the contingency table would look like if there was no 

relationship between the two variables and then determine 

if the actual contingency table is or is not different 

from this hypothetical table indicating no relationship. 

If chi-square analysis tells us that the data are not 


different, then we conclude that there is no association 
and we do no more. (Fox, 1969, p. 202) 
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Due to the exploratory nature of the research the confidence level of 
five percent level of significance (Fox, 1969, p. 58; Nie et al., 
1975, p. 222) was accepted for use, with relationships having the 
probability of occurring by chance more than 5% of the time reported 
as being not statistically significant. The actual significance 
levels are given for the relationships reported as being statistically 
Significant. 

The subprogram Discriminant was used to perform a discriminant 
analysis to see if it was possible to distinguish between the student 
categories, which were predefined by year of enrollment, and two 
separate collections of discriminating variables, these being: the 
evaluative criteria utilized; and the sources of information 
utilized. This multivariate analyses was chosen as the groups were 
defined by the research situation and it was assumed that each person 
would fall into one of these groups. 

Due to the large number of variables in each collection, for 
example 36 evaluative criteria, the stepwise procedure was selected to 
determine if there were more discriminating variables than necessary 
to achieve satisfactory discrimination. The assumption is that the 
stepwise procedure is an efficient way of approximately locating the 


best set of discriminating variables (Nie et al., 1975, p. 448). 


Summary 


The study involved full time undergraduates at the College of 
Home Economics and the College of Education at the University of 


Saskatchewan. Data for the study were collected during March and 
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April, 1982 using a questionnaire which was developed for the study. 
The questionnaire was designed to examine the characteristics of 
today's university students and selected aspects of the decision 
process engaged in by students when making their decision to become a 
consumer of this particular service. 

Due to the nature of the questions posed in the study and the 
descriptive exploratory nature of the study both univariate and 


multivariate methods were employed in the analyses of the data. 
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CHAPTER IV 
FINDINGS: COLLEGE OF HOME ECONOMICS 


Problem 1: Student Characteristics 


Number Participating 
A total of 152 full-time undergraduates out of a possible total 


college population of 155 participated in the study, giving a partici- 
pation rate of 98%. There was 100% participation for second and 
fourth years; 98% participation for third and 93% participation for 
first years. As the size of the college in terms of student 
population is relatively small, the entire population was included in 
the study. 
Sex 

All students registered at the time were female. 
Age 

The ages of the students fell within three age classifications 
providing for a possible range between 18 and 34 years of age. The 
largest classification was the 18-20 years of age classification with 
49.3% of the students, followed by the 21-24 years of age classifica- 
tion with 43.5%, with the remaining 7.2% in the 25-34 years of age 
classification. 

Age was found to differ significantly by year of enrollment 
(Table 1). In one-third of the valid cells the expected cell 


frequency was less than five. 
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Table 1 


Frequency and Percentage Distribution of 
Participants’ Age by Year of Enrollment 
College of Home Economics 


Age 
18-20 21-24 25-34 Total 
N % N % N % 
First Year 24 ~=—s 88.9 3 Viet 0 Zi 
Second Year 3/- 74.0 8 16.0 5 10.0 50 
Third Year ie gama’ 9 ery) 23: +~63.6 2 4.5 44 
Fourth Year 0 Cina aa 4 12.9 3] 
Total 750 49.3 669 545.5 11 Vee 152 


x2 = 69.96 
Significance 2.001 
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Marital Status 

A total of 19 or 12.5% of the students were married (Table 2). 
When the students' marital status was cross-tabulated with age the 
relationship was found to be significant (p 2 .001). Two students 
(2.7%) in the 18-20 age group were married; nine students (13.6%) in 
the 21-24 age group were married; and eight students (72.7%) in the 
25-34 age group were married. 
Gross Income 

The majority of the students (82%) in the College of Home 
Economics are existing on gross incomes of under $7,000 with 65% of 
all students having incomes of $4,999 and under. These data are 
presented in Table 3. There was no significant difference in incomes 
by year of enrollment. 
Citizenship Status 

Three students were not Canadian citizens, two were permanent 
residents and one a student visitor. 
Year _in Which Grade 12 was Completed 

The relationship between year of enrollment and year in which 
grade 12 was completed was significant at the .001 level. These 
figures are presented in Table 4. The findings indicate that the 
majority of students are entering university directly after completing 
high school, however as 50% of the valid cells have an expected cell 
frequency of less than 5 these results must be interpreted with 
Caution. 


Grade 12 Average 


Grade 12 averages reported for this college ranged from the 
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First Year 
Second Year 
Third Year 
Fourth Year 


Total 


69 


Table 2 


Frequency and Percentage Distribution of 
Marital Status by Year of Enrollment 
College of Home Economics 


Marital Status 


Single Married 

N % N % Total 
Zoe 92.8 2 hee Gh 
45 90.0 So 0.0 50 
40 90.9 4 9.1 44 
Zs 452 B74 2078 3] 
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Table 3 


Frequency and Percentage Distribution of 
Students and Approximate Gross Income 
College of Home Economics 


Descriptive Statistics 


Approximate Gross Income 


N 

$ 4,999 and under 96 
$ 5,000 - $ 6,999 25 
$ 7,000 - $ 9,999 13 
$10,000 - $12,999 2 
$13,000 - $15,999 S 
$16,000 - $19,999 2 
$20,000 - $23,999 0 
$24,000 - $27,999 2 
$28,000 - $32,999 2 
$33,000 - $37,999 ] 
$38,000 - $44,999 ] 
$50,000 and over ] 
Total 148 


Note: 2 Does not equal 100% due to rounding errors. 
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Table 4 


Frequency and Percentage Distribution of Year in Which 
Grade 12 was Completed by Year of Enrollment 
College of Home Economics 


Year 


1965-69 1970-74 1975-79 1980 1981 Total 


First Year Oe 0 GO) °*0 Spe aeiks) AE Or alo OO 227 
Second Year le? 2 4 8 ii. Se AS) oy Omr0 50 
Third Year 2m eS Gard) 4257,05.5 Os 50. 0 0 44 
Fourth Year bE OEY. MEI eI oy.) ear ee Oee60 Oa 0 3] 

Total a0) TG, 0. a DUM Og sem oo Cle? 1G. vl ommioe 
x2 = 165.87 


Significance < .001 
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60-69% group to the 90-95% group. The classification of 80-89% 
contained the college mode with a total of 76 (50%) students, with 126 
or 83% of the population falling within two categories representing 
averages between 70-89%. A breakdown by year of enrollment is 
provided in Table 5. There was no signficant difference by year of 
enrollment. 

Prior University Average 

Table 5 displays the prior university average for the second, 
third and fourth year students. 

Distance of Permanent Residence from the U. of S. 

The breakdown by distance is reported in Table 6. Distance 
intervals are reported in both kilometers and miles. There was no 
significant difference by year of enrollment. The largest group of 
Students (mode=55) was in the 0-39 Km or 0-24 miles classification 
representing 36.4% of the students. The second largest group of 
students was in the 240-559 Km or 150-349 mile classification 
representing 35.1% of the students. 

Size of Area Lived in During High School 

The largest group of students (35.3%) was in the 100,000 plus 
population classification, with the second largest classification 
being a rural area or population center of under 250 with 22.7%. A 
breakdown by year of enrollment is provided in Table 6. There was no 
significant difference by year of enrollment. 

Size of High School Attended 
There was no significant difference in the size of the high 


school attended by year of enrollment. Approximately two-thirds of 
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Table 5 


Frequency and Percentage Distribution of 
Students' Averages in High School and University 
College of Home Economics 


Averages Descriptive Statistics 
N % 
Grade 12 
50-59% 0 0.0 
60-69% 14 i 
70-79% 50 32.9 
80-89% 76 50.0 
90-95% 12 7.9 
Did not complete Grade 12 
Total 152 100.00 


Prior University Average@ 


50-59% 7 5.7 
60-69% 46 37.4 
70-79% 56 45.5 
80-89% 14 11.4 
Total 1239 100.00 


i 
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Note: 4 First Year students are not included. 
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Table 6 


Distance of Permanent Residence from U. of S., Size of 
Area Lived in During High School, and Size of 
High School Attended 
College of Home Economics 


Characteristics Descriptive Statistics 


Distance of Permanent Residence 


Feom.Us (Of eS. 
0 - 39 Km (0-24 miles) 55 36.4 
40 - 119 Km (25-74 miles) 7 4.6 
120 - 239 Km (75-149 miles) 20 lee 
240 - 559 Km (150-349 miles) 53 Soe 
560 Km+ (350 miles +) 16 10.6 
Total 151 99.94 


Size of Area Student Lived in During 
High School 


Under 250 34 Coal 
250 - 999 14 9.3 

1,000 - 4,999 WZ. lave 
5,000 - 9,999 5 Cos) 
10,000 - 24,999 1S 10.0 
25,000 - 99,999 i 8.0 
100,000 + 53 35.8 
Total 150 99.94 

Size of High School Attended 

299 and under 53 Sone 

300 - 599 30 200 

600 - 999 21 14.0 

1,000 and over 45 30.0 
Other ] of 
Total 150 100.0 


Note: @& Does not equal 100% due to rounding error. 
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the college students attended high schools classified as large or 
small with one-third in schools of under 300 students and one-third in 
schools of over 1,000 students. These figures are presented in 
Table 6. 
Number of Dependent Children and Child Care Responsibilities 

In the College of Home Economics seven students (4.6%) had 
dependent children and 10 students (6.6%) had some child care 
responsibilities with eight (5.3%) of these indicating their respon- 
sibilities ranged from shared equally to full responsibility. A 
breakdown by year of enrollment is provided in Table 7. There was no 
Significant difference by year of enrollment. 
Number of Siblings 

For the students in the College of Home Economics the number of 
siblings ranged from none at all to 12 with a mean of 3.1 and a mode 
of 2. These figures are presented in Table 8. There was no signifi- 
cant difference by year of enrollment. 
Sibling Attendance at University 

From the college 57% of the students had siblings who had 
attended or were currently attending university. These figures are 
presented in Table 8. There was no significant difference by year of 
enrollment. 
Accommodation and Homemaking Responsibilities 

There was no significant difference in the type of accommoda- 
tion by year of enrollment. Approximately one-half (51%) of the 
college students lived in self-contained rental units off the univer- 


Sity campus. Another 5% of the students lived in self-contained units 
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Table ~7 


Number of Dependent Children and Child Responsibilities 
College of Home Economics 


Characteristics 


Number of Dependent Children 
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Total 
Child Care Responsibilities 


none 
very little 
share equally 
most 
full 
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Table 8 


Total Number of Siblings and Number of Siblings 
Who Have Attended or Are Attending University 
College of Home Economics 


Characteristics Descriptive Statistics 


Total Number of Siblings 


0 5 Sine 
] 19 1225 
2 43 28.3 
3 34 22.4 
4 28 18.4 
5 9 S08) 
6 6 329 
7 2 13 
8 0 
9 3 fees 
10 Z 3 
1] 0 
iz ] i 
Total 152 100.0 
Number of Siblings Who Have Attended 
or Are Attending University 
65 42.8 
] 45 29.6 
2 28 18.4 
3 10 6.6 
4 2 es 
5 Z ies 
Total 12 100.0 
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on the campus to bring the total of those living in self-contained 
units to 85 or 56%. The next largest classification was parents’ 
homes with 30 or 20% of these students thus accommodated. Students in 
accommodations providing room and board (excluding the parental home) 
numbered 22 or 14% of the population with 15 of these students living 
in residences on the University campus. These figures are presented 
in Table 9. 

Over half of the students (52%) shared their accommodation with 
other University students (see Table 9). 

Approximately 75% of the students had homemaking responsibili- 
ties which ranged from sharing equally to full responsibility, while 
3.9% had no homemaking responsibilities. These figures are also shown 
in Table 9. There was no significant difference in the homemaking 
responsibilities by year of enrollment. 

Parents' Social Class 

For the College of Home Economics, 2% of the students classified 
their parents as lower class; 11.2% classified their parents as lower 
middle class; 40% classified their parents as middle class; and 40% 
classified their parents as above middle class. Approximately 3% of 
the students did not believe that social classes existed. A breakdown 
by year of enrollment is presented in Table 10. This relationship was 
statistically significant at the .0482 level; however, the expected 
cell frequency was less than five in 68% of the valid cells so these 
findings must be interpreted with this in mind. 


Sources of Funding 


Parents were the most used single source of funding. Parents 
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Table 9 


Frequency and Percentage Distribution of Accommodation 
Characteristics and Homemaking Responsibilities 
College of Home Economics 


Characteristics Descriptive Statistics 


Type of Accommodation 


Parents' home 30 19.7 
Room and board on campus 15 9.9 
Room and board off campus ye 4.6 
Self-contained unit on campus 8 py! 
Self-contained unit off campus jig 5027 
Non self-contained unit 6 iN he 
Own home 9 5.9 

Total 152 100.0 


Accommodation Shared with 
University Students 


Yes 79 52.0 
No 73 48.0 

Total 152 100.0 

Homemaking Responsibilities 

None 6 3.9 
Very little 33 Aled 
Share equally 49 fan 
Most 30 19..:/ 
Full 34 22.4 

Total 152 100.0 
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provided some funding to 64.5% of the students, with 27.6% receiving 
at least half of their total funding from this source. The parents of 
these students were also the largest suppliers of funding, providing 
26.4% of the total funding used by students in the College of Home 
Economics. The second most utilized source was employment between 
University sessions with 56.6% of all students receiving some funds 
from this source. This source was also the second largest supplier of 
funding providing for 26.4% of the total funding used by the 
students. The third most used source was also the third largest 
supplier of funding and this was savings with 51.3% of the students 
obtaining some funding from this source and it provided for 15.5% of 
the total funding of all the students from the College. From this 
point on usage figures and total amounts of funding obtained did not 
coincide. 

The spouse as a source of funding deserves particular attention, 
however, for the married students in this College received 53% of 
their total funding from this source. 

Figures for the sources of funding for the College of Home 
Economics are presented in Table 1]. An analysis of the relationship 
between the specific sources of funding by year of enrollment indi- 
cated no significant differences existed. 

Educational Levels: Parents and Spouse 

A larger number of fathers (86 or 58.1%) than mothers (67 or 
45.0%) had an educational level of Grade 12 or under. More mothers 
(15.4%) than fathers (6.8%) were in the classification of having some 


postsecondary education, and more mothers (35.6%) than fathers (23.0%) 
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had completed at least one postsecondary program. However, for the 
Classification of having completed part or all of a postgraduate 
program there were more fathers (12.2%) than mothers (4%). 

Parental and spouse educational levels are presented by year of 
enrollment in Table 12. There was no significant difference by year 
of enrollment. 

College Program 

Two programs are now offered at the College of Home Economics. 
Approximately 40% of the College students were studying in the Foods 
and Nutrition area and 60% in the Family and Consumer Studies area. 
There was no significant difference by year of enrollment. 

Language Spoken in Parental Homes 

English was the parents' usual language in 98.7% of the homes. 
At least one other language was spoken in 38% of the homes, with 6% of 
the respondents indicating that three or more languages were spoken. 
English was spoken in all homes (100%); German in 13.1%; Ukrainian in 
12.5%; French in 7.9%; Russian in 2.6%; with other languages making up 
a total of 8.6%. There was no significant difference by year of 
enrollment. 

Students' Languages 

English was the most usual language spoken by 148 (97.4%) of the 
students followed by German with two students (1.3%). Two students 
(1.3%) did not respond. At least two languages were spoken by 61 
(40.1%) of the students and from this group 14 (9.2%) spoke three 
languages and three students (2.0%) indicated they spoke a total of 


four languages. Excluding English, French was the most usual language 
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Frequency and Percentage Distribution of 
Parental and Spouse Educational Levels 


Educational Level 


Grade 6 or less 
Grade 7 - 9 

Grade 10 - 11 
Grade 12 

Some Postsecondary 
Postsecondary 

Some Postgraduate 


Total 


Table 12 


College of Home Economics 


Father 

N % 

8 5.4 
29. 1956 
ATS AN Pools 
23°) whiSas 
10 6.8 
347752350 
TS Mice 
148 100.0 
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Spouse 

N % 

0 
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with a total of 44 students (28.9%); next was German with 11 students 
(7.2%); Ukrainian was fourth with 10 students (6.6%); and Russian 
fifth with 2 students (1.3%). The other language classification had a 
total of 12 students (7.9%). 

For languages read, excluding English, 33.5% indicated they 
could reach French; 7% could read German; 5% could read Ukrainian; .7% 
could read Russian and 5% could read languages other than the above. 
There was no significant difference by year of enrollment. 
Occupational Status of Student Prior to Attending 

A previous occupational classification of non-wage earner was 
given for 82% of the students with 80% classified as previous 
students. Six (3.9%) students had been in a professional/management 
related occupation, and 17 (11.2%) had been in clerical/sales/service 
related occupations. There was no significant difference by year of 
enrollment. 
Occupational Status of Father 

Farming related occupations were reported for 37.2% of the 
fathers. This was the largest occupational classification followed 
by: the professional/management classification with 30.4%; trades/ 
transport related with 15.2%; self-employed (excluding farming) 11.0%; 
and clerical/sales/service related with 5.5%. 
Occupational Status of Mother 

The non-wage earner classification was given for 36.5% of the 
mothers. This was the largest classification followed by: the 
professional/management classification with 31.8%; clerical/sales/ 


service with 25.0%; farming with 3.4%; self-employed with 2.0%; and 
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trades/transport related occupations with .7%. 
Occupational Status of Spouse 

Of the responses given, four (23.5%) were in the non-wage earner 
classification (all were students); seven (41.2%) in professional/ 
management related occupations; two (11.8%) in farming; three (17.6%) 
were self-employed; one (5.9%) in trades/transport related 
occupations; and one (5.9%) in "other". 
First Considered Career Possibilities 

There was no significant difference by year of enrollment as to 
when the respondents first considered the career possibilities of the 
College of Home Economics. For the College as a whole: 5.3% first 
considered a career as a home economist prior to Grade 9; 11.9% during 
Grades 9-10; 13.2% during Grade 11; 28.5% during Grade 12; and 41.1% 


after leaving high school (see Table 13). 


Problem 2: Search 


Type of Search 


When the students were questioned as to how active they were in 
their search for information regarding their decision to attend for 
the 1981-1982 academic year, the majority of students in the College 
(88.2%) indicated that they engaged in the process of search. A very 
active search process was cited by 12.5%; active search cited by 
27.0%; somewhat active was cited by 19.7%; and very little search was 
cited by 19.7%. The process of search was found to differ signifi- 
cantly by year of enrollment (p  .001). In 20% of the valid cells 


there was an expected cell frequency of less than five. No active 
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Table 13 


Frequency and Percentage Distribution of When 
Students First Considered This Career 
College of Home Economics 


Time First Considered Descriptive Statistics 
N % 
Prior to Grade 9 8 Sid 
Grades 9 - 10 18 ee) 
Grade 11] 20 Us 
Grade 12 43 2845 
After High School 62 4).1 


Total 151 100.0 
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search was reported by one first year student (3.7% of the first 
year), three second year students (6.0%), four third year students 
(9.1%) and 10 fourth year students (32.3%). 

The degree of active search declined from first through fourth 
year. Six out of 27 first years (22.2%) described their search as 
very active; 19 out of 50 second years (30.0%) described their search 
as active; 16 out of 44 third years (36.4%) described their search as 
somewhat active; 14 out of 44 third years (31.8%) described their 
search as very little; and 10 out of 31 fourth years indicated no 
active search (see Table 14). 

Sources of Information Used 

The students were asked to indicate the sources they received 
information from regarding their decision to attend for the 1981-1982 
academic year. The mean for the number of sources used by the 
students in the College of Home Economics was 4.3. There was a 
difference in the number of sources used by year of enrollment which 
was Significant at the .0511 level. The first years used the most 
sources with a mean use of 6.9, followed by second year with a mean 
use of 4.3; fourth year with 3.5; and third-year with 3.2. The most 
used source was university students which was used by 59% of the 
college students. The second most used source was university faculty 
which was used by 53% of the students followed by printed material 
from the university used by 51%; parents/ spouse used by 47%; friends 
used by 30%; recent graduates used by 28%; ard other university 
personnel used by 21% of the college students. Frequencies and 


percentages of source use are displayed in Table 15. 
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Table 14 


Frequency and Percentage Distribution of Students' 
Type of Search by Year of Enrollment 
College of Home Economics 


Search 
Year of Very Somewhat Very No Active 
Enrollment Active Active Active Little Search 


First Year 6227.2 2 BESS: We PaaS) 4 14.8 Ve T3375 27 
Second Year Papas Oe WV9= 38.0) hla 230.0 6 12.0 S29 020.5550 
Third Year aces 9° 20.5" (166 36.4 984-315 A. Soe), (44 
Fourth Year 5° 16.4 4 12.9 6 19.4 6. 19340 (1058253731 

Total 1Oeizn5 = 941 27.0) 44 107 0) 19./ ) 1S lee a oz 
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Xe. = 732.94 
Significance < .001 
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Table 15 


Frequency and Percentage Distribution of 
Sources of Information Used 
College of Home Economics 


Information Source Descriptive Statistics 
N % 

University students 90 59.2 
Faculty 8] 530 
Printed material from the university iy) 49.7 
Parents/Spouse 72 47.4 
Friends 46 30.3 
Recent graduates 42 (Ee 
Other university personnel 32 Ziel 
Organized visit to the university 29 19a 
Other relatives 28 18.4 
High school personnel 25 16.5 
Well-established graduates BS Te 1 
Other , 10 
Career days 15 9.9 
Books 15 9.9 
Chance visit to the university 14 Six2 
University advertising 13 8.6 
Journals 12 Hes) 
Employer 1] lied 
Magazines 8 5s 
Newspapers 6 4.0 
A-V material from the university Z aa 
Radio ] a 
Television ] a 
Clergy ] al 
Movies 0 
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For the sources which were listed by the students within the 
Classification of most important to fifth most important, the sources 
were in order of the number of times listed: university students; 
university faculty; printed material from the university; 
parents/spouse; and recent graduates. 

To examine the use by year of enrollment the sources of informa- 
tion were subjected to a step-wise discriminant analysis but the 


eigenvalues failed to converge and the analysis was abandoned. 
Problem 3: Alternative Evaluation 


Evaluative Criteria Used 

The students were provided a list of 36 factors and an opportun- 
ity to add to this list and were asked to check only those that were 
considered important when they made their decision to attend for the 
1981-1982 academic year. 

The mean for the number of evaluative criteria used was 8.2, the 
mode was 8 and the range 1-28. No significant relationship existed 
between the year of enrollment and the number of criteria used. The 
most used criteria were the College program and previous investment in 
the program which were each used by 65.8% of the students (previous 
investment in the program having been utilized by 80% of the students 
in second year and up). Frequencies and percentages of criteria used 
by year of enrollment excluding classification of other are presented 
in Table 16. 

Due to the controversy over whether or not it is necessary to 


introduce a separate measure of attribute importance (Engel et al., 
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Table 16 


Frequency and Percentage Distribution of 


Evaluative 
Criteria 


Previous invest- 
ment in program 
College program 
Location of uni- 
versity 

Job availability 
Range of career 
options 

Friends attending 
College size 
Basic cost 
College students 
friendly 

Social life of 
the university 
Number/variety 

of courses 
Personal interest 
of faculty 
Friends in city 

Academic reputa- 
tion of the 
university 

Class size 

Salary of jobs 

Relatives in city 

Availability of 
financial aid 

Times courses 
offered 


Evaluative Criteria Used 


College of Home Economics 
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Evaluative 
Criteria 


Extracurricular 
social activities 
Entertainment 
facilities on 
Campus 
Extracurricular 
athletic program 
Teaching reputa- 
tion of faculty 
Athletic facili- 
ties on campus 
Individual assis- 
tance from 
faculty 
Boy/girlfriend, 
fiance attending 
Housing on campus 
Fringe benefits 
of jobs 
Relatives attend- 
ing 
Health services 
on campus 
Spouse/partner 
in city 
Child care 
arrangements 
Job placement 
services 
Counselling ser- 
vices on Campus 
Boy/girlfriend, 
fiance in city 


Table 16 (continued) 
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1978, p. 376), the students were asked to rank the criteria they 
considered most important. Up to five criteria were to be consider- 
ed. The criteria were then ranked according to the number of times 
they were listed as placing within the top five placements. These 
results are presented in Table 17. The first five placements in terms 
of usage were also the same as the first five placements in terms of 
most important and in the same order. 

To examine the criteria use by year of enrollment a step-wise 
discriminant analysis was conducted. The discriminant function 
statistics are presented in Table 18. Before any functions were 
removed Wilks' lambda was .288, which suggests that considerable 
discriminating power exists in the variables being used (the larger 
lambda is, the less discriminating power is present). The summary 
table figures are printed in Appendix 3. All three functions were 
considered in the analysis. 

The standardized discriminant function coefficient (SDFC) of 
each evaluative criterion was examined for the three functions to 
determine which evaluative criterion was more likely to discriminate 
among the student categories. In this analysis for the first function 
the criterion of previous investment in the program with a SDFC of 
-.802 was the most influential criterion in making the discri- 
mination followed by spouse/partner attending (SDFC = .497) and 
location (SDFC = .435). 

For the second function the most influential criterion was range 
of career options for graduates with a SDFC of .444 followed by 


relatives attending (SDFC = .441). 
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Table 17 


Frequency, Percentage Distribution, and of Rank Order of 
Evaluative Criteria Considered Most Important 
College of Home Economics 


Evaluative Criteria Descriptive Statistics 
Considered Most Important 


N % Rank 
Previous investment in program 83 54.6 ] 
College Program 70 46.0 2 
Location of the university 52 S452 3 
Job availability 43 LOL 4 
Range of Career options 3] 20.4 5 
Cost 23 15x41 6 
Friends attending 20 sec 7 
Number and variety of courses 9 5.9 8 
Social life of the university 9 5.9 8 
Extra-curricular social life 9 5.9 8 
Friends in the city 9 59 8 


= 
Le oN, as r 
e ie. ; 


“etna se0m, haa ots 
- Rohaowo4 5 shettou 


ial re a ees dan gehen “ — 


41124 ed avtdotaaend - ‘ret oe ast ater: | * 
ies il pla ini ea dip aE aimee Tey ne a snare taal ) 


» ie ¥ r oetaan 


a | 
| tema sugasznvai vo"7 
8a | ha ) 4 _ tet, oad 01 ee 


ee SY Ee aa 
FS ep oo ‘7 envi age 


‘© 
Hs 
2g 


* 


Bbbeek 
= 


—. 
1 
aa 


3 ‘ + 4 Vo a4 ; is 7 - 

vr | at ne } i oe - entbontde 2 

: ae off ie eget to Bi a bas 13 

A yt i ae Tevidu. std tos 

4 , P a. aN ‘i he st lotoo2 tsfudty fore: 

5 . 2 e \ ah (i ¥it3 td at 2bm t ) 
me 


oF 


Table 18 


Discriminant Function Statistics 
Evaluative Criteria 
College of Home Economics 


Statistic Function 

] 2 3 
Eigenvalue -228 -526 . 766 
Canonical Corr. cous 3559 484 
% Of Variance accounted for 52.15 28.61 19.24 
Wilks' Lambda -288 -526 ./66 
Chi-square 169.98 87.57 36.42 
d=) (75) (48) (23) 


Significance -0001 -0004 -0374 
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For the third function the most influential criterion was range 
of career options available with a SDFC = .515 followed by social life 
of the university (SDFC = .454). The SDFC's considered in the first 
three functions are presented in Table 19. 

The reclassification rate (the percentage of cases correctly 
Classified when the discriminant function was applied to the same data 
from which it was generated) was 71.05%, which included corrections 
for prior probabilities of classification due to group size. 

For the criterion of previous investment in the program, which 
was the most influential in making the discrimination between the 
years of enrollment we can determine from Table 16 that the number of 
Students indicating it to be an important criterion increased from 58% 
in second year to 90.7% in third to 96.4% in fourth year. While the 
criterion of spouse or partner attending was influential in making the 
discrimination there were only three students who indicated this was 
an important evaluative criterion. One was in first year (3.7% of 
first years) none in second, one in third (2.3% of third years) and 
One in fourth (3.2% of fourth year). The location of the university 
criterion was considered important by 85.2% of the first years, 64.0% 
of the second years, 36.4% of the third years, and 48.4% of the fourth 
years. 

For the second function the most influential criterion was range 
of career options which was considered important by 56.0% of the 
second years, 40.9% of the third years, 33.3% of the first years and 
22.6% of the fourth years. The criterion of relatives attending was 


most important for first and second year students with 11.1% of the 
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Table 19 


Standardized Discriminant Function Coefficients 
of Evaluative Criteria 
College of Home Economics 


Evaluative Criteria Coefficient 


runccion | Function 2 “Funetion 3 


Academic reputation of the university  .283 -339 =30 
Athletic facilities on campus -.18] -278 - 187 
Availability of financial aid <3c9 -.023 .043 
Boy/girlfriend, fiance living in 

city -.116 1505 s123 
Child care arrangements -.03] 243 -.295 
Convenience of times of courses -.029 -.236 neds 
Entertainment facilities on campus 214 - .090 Seo s}s) 
Friends living in city Sal) - .386 092 
Fringe benefits of jobs - 180 -.275 -.076 
Individual assistance available 

from faculty -.243 w0.15 .289 
Job availability -.200 -.395 049 
Location -435 ee We - .060 
Number and variety of courses AV ASV -.167 -.208 
Other seal -.010 301 
Personal interest displayed by faculty .316 Ssh O -.099 
Previous investment in the program -.802 -.102 ase 
Program .019 -.38] -192 
Range of career options for 

graduates -.009 ~444 HO 
Relatives attending 2082 44] -.140 
Relatives living in city -.192 -280 064 
Social life of the university - 347 -.034 -.454 
Spouse/partner attending -497 -.253 -.297 
Spouse/partner living in city -.127 247 -.396 
Students friendly -.159 -.232 - 333 


Teaching reputation of the faculty -.23] -.147 -396 
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first years and 12.0% of the second years indicating its importance 
compared to none of the third years and 6.5% of the fourth years. 

For the third function the most important criterion was range of 
Career options which was previously mentioned, followed by the social 
life of the university which increased in reported importance from 
first through fourth year, with 22.2% of first years, 34.0% of the 
second years, 36.4% of the third years and 38.7% of the fourth years 


indicating it was an important criterion. 
Problem 4: Choice Process 


Who Made the Decision 

No students in the College of Home Economics felt that someone 
else had made the decision that they would attend for the year under 
study. The majority (75.7%) made the decision entirely on their own 
while a joint decision was made by 24.3% of the students. For the 
joint decision, self plus spouse was cited eight times indicating that 
42.1% of the married students made the decision jointly with their 
Spouse. 

The difference by year of enrollment was significant at the .001 
level. However, in 75% of the valid cells the expected cell frequency 
was less than five so the results must be interpreted with caution. A 


breakdown by year of enrollment is presented in Table 20. 
Problem 5: Outcomes 


Outcomes of Choice 


The students were asked to use the Delighted - Terrible (D-T) 
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scale to indicate how they felt about their decision to attend the 
college in October 1981 (beginning of term) and December 1981 (middle 
of term), and how they were feeling regarding this decision at the 
present time (end of term). Students are reported as satisfied if 
they responded as feeling delighted, pleased, or mostly satisfied, and 
are reported as dissatisfied if they responded as feeling mostly 
dissatisfied, unhappy or terrible. 

The outcomes of choice by year of enrollment for the beginning, 
middle, and end of term are presented in Table 21. Some caution must 
be exercised in the interpretation as approximately one-third of al] 
valid cells had an expected cell frequency of less than five. For the 
college as a whole, from beginning to the middle to the end of term, 
there was a small but steady drop in the number of students indicating 
Satisfaction resulting in an overall 6.6% drop in the number of 
students reporting they were satisfied with the decision to attend. 

Significant differences were found to exist between the year of 
enrollment for all three time periods (beginning, middle, and end of 
term). The second and fourth year students reported the highest 
percentages of satisfied students for all three periods and first year 
and third year students the highest percentage of mixed. For the 
beginning and end of term the first year students reported the highest 
percentage of dissatisfied students. 

Dissonance Resolution 

In regard to the aspect of post choice dissonance the students 

were asked what students might do to clarify whether or not they have 


made a correct decision with respect to college choice. 
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Table 21 


Frequency and Percentage Distribution of 
Outcomes by Year of Enrollment 
College of Home Economics 


Outcomes 
Year of Enrollment Dissatisfied Mixed Satisfied 
N % N % N % Total 
Beginning of the Academic 
Yeara 
First Year 5 18.5 4 14.8 Loe .366.07 2, 
Second Year 3 6.0 6 (1270 40 80.0 49 
Third Year 0 0 ee 5 9 ea T2el 43 
Fourth Year 2 ee) 3 9.7 26 =—s« 83.9 3] 
Total 10 6.6 25 16.6 1S Ry yA Ses 150 
Middle of the Academic 
Yearb 
First Year ] Cy ep eo 13, 48.1 227i 
Second Year 2 4.0 3 6.0 qa" 88.0 49 
Third Year 2 4.5 15. 3420 26 = 559.0 43 
Fourth Year 2 6.5 4 12.9 25 © 60.6 3] 
Total i 4.6 SNe 25.20 KOSt ee yl 150 
End of the Academic Year 
First Year Gar e22sc Gee ceec 15> 755.6 27 
Second Year 3 6.0 9 18.0 37) a / 40 49 
Third Year 2 4.5 (: abews dey: 2} @ROlee 43 
Fourth Year ] B32 aa 2.9 26.7 83.9 3] 
Total TZ 7.9 SSE me Cilbev/, 105 ~=69.1 150 
a b c 
Ce hae X20=" 22.96 x2 = 14.36 


Significance = 0.0237 Significance = .0008 Significance = .0259 
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Only 1.3% of the students felt there was nothing they might do 
to clarify whether or not a correct choice had been made; 30.9% were 
not sure; and 67.8% indicated that students could do something to 
Clarify the decision. Figures on the number of options are presented 
mn Table °22. There was no significant difference by year of 


enrollment. 


Summary 


All respondents were female, the majority were single and under 
35 years of age. Only a small number had dependent children and child 
care responsibilities. 

During high school the largest percentage lived in population 
centers of 100,000 plus followed by the classification of rural area 
Or population center of under 250. The largest percentage of students 
attended small high schools of under 300 students followed by the 
large high school classification of 1,000 plus. The majority of grade 
12 averages were between 70-89% with half of the students falling in 
the 80-89% classification. 

For sources of funding parents were both the most used and the 
largest supplier of funding for the students followed by employment 
between university sessions. The married students, however, received 
over half of their total funding from their spouse. For parental 
education levels more fathers than mothers were at the extreme ends of 
the continuum having an educational level of either grade 12 or under, 
or having completed part or all of a postgraduate degree or diploma. 


English was the most usual language spoken in the parental home with 
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Table 22 


Frequency and Percentage Distribution of 
Dissonance Resolution Options 
College of Home Economics 


Options Descriptive Statistics 
N % 
Nothing they can do 2 hes 
Not sure 47 30.9 
Number of suggestions: one 20 Hsing 
two 19 W235 
three 34 Coe, 
four 1] Tae 
five 8 5.3 
Six 2 [Pes 
seven 2 la3 
eight plus 7 4.6 
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at least one other language spoken in a little over one third of the 
homes. In regard to parental occupations for fathers the largest 
classification was farming related followed by professional/management 
and for mothers the largest classification was mnon-wage earner 
followed by professional /management. 

The largest percentage of the students first considered the 
career possibilities of home economics after leaving high school. 
Approximately 40% of the students were studying in the Foods and 
Nutrition area and 60% in the Family and Consumer Studies area. 

The majority of the students indicated they engaged in the 
process of searching for information regarding their decision to 
attend for the current academic year. The degree of active search 
decreased by year of enrollment. The students received information 
from an average of four sources. The most used source was university 
students followed by university faculty, printed material from the 
university, and parents/spouse. 

The students used an average of eight evaluative criteria when 
making their decision to attend. No significant relationship existed 
between the number of criteria used and the year of enrollment. The 
most used criteria were the college program and previous investment in 
the program followed by the location of the university, job 
availability, and range of career options. These five criteria also 
placed in the top five rankings and in the same order for criteria 
considered most important. Several criteria were influential in 
making the discrimination between the years of enrollment. The use of 


the criterion of previous investment in the program increased from 
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first through fourth year. The criterion of location decreased in 
usage from first through third year and then increased in usage for 
fourth year but not to the level of use reported by second years. For 
the criterion of range of career options it was used by the largest 
percentage of second years followed by third, first, and fourth year 
students. With the criterion of relatives attending it was used most 
by the second and first years followed by fourth year, and not at all 
by third years. The last criterion that was considered influential 
was the social life of the university and its use increased from first 
through fourth year. 

In regard to who made the decision to attend for the 1981-1982 
academic year there were no students who felt someone else had made 
the decision that they should attend. Approximately three quarters 
made the decision on their own and one quarter indicated it was made 
jointly. For the college as a whole from the beginning to the middle 
to the end of term there was a small but steady drop in the number of 
Students indicating they were satisfied with their decision to 
attend. Significant differences were found to exist between the year 
of enrollment, with the second and fourth years reporting the highest 
percentage of satisfied students for all three periods, and the first 
and third year students the highest percentage of mixed. For the 
beginning and end of term the first year students reported the highest 
percentage of dissatisfied students. When questioned as to what 
students might do to clarify whether or not they had made a correct 
decision with respect to college choice, approximately two thirds 


indicated that students could do something to clarify their decision. 
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CHAPTER V 
FINDINGS: COLLEGE OF EDUCATION 


Problem 1: Student Characteristics 


Number Participating 
A total of 514 full-time undergraduates participated in the 


study. From this sample 145 were first year students, 175 were second 
year students, 96 were third year students, and 98 were fourth year 
students. 
Sex 

Of the respondents 82.7% were female and 17.3% were male. The 
College of Education population figures reported that for students 
enrolled in the elementary and secondary programs as of January 22, 
1982, 81.1% were female and 18.9% were male. A breakdown by year of 
enrollment is presented in Table 23. 
Age 

Students in the College of Education fall within six age classi- 
fications providing for a possible range between 18 and 54 years. The 
18-20 age classification was the largest with 55.3% of the students, 
followed by the 21-24 age classification with 31.7% of the students. 
The third largest classification was the 25-34 age one with 10.7% of 
the students. A breakdown by year of enrollment is provided in Table 
24. Age was found to differ significantly by year of enrollment, 
however these findings should be interpreted with caution as 50% of 


the valid cells have an expected cell frequency of less than five. 
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Table 23 


Frequency and Percentage Distribution of 
Sex by Year of Enrollment 
College of Education 


Sex 
Male Female 
N % N % Total 
First Year 3] Tas 114 78.6 145 
Second Year 24 Sez 15] 86.3 175 
Third Year 10 10.4 86 =6©. 89.6 96 
Fourth Year 24 24 7 73 753 97 
Total 89 e838 A24«o 8237 +513 
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x2 2110817 
Significance = .0172 
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Table 24 


Frequency and Percentage Distribution of 
Students' Age by Year of Enrollment 
College of Education 


Age 


18 18-20 21-24 25-34 35-44 45-54 


N  % N % No me N  % N % N % Total 


inst heatees wea lan LO Ole 1, lus Cll in loa e/a oO 145 
Second Year 0 LS Gan OO unc Oem ede Sled wal O92 ELS 
Third Year 0 42 43.8 42 43.8 12 12.5 0 0 96 
Fourth Year 0 64) 651, 69.1694. 620 2 20ed) 4 at eo 98 


Ota) So ee Or 2ede 5523 160. Fo lomo wn. 81.6 rl 2 514 


x2 = 171.82 
Significance < .001 
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Marital Status 

A total of 11.1% of the students were married, 2.9% had been 
married previously and 86.0% were classified as single. A breakdown 
by year of enrollment is provided in Table 25. The difference was 
found to be significant at the .0203 level. One quarter of the valid 
cells had an expected cell frequency of less than five. 

Gross Income 

Incomes of $4,999 and under were reported by 71% of the students 
with incomes of under $7,000 indicated for 80% of the students. 
Eighteen or 4% reported incomes of $20,000 or over. A breakdown by 
year of enrollment is provided in Table 26 and is significant at the 
-0342 level. However, 70.5% of the valid cells have an expected cell 
frequency of less than five, so the results must be interpreted with 
Caution. 

In first year the range of incomes reported was from $4,999 and 
under to $28,000-32,999. The $4,999 and under classification had 71% 
of these students, the $7,000-9,000 classification had 10.1%, and the 
$5,000-6,999 classification had 7.2%. 

For second year the range of incomes reported was from $4,999 
and under to $20,000-23,999. The $4,999 and under classification had 
76.6% of these students, and the $5,000-6,999 classification had 7.6% 
and the $7,000-9,999 classification had 6.4%. 

For third year the range of incomes reported was from the $4,999 
and under to $24,000-27,999. The $4,999 and under classification had 
75.3% of these students, the $5,000-6,999 classification had 11.8% and 
the $7,000-9,999 classification had 5.4%. 


eaed ‘wed ARS barren ayaw aenbute = mars 


0 hee 
AWwob Hypa A _al pote: ro: byl ttaeat ore O88: ets eeu 
enw pai ant 2285 at det fh pb vo) al tromt Torna: ws * 
pity pony. vadyeip on deve? ‘tot, oe * Aansot inate feiss. 


eee 5 neat i a ; 


esnsbute add” Fer oa! ‘ag cme oe “saw Yo ese 
ud reonte od: A 90a 0 600,098 oe mo) rh “os we +a . hike 
afd In IneaP MOREE BEI MAE a8 aide 1 ities a inant fora: 40 15! 

Se A SGA aties Hotel, sa 0" : Ot .souowslt = SI 
on be teransae ad dey patina ail hist vs ost aedt Lad wo 


; 
sae 


ry ‘ - | rmmallagsl WN of 


ee it én nie ont a oes a tev? nk, Lh = : 

YEQ. Baal sorsaeip hae notin ac , , ; ae, 64-000, 950" ot | 

ant Bis TOF bed notieatttnasta pote aw ‘aid - ,2insbud deat 9 
Aelia AR Rant eib treo cin | 

ee, 1 Cs a at de) yedroee aahoait Yor one: aad ‘Hay bnaveg, wa 

bavi aor reaigy det ebay ba anette ‘itt eee, £54000.082 Se ebnu Dae 

Hail: bad rmstaaotthtest a eee, aaa ait ‘tne ,2susbute seodt: 10 at 
Re, a ‘ae notteat tests cee, 2-000,N8 eit vi 


A) 


BR ah ana may aa ‘pat-vaas pomosert ro apne a $H9Y, butt wt ‘e Re 
bist aotts Sante sabi, os 2he a oat PAR, F3+000 AS ot Yabo ONE 


bas. a. if hei foi toot dizer. e204 ae Gi, E 
de cal set dest een pet, 2-000, ‘2 ali 


First Year 
Second Year 
Third Year 
Fourth Year 


Total 


x2 = 14.99 
Significance = 


Table 25 


Frequency and Percentage Distribution of 
Marital Status by Year of Enrollment 
College of Education 


Marital Status 


Previously 

Single Married Married 

N % N % N % 
134 92.4 Z 4.8 4 2.8 
148 84.6 21 1220 6 3.4 
85 ~~ }68.5 IG) 0.4 ] 1.0 
79. *76.5 19 = 1954 4 4.1 
442 = 86.0 5 /i peels) 15 269 


-0203 


M2 


Total 


145 
175 
96 
98 
514 
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For fourth year the range of incomes reported was from the 
$4,999 and under to $50,000 and over. The $4,999 and under classifi- 
cation had 55.7% of these students, the $5,000-6,999 classification 
had 12.4% and the $7,000-9,999 classification had 9.3%. 

Many students were living on incomes under $7,000. The percent- 
age under $7,000 by year of enrollment was: first year 77.2%; second 
year 84.2%; third year 87.1%; fourth year 68.1%. 

Citizenship Status 

Only four students (or 1%) were not Canadian citizens and these 
four students were classified as permanent residents. 
Year in Which Grade 12 was Completed 

In the College of Education 1% of the students in the study had 
not completed grade 12. Close to half of the students had completed 
grade 12 between 1975 and 1979. A breakdown by year of enrollment is 
presented in Table 27. This relationship was statistically 
Significant, however 56% of the valid cells had an expected cell 
frequency of less than five so the results must be interpreted with 
Caution. 

First year students completed grade 12 between 1970 and 1981 
with two never having completed. Of this classification 62.8% had 
completed grade 12 in 1981, the year in which they entered the College 
of Education, and 19.3% completed grade 12 in 1980. Second year 
students had 54.3% of the respondents completing grade 12 in 1980, 
34.9% between 1975-1979, and ranged back to 1960. The third year 
students completed grade 12 between 1965 and 1979, with 87.5% complet- 


ing grade 12 between 1975 and 1979. The fourth year students ranged 
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from prior to 1950 through to 1979, with 75.5% completing grade 12 
between 1975 and 1979. 
Grade 12 Average 

The classifications reported ranged from 50-59% to 90-95% with 
the 70-79% classification containing the most students with 41.3% and 
the 80-89% classification close behind with 40.5% students. These two 
Classifications representing a grade range of 70-89% then comprised 
81.8% of the study population. These figures are presented in Table 
28. These was no significant difference by year of enrollment. 

Prior University Averages 

Table 28 displays the prior university averages for the second, 
third, and fourth year students. There was no significant difference 
by year of enrollment. 

Distance of Permanent Residence from U. of S. 

The largest percentage of the students (37.4%) had permanent 
residences within 39 kilometers (24 miles). Approximately 33% (168) 
had permanent residences 240-259 kilometers (150-349 miles) away. The 
next largest classifications were: 120-239 kilometers (75-149 miles) 
with 17.5% (90); 40-119 kilometers (25-74 miles) with 7.4% (38); and 
560 kilometers plus with 4.9% (25). 

A breakdown by year of enrollment is presented in Table 29. 
There was no significant difference by year of enrollment. 

Size of Area Lived in During High School 

The largest number of students (22.9%) had lived in population 

centers of 100,000 plus. The second largest classification was 


1,000-4,999 population with 20.2% of the students followed by the 
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Table 28 


Frequency and Percentage Distribution of 
Students' Averages in High School and University 
College of Education 


Le 


Averages Descriptive Statistics 
N % 

Grade 12 
50-59% ] AV! 
60-69% 53 10.4 
70-79% 211 41.3 
80-89% 207 40.5 
90-95% 35 6.8 
Did not complete Grade 12 4 8 
Total S11 100.0 


Prior Universitya 


50-59% 5 
60-69% 152 
70-79% 178 
80-89% 26 

Total 361 


Note: 4 First Year students are not included. 
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Table 29 


Frequency and Percentage Distribution of 
Distance of Permanent Residence from U. of S., Size of 
Area Lived in During High School, and Size of 
High School Attended 
College of Education 


Characteristics Descriptive Statistics 


Distance of Permanent Residence 


ScowU. Ot. Ss. 
0 - 39 Km (0-24 miles) 192 S724 
40 - 119 Km (25-74 miles) 38 Exe 
120 - 239 Km (75-149 miles) 90 Le ASi 
240 - 559 Km (150-349 miles) 168 B26. 
560 Km + (350 miles +) 25 4.9 
Total 513 100.0 


Size of Area Student Lived in During 
High School 


Under 250 94 18.4 
250 - 999 71 13.9 
1,000 - 4,999 103 ZO 
5,000 - 9,999 19 SWeW A 
10,000 - 24,999 69 13.5 
25,000 - 99,999 37 Too 
100,000 + 117 22.9 
Total 510 100.0 

Size of High School Attended 
299 and under 173 34.5 
300 - 599 (Rags 25163 
600 - 999 63 1235 
1,000 and over 133 26.9 
Other 6 2 
Total 502 100.0 
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rural or under 250 population classification with 18.4% of the 
Students. Other area population classifications and the number of 
students were: area size 250-999 had 13.9%; area size 10,000-24,999 
had 13.5%; area size 25,000-99,999 had 7.3%; and the area size 
5,000-9,999 had 3.7%. These figures are presented in Table 29. There 
was no significant difference by year of enrollment. 
Size of High School Attended 

Over one third (34.5%) of the respondents came from small high 
schools with an enrollment of under 300. The next largest enroliment 
Classification was 1,000 plus with 26.5% of the respondents followed 
closely by the 300-599 classification with 25.3%. The 600-999 classi- 
fication had 12.5% of the students. These figures are presented in 
Table 29. There was no significant difference by year of enrollment. 
Number of Dependent Children and Child Care Responsibilities 

In the College of Education 27 (5.3%) students in the study had 
dependent children and 50 (9.8%) students had some child care respon- 
sibilities with 30 (5.9%) indicating their responsibility ranged from 
share equally to full responsibility. These figures are provided in 
Table 30. There was no significant difference by year of enrollment. 
Number of Siblings 

The number of siblings ranged from none at all to 13, with an 
average (mean) of 3.2 and a mode of 3. These figures are provided in 
Table 31. There was no significant difference by year of enrollment. 
Sibling Attendance at University 

From the college 283 (55.3%) of the students surveyed had at 


least one sibling who had attended or was currently attending 
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Table 30 


Frequency and Percentage Distribution of 
Number of Dependent Children and Child Responsibilities 
College of Education 


Characteristics Descriptive Statistics 


N % 


Number of Dependent Children 


0 487 94.7 
] 1] Ze] 
2 8 1.6 
3 8 16 

Total 514 100.0 

Child Care Responsibilities 

none 459 90.2 
very little 20 3.9 
Share equally 12 Eee 
most 5 1.0 
full 13 2.6 

Total 509 100.0 


RT a menitienes hon hast ae 


ait iba onthe 


| — mi 
5.68 - ake ey a it 
Bik ¥ - wts2 NEM |, wd 
a ae a yi leupa arse 
T it : : . ah 
ae { at : ‘ i ; ' , 
ooh ie De € » a 4 
Re line 
hi % uh, | ty | - y } f : 
j . arr ne 
= ie ae tic . . i Pea 
ee ha. nee At in 
_ 7 2 a rT x 
, } 1 A oo tae ‘ wh ( i 


Table 3] 


Frequency and Percentage Distribution of 
Total Number of Siblings 
College of Education 


Number Descriptive Statistics 


Total Number of Siblings 


0 14 vedi 
] 56 10.9 
Z 126 24.5 
5 127 24.7 
4 88 17.1 
5 38 7.4 
6 Ze 4.3 
7 2] 4.] 
8 7 ke3 
9 5 1.0 
10 3 6 
1] 4 8 
ia 2 4 
13 ] ar 

Total 514 100.0 
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university. The range reported was 0-11] with a mean of .93 and a mode 
of 0. Sibling attendance at university by year of enrollment was 
significant at the .0199 level, however 43% of the valid cells had an 
expected cell frequency of less than five so these results must be 
interpreted with caution. 

For first year the range was 0-5, and the mean .81; for the 
second year the range was 0-11, and the mean 1.07; for the third year 
the range was 0-4, and the mean .83; and for the fourth year the range 
was 0-4, and the mean .96. For all years the mode was 0. A breakdown 
by year of enrollment is presented in Table 32. The results must be 
interpreted with caution as the expected cell frequency is less than 
five. 

Accommodation and Homemaking Responsibilities 

The self-contained rental unit off campus provided accommodation 
for over half of the students (52.9%) and self-contained units on 
campus provided for another 4.1% bringing the total in self-contained 
rental accommodation to 57% for the College of Education students in 
this study. The next largest classification providing accommodation 
was the parental home with 19.5% of these students. Students in 
accommodation providing room and board (excluding the parental home) 
accounted for 13.2% with the U. of S. providing room and board for 
half of this group. 

A breakdown by year of enrollment is presented in Table 33. The 
difference by year of enrollment was significant. However, 20% of the 
valid cells have an expected cell frequency of less than five. For 
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residences off campus; 22.85% in parental homes; 11.7% in U. of S. 
residences; and 10.3% in accommodation providing room and board off 
Campus. For second year students: -59.4% were accommodated in self- 
Contained units off campus; 16% in parental homes; 6.9% in U. of S. 
residences; and 6.3% in non-self-contained units off campus. For 
third year students: 53.1% were accommodated in self-contained units; 
22.9% in parental homes; 7.3% in U. of S. self-contained units; and 
7.3% in non-self-contained units. For fourth year students 53.1% were 
accommodated in self-contained units off campus, 17.3% in parental 
homes; 8.2% in U. of S. self-contained units and 8.2% in accommoda- 
tions providing room and board off campoes 

Approximately half (49.2%) of the students shared their accom- 
modations with other university students. For first year students, 
52.8% of the students shared accommodations; second year 53.1%; third 
year 51.0%; and fourth year 35.1%. A breakdown by year of enrollment 
is given in Table 34. This was significant at the .0211 level. 

Approximately 79.2% of the students had homemaker responsibili- 
ties which ranged from shared equally to full responsibilities, while 
1.9% had no homemaking responsibilities. These figures are presented 
in Table 35. There was no significant difference in the homemaking 
responsibilities by year of enrollment. 
Parents' Social Class 

For the College of Education, 2.5% of the students classified 
their parents as lower or lower-lower class; 8.4% of the students 
classified their parents as lower-middle class; 44% as middle class 


and 37% as above middle class. Approximately 4% did not believe 
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Table 34 


Frequency and Percentage Distribution of Accommodation 
Shared with Other University Students by 
Year of Enrollment 
College of Education 


Shared 

Yes No 
N % N % Total 
First.\ear 76 52.8 68" 47.2 144 
Second Year ei amie aa 82 46.9 175 
Third Year 49% (517.0 47 49.0 96 
Fourth Year SA 23551 63 69.9 98 
Totals 252 3849.2 260 50.8 512 


x2 = 9.73 
Significance = .0211 
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Table 35 


Frequency and Percentage Distribution of 
Homemaking Responsibilities 
College of Education 


Homemaking Responsibilities Descriptive Statistics 
N % 

none { 10 Teo 
very little 97 18.9 
share equally 208 40.5 
most 85 16.6 
full Ls 22 


Total Sis 
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social classes existed. Of the non-believer classification over half 
(57%) were first years and 28.6% were second years providing for 85.6% 
of the non-believers being in either first or second year. 

A breakdown by year of enrollment is presented in Table 36. 
This was found to be significant at the .0363 level, however, it must 
be noted that the expected cell frequency was less than five in 60% of 
the valid cells so these findings must be interpreted with caution. 
Sources of Funding 

Parents were the most used single source of funding with 65.4% 
of the students in the College of Education receiving some of their 
funding from parents. The second most used source was savings with 
57.6% of the students using this source. The third most used source 
was employment between university sessions which was used by 44.4% of 
the students. The parents were also the largest single source of 
funding of the respondents accounting for 30.6% of the total funding 
utilized followed by savings which accounted for 19.6%, and employment 
between university sessions with 17.7%. Figures for the source of 
funding for the College of Education are presented in Table 37. 

A chi-square analysis of the relationship between the specific 
sources of funding by year of enrollment indicated that significant 
relationships existed for two sources of income, spouse, and 
scholarship/bursary. However, in this analysis, the number’ of 
expected cell frequencies that were less than five was so high for 
both sources as to render the analysis of little value. These results 


are reported in Appendix 4. 
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Educational Levels: Parents and Spouse 

In the College of Education 56.7% of the mothers and 65% of the 
fathers had a grade 12 or lower level of education. 

More mothers (12.3) than fathers (7.7%) were in the classifica- 
tion of having some postsecondary education, and more mothers (27.1) 
than fathers (16.6%) had completed at least one postsecondary 
program. For the classification of having completed part or all of a 
postgraduate program there were more fathers (8.9%) than mothers 
(4.2%). These figures are presented in Table 38. There was no 
significant difference by year of enrollment. 

The largest classification for the spouse was the completed 
postsecondary one with 39.7% followed by some postsecondary with 
21.9%. These figures are presented in Table 38. There was no 
Significant difference by year of enrollment. 

College Program 

Registered in the elementary program were 59.0% of the sample 
and in the secondary program there were 36.0%. Five percent were in 
other programs within the college or did not respond. Only the two 
major programs, elementary and secondary were included in the analysis 
of program by year of enrollment and are presented in Table 39. There 
was no significant difference by year of enrollment. 

The population figures for the students enrolled in the elemen- 
tary and secondary programs as of January 22, 1982, indicated that 
70.6% were enrolled in the elementary program, 15.2% in the secondary 


program, and 14.1% were in other or unknown programs. 
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Table 38 


Frequency and Percentage Distribution of 
Parental and Spouse Educational Levels 
College of Education 


Educational Level Father Mother Spouse 

N % N % N % 
Grade 6 or less 34 6.9 9 1.8 2 Zh, 
Grade 7 - 9 42° 28e7 e3— 16.4 5 6.8 
Grade 10 - 11 87 a6 120°... 2148 4 5.5 
Grade 12 68° | 13a 83) 1654 10) 93.7 
Some Postsecondary 38 Leff 62a.) izes HO eh. 9 
Completed Postsecondary 82° 16.6 oe: 2738 29. + 3937 
Some or Completed Postgraduate 44 8.9 2] 4.2 7 9.6 


Total 495 505 73 
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Table 39 


Frequency and Percentage Distribution of 
Elementary and Secondary Programs by 
Year of Enrollment 
College of Education 


Program 


Elementary Secondary 


64 71.1 26. 28.9 90 
56 60.9 BO! 92 
302. 62.0 185, 2882 0;e0487 
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Languages Spoken in Parental Homes 

English was the most usual language spoken in 96.6% of the 
parental homes (N = 508). French was the next usual language with 
2.4% of the parental homes. At least one other language was spoken in 
39.0% of the homes with 3.9% indicating that over two languages were 
spoken. 

English was spoken in a total of 98.1% of the parental homes 
(N = 514); German in 14.8%; Ukrainian in 12.3%; French in 8.9%; 
Russian in 2.1%; and languages other than the above spoken in 7.0% of 
the parental homes. 
Students' Languages 

| For 97.2% of the students English was their most fluent 

language; 1.6% of the students were most fluent in French; .5% were 
most fluent in Ukrainian; and .5% were most fluent in other 
languages. For all languages spoken, other than English, French was 
the most common language spoken by 27.2%; German by 7.4%; Ukrainian by 
6.0%; Russian by .1% and languages other than the above by 3.9% of the 
students. For languages read, other than English, 34.0% of the sample 
read French; 5.6% German; 4.9% Ukrainian; and 2.5% read languages 
other than those mentioned. These was no significant difference by 
year of enrollment. 
Occupational Status of Student Prior to Attending 

A previous occupational classification of non-wage earner was 
given for 70.6% of the students with 69.3% indicating they had 
previously been students. Other classifications were: 13.3% cited 


clerical/sales/services occupations; 9.2% cited professional/ 
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management related occupations; 1.8% cited trades/transport related 
occupations; 1.2% cited farming related occupations; 1.0% were 
self-employed; and 2.4% were unclassified. 
Occupational Status of Father 

The largest classification for fathers was for farming related 
occupations with 36.8%. This was followed by: professional / 
management related occupations with 24.1%; trades/transport related 
occupations with 12.9%; clerical/sales/service related occupations 
with 11.9%; and 11.2% were self-employed. 
Occupational Status of Mother 

The non-wage earner classification was the largest with 37.4% 
followed by: the professional/management occupations with 30.4%; 
clerical/sales/service related occupations with 22.2%; farming related 
for 5.8%; self-employed for 2.4%; and trade related for 1.6%. 
Occupational Status of Spouse 

The number of married students was 57. The largest classifica- 
tion of occupations was professional/management with 31.6% followed 
by: the non-wage earner classification with 29.8%; clerical/sales/ 
service related with 10.5%; farming related with 8.8%; and 3.5% were 
self-employed. 
First Considered Career Possibilities 

There was no significant difference by year of enrollment as to 
when the respondents first considered the career possibilities of the 
College of Education. Prior to grade 9, 11.8% had considered the 
career possibilities which the College of Education would prepare them 


for; 11.2% considered it first during grade 9-10; 21.4% during grade 
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11; 27.8% during grade 12; and 18.8% first considered it after leaving 


high school. These figures are presented in Table 40. 


Problem 2: Search 


Type of Search 


When the students were asked how active they were in their 
search for information regarding their decision to attend for the 
1981-1982 academic year, the majority of students in this college 
(92.0%) indicated that they engaged in the process of active search. 
A very active search process was cited by 9.6%; active search cited by 
32.5%; somewhat active search was cited by 34.1%; and very little 
search cited by 15.9%. 

A breakdown by year of enrollment is provided in Table 41. This 
was significant at the .0001 level. 

For first years: 91.7% engaged in search described as somewhat 
to very active; 7.6% engaged in very little search; and one student or 
./% engaged in no active search. 

For second years: 79.4% engaged in somewhat to very active 
search; 15.4% in very little search; and 5.1% in no active search. 

For third years: 58.4% engaged in somewhat active to very 
active search; 16.8% in very little search; and 14.7% in no active 
search. 

For fourth years: 51.2% engaged in somewhat to very active 
search; 28.1% in very little search; and 17.7% in no active search. 
Sources of Information Used 


The students were questioned as to the source of their informa- 
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Table 40 


Frequency and Percentage Distribution of When 
Students First Considered This Career 
College of Education 


Time First Considered Descriptive Statistics 
N % 
Prior to Grade 9 60 be 
Grades 9 - 10 57 iid were 
Grade 11 109 21.4 
Grade 12 142 27.8 
After High School 142 2/16 


Total 510 100.0 
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Table 41 


Frequency and Percentage Distribution of Students' 
Type of Search by Year of Enrollment 
College of Education 


Type of Search 


Very Somewhat Very No Active 
Active Active Active Little Search 
Year N % N % N % N % N % Total 


First Year La cders 100. 4496's po) Boece Plt» 756 ] -7 = 145 
Seconderear 120 (6.9 556" 3220. alan 6. a2) 15-4 G2 ie be ty S75 
Third Year Lipp itsOeeece: 29.5 -ecocnee B16 16.8 “laa ley: 9) 095 
Fourth Year Oy eoeta yy We Als 74 Zoe crovea mer 328.) ) ple er 96 

Total 407° 9nb+. loo 32.5 1/4a 34012 esl (1569 «4b ere0 1510 


x2 = 64.37 
Significance z .001 
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tion regarding their decision to attend for the 1981-1982 academic 
year. There was a significant difference in the number of sources 
used by year of enrollment. The first years utilized the most sources 
with a mean use of 7.0 followed by second years with a mean use of 
4.3; third years with 3.9; and fourth years with 3.4. The mean for 
the number of sources used was 4.8. The most used source was 
university students which was used by 64.0% of the students. The 
second most used source was parents/spouse which was used by 56.6%, 
followed by printed material from the university used by 55.3%; 
friends used by 46.9%, and university faculty used by 37.9% of the 
students. Frequencies and percentages of sources used are presented 
in Table 42. 

Students were asked to rank order the five sources’ they 
considered most important. For the sources which appeared most often 
in the top five placements within each classification of most 
important to fifth most important the sources were, in order of number 
of times listed: university students; printed material from the 
university; parents/spouse; friends; faculty; and relatives. 

To examine the use by year of enrollment, the sources of infor- 
mation were subjected to a step-wise discriminant analysis. The 
discriminant function statistics are presented in Table 43. The 
results suggest that considerable discriminating power exists in the 
variables being used (Wilks' lambda = .44). The summary table figures 
are presented in Appendix 3. Because of the low significance of the 
Chi-square associated with the second function, the analysis was 


confined to an examination of the first function. 
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14] 


Frequency and Percentage Distribution of Sources of Information 
College of Education 


Year 


Sources of 
Information 


University 
students 
Parents/Spouse 
Printed material 
from university 
Friends 
Faculty 
Other relatives 
High school 
personnel 
Recent graduates 


Organized visit to 


the university 
Other university 
personnel 

Well established 
graduates 
University ad- 
vertising 

Other 

Career days 
Chance visit to 
the university 
Newspapers 

Employer 

Books 

Radio 

Clergy 

Television 

Magazines 
Journals 

A-V material from 
the university 

Movies 


First 
Year 


Second 
Year 
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Table 43 


Discriminant Function Statistics 
Sources of Information 
College of Education 


Statistic Function 

] 2 3 
Eigenvalue 1.092 2057) 018 
Canonical Corr. 823 eZO6 AMEN) 
% Of Variance accounted for 93.5 4.92 1.58 
Wilks' Lambda 444 -929 982 
Chi-square 408.58 87528 9.19 
(df .) (48) (30) (14) 


Significance -0001 - 1693 -8185 
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The standardized discriminant function coefficient (SDFC) of 
each information source for the first function was examined to deter- 
mine which sources were most likely to discriminate between the 
Student categories. The higher the absolute value of the SDFC the 
more influential the source in making the discrimination. In this 
analysis the source of high school personnel with a SDFC of .659 was 
the most influential source of determining the discrimination between 
the year of enrollment. All other sources had much lower SDFC's with 
the next most influential sources being relatives (SDFC = .286) and 
books (SDFC = .252). The SDFC's of the first function are presented 
in Table 44. 

The reclassification rate or the percentage of cases correctly 
classified when the discriminant function was applied to the data from 
which it was generated was 53.31%. This included corrections for 
prior probabilities of classification due to group size. 

As a source of information the use of high school personnel was 
the most influential source of information for discriminating among 
the years of enrollment. From Table 42 we can see that this source 
was used by 73.8% of the first years followed by 14.9% of the second 
years, 5.2% of the third years and 4.1% of the fourth years. 
Relatives as a source of information were used by 61.4% of the first 
years, 31.4% of the second years, 18.8% of the third years and 14.3% 
of the fourth years. 

While the use of books as a source of information was influen- 
tial in making the discrimination only 6.4% of the respondents 


indicated this to be a source of information which they used. Of 
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Table 44 


Standardized Discriminant Function Coefficients 
of Sources of Information 
College of Education 


Source Coefficient 
Books AY heya 
Career days Bl ae 
Chance visit to the university a lal) 
College faculty -.185 
High school personnel 659 
Journals -.101 
Newspapers -.064 
Organized visit to the university . 147 
Other - .083 
.Printed material from the university - 168 
Radio - .006 
Recent university graduates -.002 
Relatives (other) .268 
Spouse/Parents 048 
University advertising ~ 145 
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these, 4.7% were in first year, 1.6% were in second year, .2% were in 


the third year and none were in the fourth year. 
Problem 3: Alternative Evaluation 


Evaluative Criteria Used 

The students were provided with a list of 36 criteria and an 
opportunity to add to this list and were asked to check only those 
that they considered important when they made their decision to attend 
for the 1981-1982 academic year. 

The mean for the number of criteria used was 6.9, the mode was 5 
and the range 0-28. There was no significant difference by year of 
enrollment. The most used criteria were the college program which was 
utilized by 53.3% of the students and previous investment in the 
program which was utilized by 72.6% of the students in second year and 
up. The next most used criterion was the basic cost followed by the 
location of the university and job availability. Frequencies and 
percentages of criteria used are presented in Table 45. 

Due to the controversy over whether or not it is necessary to 
introduce a separate measure of attribute importance (Engel et al., 
1968, p. 376) the students were asked to rank the criteria they 
considered most important. Up to five criteria were to be consider- 
ed. The criteria were then ranked according to the number of times 
they were listed as placing within the five top placements. These 
results are presented in Table 46. The first five placements in terms 
of usage were also the same as the first five placements in terms of 


most important. 
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Table 45 


Frequency and Percentage Distribution of 
Evaluative Criteria Used 
College of Education 


ere emeeeeeeemeeeeeeeeeeeeeeee eee 
—_—_—_—__———_— 


Year 


ey 


Evaluative Birst Second Third Fourth Total 
Criteria Year Year Year Year Year 


College program 92 62. ‘102 ‘6).4 Se o8.5 ~ 37 3758 274 7.5358 
Previous invest- 


ment in program 1] ODO OU Om ode 6k) 82s, 83.76 4206 Des | 
Basic cost Bimroosa: 90-5180 4646.9 22. 22.49.2388 46.3 
Location of the 
industry geOa.6) 65 370) ooo 36.4 ~-26.°28.5 24 4252 
uobravarrabilsey,) <c7> 60.0) 55 31.4 335 36.5 32 32.7 209 40.7 
Fatends ‘attending 74 52.0 69 39.4 3) 32.3 31 31.6 205. 39.9 
Availability of 
financial aid Se 3569) (5 he82 26° 27. 28.1 Ole 2 lS.) 157-3035 
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Evaluative 
Criteria 


Entertainment 
facilities on 
campus 

Extracurricular 


Social activities 29. 20. 


College size 
Personal interest 
of faculty 
Teaching reputa- 
tion of faculty 
Extracurricular 
athletic program 
Individual assis- 
tance from 
faculty 
Housing on campus 
Counselling ser- 
vices on campus 
Job placement 
services 
Relatives attend- 
ing 
Boy/girlfriend, 
fiance attending 
Boy/girlfriend, 
fiance in city 
Health services 
on campus 
Spouse/partner 
in city 
Spouse/partner 
attending 
Child care 
arrangements 


Table 45 (continued) 


Year 
First Second Third 
Year Year Year 
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Table 46 


Frequency, Percentage Distribution and Rank 
Order of Evaluative Criteria Considered Most Important 
College of Education 


Evaluative Criteria Descriptive Statistics 


N % Rank 


Considered Most Important 


Previous investment in program 207 40.3 ] 
Program 206 40.1 a 
Cost 159 30.9 5 
Location 150 29.2 4 
Job availability tals 22.4 5 
Friends attending the university 68 V3.2 6 
Social life of the university 52 10.1 7 
Availability of financial aid 43 8.4 8 
Academic reputation of the 

university 23 4.5 9 
Friends living in city 20 3.9 10 
Salary of jobs 19 Sial7 1] 
Fringe benefits of jobs 19 S37, 1] 
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A step-wise discriminant analysis was conducted to examine the 
use Of evaluative criteria by year of enrollment. The discriminant 
function statistics are presented in Table 47. The results suggest 
that considerable discriminating power exists in the variables being 
used (Wilks' lambda = .380). The summary table figures are presented 
in Appendix 3. The analysis was confined to an examination of the 
first two functions because of the low significance associated with 
the third function. 

The standardized discriminant function coefficient (SDFC) of 
each evaluative criteria was examined for the first and second 
function to determine which evaluative criteria were more likely to 
discriminate among the students according to year of enrollment. In 
this analysis, for the first function, the criterion of previous 
investment in the program with a SDFC of -.779 was the most influen- 
tial criterion in making the discrimination. All other criteria had 
much lower SDFC's (for the first function) with the next most 
influential criteria being location (SDFC = .298) and social life of 
the university (SDFC = .226). 

For the second function the most influential criterion was 
salary of jobs after graduation with a SDFC of -.741 followed by: 
fringe benefits of job after graduation (SDFC = .607); basic cost 
(SDFC = .431); and College program (SDFC = .350). The SDFC's 
considered in the first two functions are presented in Table 48. 

The reclassification rate (the percentage of cases correctly 
classified when the discriminant function was applied to the same data 


from which it was generated) was 59.9%, which included corrections for 
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Discriminant Function Statistics 


Table 47 


Evaluative Criteria 
College of Education 


Statistic 


Eigenvalue 

Canonical Corr. 

% of Variance accounted for 
Wilks' Lambda 

Chi-square 

dete) 


Significance 
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Table 48 


Standardized Discriminant Function Coefficients 
of Evaluative Criteria 
College of Education 


Evaluative Criteria 


Academic reputation of the university 
Athletic facilities on campus 
Availability of financial aid 
Boy/girlfriend, fiance attending 
Child care arrangements 

College size 

Cost 

Counseling services on campus 
Extra-curricular athletic program 
Friends living in city 

Fringe benefits of jobs 

Housing facilities on campus 

Job availability 

Location 

Number and variety of courses 


Personal interest displayed by faculty 


Previous investment in the program 
Program 

Relatives at this university 
Salary of jobs 

Social life of the university 
Spouse/partner living in city 
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Coefficient 
Function 1 Function 2 
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.136 -.122 
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-./79 6055 
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prior probabilities of classification due to group size. 

For the criterion of previous investment in the program which 
was the most influential in making the discrimination between the 
years of enrollment we can determine from Table 45 that the number of 
students indicating it to be an important criterion increased from 
7.6% in the first year to 57.7% in second year, to 77.7% in third year 
to 83.7% in fourth year. For the criterion of location of the univer- 
Sity there was a decrease in the number of students considering it to 
be important from first through fourth year (first year = 64.8%; 
second year = 37.1%; third year = 34.5%; fourth year = 25.5%). The 
social life of the university criterion decreased from first through 
fourth year, with 40.0% of the first years, 23.4% of the second years; 
16.7% of the third years; and 16.3% of the fourth years indicating it 
was an important criterion. 

For the second function the most influential criterion was 
salary of jobs after graduation which was considered important by 
41.8% of the fourth years followed by 37.2% of the first years, 22.9% 
of the third years, and 16.6% of the second years. For the criterion 
of cost there was a decrease from first through fourth year with this 
criterion considered important by 55.9% of the first years, 51.4% of 
the second years, 46.9% of the third years and 22.4% of the fourth 
years. For the criterion of college program there is a decrease in 
the percentage of students considering it to be important from first 
through fourth year with a considerable break between second and third 
year (first year = 64.1%; second year = 61.1%; third year = 38.5%; 


fourth year = 37.8%). 
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Problem 4: Choice Process 


Who Made the Decision 

For the College of Education the decision to attend was made by 
the student in 393 (77%) cases. The decision was made jointly in 119 
(23%) cases with the spouse cited in 21 cases indicating that 37% of 
the married students included their spouse in the decision making 


Process. There was no significant difference by year of enrollment. 
Problem 5: Outcomes 


Outcomes of Choice 

The students were asked to use the Delighted-Terrible (D-T) 
scale to indicate how they felt about their decision to attend the 
College in October 1981 (beginning of term), in December 1981 (middle 
of term) and how they were feeling regarding this decision at the 
present time (end of term). Students were reported as satisfied if 
they responded as feeling delighted, pleased, or mostly satisfied, and 
were reported as dissatisfied if they responded as feeling mostly 
dissatisfied, unhappy or terrible. 

The outcomes of choice by year of enrollment for the beginning, 
middle and end of term are presented in Table 49. For the College as 
a whole, the middle of the term had the lowest percentage of satisfied 
students. There was a gain in the number of satisfied students from 
the middle to the end of the term; however, there still remained a 
decrease in the total number of satisfied students from the beginning 


of the term, to the end of the term. 
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Table 49 


Frequency and Percentage Distribution of 
Outcomes by Year of Enrollment 
College of Education 


Outcomes 
Category Dis- 
satisfied Mixed Satisfied Total 
N % N % N % 
Beginning of the Academic 
Yeara 
First Year 8 526 4] 28.07 94) > 65/37 143 
Second Year 8 4.7 LOG | a2) 6363.5 170 
Third Year 6 Ou, 11 ee 72. w80.9 89 
Fourth Year 10 10.8 19) 20.4 64 ~=68.8 93 
Total SH? 6.5 9] (Nes NT ew pe "Nhe 495 
Middle of the Academic 
Year 
First Year 28 19.6 O20 cc. 4 83, 580 143 
Second Year 22 12.9 46 ag BS), 102 60.0 170 
Third Year 7 Tak 23 (25.5 61 67.0 9] 
Fourth Year 8 8.9 19 ZV 63 70.0 90 
Total 65 ae 206m 24.3) 130971 16226 494 
End of the Academic Yearb 
First Year 13 9.2 Ween lkacOr W125 27839 142 
Second Year 17 10.0 50) 2924" 103" “6056 170 
Third Year 2 12.8 AS A VAT 56) 59.6 94 
Fourth Year 6 6.7 18° 20.0 66 HSAS) 90 
Total 48 9.7 A Z2ac4) 33/8 Ol 9 496 
a b 
KCRS 27705 x2 = 19.06 


Significance = .0012 Significance = .004] 
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Significant differences were found to exist between the years of 
enrollment for the beginning and end of term. At the beginning of the 
term the second and third years were the most satisfied years, the 
first year had the highest percentage reporting mixed feelings, and 
the fourth year had the highest percentage of dissatisfied students. 
At the end of the term the first year student group had the highest 
percentage of satisfied students followed by fourth year, and second 
and third year the highest percentage of mixed, and third year group 
had the highest percentage of dissatisfied students. 

Dissonance Resolution 

In regard to the aspect of post choice dissonance the students 
were asked what might students do to clarify whether or not they have 
made a correct decision with respect to college choice. 

Only 2.5% of the students felt there was nothing they could do 
to clarify whether or not a correct choice had been made; 38.1% were 
not sure; and 59.3% indicated that students could do something to 
clarify the decision. Figures on the number of options are presented 
in Table 50. There was no significant difference by year of 


enrollment. 


Summary 


Of the respondents 82.7% were female and 17.3% were male, with 
the majority (98.2%) under 35 years of age. Only a small number had 
dependent children and child care responsibilities. During high 
school the largest percentage lived in population centers of 100,000 


plus, followed by centers with populations of 1,000-4,999. The 
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Frequency and Percentage Distribution of 
Dissonance Resolution Options 


Options 


Nothing they can do 
Not sure 
Number of suggestions: 


Table 50 


College of Education 


one 

two 

three 

four 

five 

S1X 

seven 

eight or more 


Descriptive Statistics 
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largest percentage of students attended small high schools of under 
300 students followed by the large high school classification of 1,000 
plus students. The majority of grade 12 averages were between 
70-89%. There was no significant difference in the grade 12 averages 
by year of enrollment. 

For sources of funding, parents were both the most used and the 
largest supplier of funding for students, followed by savings and 
employment between university sessions. For parental educational 
levels more fathers than mothers were at the extreme ends of the 
educational continuum with either grade 12 or under or else having 
completed part or all of a postgraduate degree or diploma program. 
English was the most usual language spoken in the parental home with 
at least one other language spoken in 39% of the homes. For fathers' 
occupations the largest classification was farming related followed by 
trade related. For mothers' occupations the largest classification 
was non-wage earner followed by professional/managerial. 

The largest percentage of students first considered the career 
possibilities of education during grade 12 followed by during grade 
11. The majority (59%) were registered in the elementary program 
followed by the secondary program (36%). 

The majority of students indicated they engaged in the process 
of searching for information regarding their decision to attend for 
the current academic year. The largest percentage of students who 
described their search as very active were in first year, Closely 
followed by third year; in the active search classification the 


largest percentage were in first year followed by second year; for 
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somewhat active the largest percentage was in second year; for very 
little search the largest percentage was fourth year followed by 
third; and for no active search the largest percentage was fourth 
decreasing through third, second and first. The students received 
information from an average of 4.8 sources. The most used source was 
university students followed by parents/spouse, printed material from 
the university, friends, and university faculty. The high school 
personnel source was the most useful in making the discrimination 
between the years of enrollment. This source was used most often by 
first years and then decreased in usage through the years of 
enrollment. 

The students used an average of 6.9 evaluative criteria. No 
significant relationship existed between the number of criteria used 
and the year of enrollment. The most used criteria were the college 
program followed very closely by previous investment in the program, 
then by the basic cost, location of the university and job avail- 
ability. These same five criteria placed in the top five rankings for 
Criteria considered most important. A number of criteria were 
influential in making the discrimination between the years of 
enrollment including: previous investment in the program with the 
number of students indicating it was an important criterion increasing 
from first through fourth year; location, decreased from first through 
fourth year; social life of the university, decreasing from first 
through fourth year; salary of jobs after graduation which was 
considered most important by fourth years followed by first years; 


cost, decreasing from first through fourth year; and college program 
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decreasing from first through fourth year. 

In regard to who made the decision to attend for the 1981-1982 
academic year there were no students who felt that someone else had 
made the decision that they should attend. Approximately three 
quarters made the decision on their own and one quarter indicated it 
was made jointly. In regard to the outcomes of choice, for the 
college as a whole the middle of the term had the lowest percentage of 
Satisfied students. Significant differences were found to exist by 
year of enrollment for the beginning and end of term. For the 
beginning of term the second and third year were the most satisfied 
and for the end of term the first year was the most satisfied followed 
by fourth year. At the beginning of term the fourth year had the 
largest percentage of dissatisfied students and by end of term the 
lowest percentage of dissatisfied students. When questioned as to 
what students might do to clarify whether or not they had made a 
Correct decision with respect to college choice, approximately 60% 


indicated that students could do something to clarify their decision. 
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CHAPTER VI 


SIMILARITIES AND DIFFERENCES: THE COLLEGE OF HOME 
ECONOMICS AND THE COLLEGE OF EDUCATION 


Problem 1: Characteristics of Today's Student 


Due to the relatively small size of the College of Home 
Economics, the entire population was included in the study. The 
respondents represented 98% of the total population. As the College 
of Education is relatively large, the entire population was not 
included in the study. The respondents represented 33% of the total 
population. 

Age/Sex 

For the College of Home Economics (HE) all students were female, 
between 18 and 34 years of age. For the College of Education (ED), 
82.7% were female and 17.3% were male. The distribution of males and 
females in the sample clearly follows the percentage for the 
population of the college in which 81.1% were female, and 18.9% were 
male. 

The age range (Table 51) in the College of Education was 18-54 
years with 98.2% between 18-34 years of age. There was a significant 
difference in the students' age by year of enrollment. For first and 
second year the largest percentage was in the 18-20 age classification 
(HE = 88.7%, 74%; ED = 81.4%, 67.4%). For Home Economics in third and 
fourth year the largest percentage was in the 21-24 age classification 


(HE = 63.6%, 87.1%). For Education in third year there were 48.3% of 
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Table 5] 


Frequency and Percentage Distribution of 
Students' Age 
College of Home Economics and College of Education 


Students' Age HE ED Total 

N % N % N % 
under 18 0 3 6 3 29 
18-20 15 49.3 284 55.35) | 359 53.9 
21-24 66 a3a0).. 163 Slef 1229 34.4 
25-34 11 RS 55 10a? 66 9.9 
35-44 8 Tis6 8 ee 
45-54 ] oe 1 ne 

Total i pey2 514 666 100.14 


Note: @ Does not equal 100% due to a rounding error. 
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the students in both the 18-20 and 21-24 age classifications and for 
fourth year 69.4% were in the 21-24 age classification. 

In the College of Home Economics 7.2% were in the 25-34 years of 
age classification with no students in this age group in first year. 
In the College of Education 12.5% were 25 years of age or older with 
10.7% of these in the 25-34 age classification. 

Marital Status/Child Care 

The percentage of single students in the College of Home Econo- 
mics was very similar to the percentage in the College of Education 
and the majority of students were in, this category. None of the 
students in the College of Home Economics had been previously married 
while 2.9% in the College of Education were in this category. The 
largest percentage of married students in both colleges were in fourth 
year and the first years had the lowest percentage of married 
students. In regard to the number of dependent children and child 
care responsibilities the figures for both colleges were also quite 
similar and the percentages of students involved were small. 

Grade 12 Averages/University Entrance Timing 

For both colleges the majority of students had grade 12 averages 
(Table 52) between 70-89% (HE = 83% of the students; ED = 82% of the 
students). The College of Home Economics had a larger percentage of 
its students in the 80-89% category with 50% compared to the College 
of Education with 40.5%. There was no significant difference by year 
of enrollment. 

As for timing of university entrance, over three-fifths of the 


first year students entered immediately after completing grade 12 (HE 
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Table 52 


Frequency and Percentage Distribution of 
Students' Grade 12 Averages 
College of Home Economics and College of Education 


Grade 12 Average HE ED Total 

N % N % N % 
50-59% 0 ] se ] ae 
60-69% 14 9.2 53 10.4 67 10a) 
70-79% 50 Soe nel | AG peace 39.4 
80-89% 76 50.05 secs a0 conme 203 A2i 
90-95% Tz 79 oo 6.8 47 vel 
Did not complete Grade 12 0 4 8 4 AS 

Total fliers Sit 663 100.14 


Note: 2 Does not equal 100% due to a rounding error. 
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= 66.7%; ED = 62.8%). 
Permanent Residence/Size of Area/Size of High School 

The largest percentage of students in both colleges had per- 
manent residences within 39 kilometers or 24 miles of the university 
(HE = 35.4%; ED = 37.4%), followed by the distance category of 240-559 
kilometers or 150-349 miles (HE = 35.1%; ED = 32.7%). 

When considering the size of the area in terms of population, 
both colleges drew their largest percentage of students’ from 
population centers of 100,000 plus (HE = 35.3%; ED = 22.9%). For Home 
Economics this was followed by rural population centers of under 250 
with 22.7%; for Education it was followed by centers with a population 
between 1,000-4,999 with 20.2%. 

In regards to the size of the high school attended both colleges 
drew their largest percentage of students from small high schools with 
student populations of 299 or under (HE = 35.3%; ED = 34.5%). The 
next largest group came from large high schools with a population of 
1,000 and over (HE = 30.0%; ED = 26.5%). 

Number of Siblings/University Attendance 

For both colleges there was no significant difference by year of 
enrollment for the number of siblings. Nearly all students in both 
colleges (HE = 96.7%; ED = 97.3%) had siblings. In Home Economics the 
largest classification was two siblings with 28.3%, followed by three 
siblings with 22.4% and four siblings with 18.4%. In Education the 
largest classification was 3 siblings with 24.7% closely followed by 
two siblings with 24.5% and then four siblings with 17.1%. 


For the number of siblings who have attended or are attending 
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university there was no significant difference by year of enrollment 
for Home Economics but this was significant for Education at the .0199 
level. However, the expected cell frequency was less than five. From 
this analysis the first year students had the largest percentage with 
no siblings attending followed by third, second and fourth years. 
Accommodation/Shared Homemaking Responsibilities 

For the College of Home Economics there was no significant 
difference in the type of accommodation by year of enrollment. The 
self-contained rental unit provided accommodations for 56.0% of the 
Students with only 5.3% of these being on campus units. The parental 
home provided accommodation for 19.7% and other room and board accom- 
modation was used by 14.5% with 9.9% provided on campus. Very few 
students (3.9%) were living in non-self-contained units or in homes 
that they owned (5.9%). In terms of on campus accommodation 15.2% 
were thus accommodated. 

For the College of Education for all years of enrollment the 
self-contained unit was the most utilized type of accommodation, 
providing accommodation for 57.0% of all the students with 4.1% 
provided on campus. There was a significant difference in accommoda- 
tion by year of enrollment. There was a decrease in the utilization 
of room and board on campus and an (ees in the utilization of 
self-contained campus rental units from first through fourth year. 
The parental home was utilized most by first and third year students 
and utilized least by second year students. 

For accommodation shared with other university students approx- 


imately half of the students in both colleges shared with other 
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university students (HE = 52.0%; ED = 49.2%). There was a significant 
difference by year of enrollment for Education where only 35.1% of the 
fourth year students shared accommodation with other’ university 
students. 

For homemaking responsibilities for both colleges there were no 
Significant differences by year of enrollment. Only a small number of 
students had no responsibilities (HE = 3.9%; ED = 1.9%) while 73.4% of 
Home Economics students and 79.2% of the College of Education students 
had responsibilities which ranged from sharing equally to full respon- 
sibility. 

Gross Income/Source of Income 

The majority of students in both colleges were existing on gross 
incomes of under $7,000 (HE = 82%; ED = 80%) with 65% of the Home 
Economics students and 71% of the Education students existing on gross 
incomes of $4,999 or less (Table 53). 

For both colleges, parents were the most used single source of 
funding, providing some funding to 64.5% of the College of Home 
Economics students and to 65.4% of the College of Education students. 
Parents were also the largest suppliers of funding providing 26.4% of 
the total funding of Home Economics students and 30.5% of the College 
of Education students (Table 54). 

For the College of Home Economics the second most utilized 
source was employment between university sessions utilized by 56.5% of 
the students, followed by savings utilized by 51%. Employment between 
sessions provided 26.4% of the total funding of the students at the 


College of Home Economics and savings provided 15.5%. For the College 
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Table 53 


Frequency and Percentage Distribution of 
Students' Approximate Gross Incomes 


College of Home Economics and College of Education 


Gross Income 


under 5,000 
5,000 - 6,999 
7,000 - 9,999 
10,000 - 12,999 
13,000 - 15,999 
16,000 - 19,999 
20,000 and over 


Total 


96 
Zo 


148 


HE 


20 
499 


ED 


Note: @ Does not equal 100% due to a rounding error. 
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Total 
N % 
449 69.4 
7\ ied 
52 8.0 
19 sie) 
18 240 
16 2a. 
27 4.2 
647 100.14 
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Rank Order of Use of Sources of Funding and 
Percentage of Total Funding 


Table 54 


College of Home Economics and College of Education 


Gross Income 


Employed between unversity 
sessions 


Employed outside U. of S. 
while attending university 


Government student loan 
Parents, guardians 
Savings 


Scholarship, fellowship 
or bursary 


Spouse 


% 


% 
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of Education the second most utilized source was savings with 57.6% of 
the students using this source followed by employment between sessions 
with 44.4%. For the College of Education savings accounted for 19.6% 
of the total funding and employment between university sessions for 
M7 OTe. 
Social Class 

For parental social class 80% of the College of Home Economics 
students and 81% of the College of Education students considered their 
parents to be above lower-middle class. A small percentage of 


Students did not believe that social classes exist (HE = 2.6%; ED = 


4.1%). These came primarily from the first and second year (HE 
100%; ED = 85.6%). 
Educational Levels 

The educational level of parents and spouse is presented in 
Table 55. For both colleges, more fathers were at the extreme ends of 
the educational continuum with 58.1% of Home Economics and 65% of 
Education fathers having a grade 12 or less and 12.2% and 8.9% 
respectively having some postgraduate education. 

For mothers in both colleges, the largest classification was 
completed postsecondary (HE = 35.6%; ED = 27.1%). Also mothers of 
students in both colleges were more educated than fathers, with larger 
percentages having a minimum of some postsecondary education. 

Using the classification of some postsecondary education as a 
baseline, the parents of the students in the College of Home Economics 
were more educated than those for the College of Education (HE = 


48.6%; ED = 38.4%). 
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Table 55 


Frequency and Percentage Distribution of 


Parental and Spousal Educational Level 
College of Home Economics and College of Education 


Educational Level 

N 

Father 
Grade 6 or less 8 
Grade 7-9 29 
Grade 10-11 AAS 
Grade 12 as! 
Some Postsecondary 10 
Completed Postsecondary 34 
Some or Completed Postgraduate 18 
Total 148 

Mother 
Grade 6 or less 8 
Grade 7-9 14 
Grade 10-1] 23 
Grade 12 22 
Some Postsecondary es 
Completed Postsecondary 5a 
Some or Completed Postgraduate 6 
Total 149 

Spouse 
Grade 6 or less 0 
Grade 7-9 0 
Grade 10-11 0 
Grade 12 ] 
Some Postsecondary 7 
Completed Postsecondary 8 
Some or Completed Postgraduate 3 
Total 19 
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Total 
N 

42 6 
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91 14 
48 7 
116 18 
62 9 
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Languages 


English was spoken in all parental homes for the College of Home 
Economics and in 97.4% of the parental homes for the College of 
Education. At least one other language was spoken in over one third 
of the homes (HE = 38%; ED = 39%). Other languages spoken in the 
parental homes were: German (HE = 13.1%; ED = 14.8%); Ukrainian (HE 
= 12.5%; ED = 12.3%); and French (HE = 7.9%; ED = 8.9%). 

For students' languages spoken other than English, French was 
the most common language spoken (HE = 27.0%; ED = 27.2%) followed by 
German (HE = 20%; ED = 7.4%) and Ukrainian (HE = 6.5%; ED = 6.0%). 
Occupations 

The occupational status of parents and spouse is presented in 
Table 56. For both colleges the largest occupational classification 
for fathers was the farming related classification (HE = 37.2%; ED = 
36.8%). In both colleges the second largest occupational classifica- 
tion was for professional/management related occupation (HE = 30.4%; 
ED = 12.9%), followed by trade/transport related classification (HE = 
15.2%; ED = 12.9%). 

For both colleges the largest occupational classification for 
mothers was the non-wage earner (HE = 36.5%; ED = 37.4%) followed by 
professional/managerial (HE = 25.0%; ED = 22.2%) and clerical/sales/ 
service (HE = 25%; ED = 21.6%). 

For spousal occupations for both colleges the largest classifi- 
cation was professional/management related occupations (HE = 41.2%; ED 
= 31.6%) followed by the non-wage earner (HE = 23.5%; ED = 29.8%). 


For students in both colleges the largest percentage was in the 
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Table 56 
Frequency and Percentage Distribution of 


Parental and Spousal Occupational Status 
College of Home Economics and College of Education 


i mnemmneeneeeenrenereeeneee 
7-_-_eeoeoeoeee—_ sss sv vOwm*oeoo— SSO 


Occupational Status HE ED Total 
N % N % N % 
Father 
- Clerical/sales/service related 8 Dis 57 Waal led 65 <ek10.54 
- farming related 549 Foy ac 17a 30.0 Cole S069 
- non-wage earner 2 4 2 3 
- other ] By! 83 ASF | 14 Cec 
- professional /management 
related 44 30.4 tle: .2451 1609 525.6 
- self-employed (excluding 
farming 16. Seahd.0 5a ec LOD ec 
- trades/transport related 2c eee 62° 12.9 84 =13.4 
Total 145 100.0 481 100.0 626 100.0 
Mother 
- Clerical/sales/service related 37 25.0 L liga 2 Ziad 148 gi22s8 
- farming related 5 3.4 29 5.3 34 So8 
- non-wage earner 54 = 336.5 187 vee 3754 24 leneshec 
- other ] - ] 2 2 3 
- professional /management 
related 47) 3.8 i52° 30.4 199;7 930.7 
- self-employed (excluding 
farming 3 260 Tz 2.4 15 Zao 
- trades/transport related ] By! 8 ei6 9 4 
Total 148 100.12 500 100.0 648 100.0 
SPOUSE 
clerical/sales/service related - ben 10.5 6 8.1 
- farming related Cie alilies 5 8.8 7 9.5 
- non-wage earner 4, 123.5 Wan 29.08 21 28.4 
- professional /management 
related hemtth, 2 18s W3)26 2oane ss a6 
- self-employed (excluding 
farming See. 6 2 345 5 6.8 
- trades/transport related ] oe) 9 15.8 TOR 135 
Total Jae 00.0 Sid 100.0 74401003) 


Note: 4 Does not equal 100% due to a rounding error. 
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Classification of non-wage earner prior to Pads eteriae in their 
college (HE = 82%; ED = 71%) with most of these indicating they had 
been previously classified as students (HE = 80%; ED = 69%). 
First Considered College 

There was a notable difference between the colleges as to when 
the students first considered the career possibilities of the College 
(Table 57). For Home Economics, 41.1% first considered it after 
leaving high school, 28.5% during grade 12 and 13.2% during grade 11. 
For Education, 27.8% considered it first after leaving high school, 
27.8% considered it first during grade 12, and 21.4% considered it 


first during grade 11. 


Problem 2: Search Stage 


For both colleges the degree to which the students felt they 
engaged in an active search for information was found to differ 
significantly by year of enrollment. More first year students engaged 
in search than students in any other year of enrollment, with the 
degree of search declining through second, third and fourth year. 
This pattern of search is supported by other research (Engel & 
Blackwell, 1982, p. 324) where search is not as likely to occur when a 
product has been purchased before. It should also be noted that the 
degree of active search reported may be lower than the actual due to 
the use of the retrospective questioning (Engel & Blackwell, 1982, p. 
337; Newman & Lockeman, 1975, p. 216-222). 

The mean for the number of sources utilized by the students in 


the College of Home Economics was 4.3 and by students in the College 
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Table 57 


Frequency and Percentage Distribution of 
When Students First Considered the Career 
College of Home Economics and College of Education 


Time First Considered HE ED Total 

N % N % N % 
Prior to Grade 9 8 fee 60 Thess 68 10S3 
Grades 9 - 10 18 11.9 57 i eee 75 «lee 
Grade 1] 20 1322 109 ag WC! 129 19.5 
Grade 12 43 28.5 142 27.8 185 28.0 
After High School 62 41.1 142 2168. 204 30.9 


Total 151° 100.0,, 2510" ~ 100.0. ° G6 Ge 100-8 
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of Education was 4.8. For both colleges the most used source (Table 
58) was university students used by 59% and 64% of Home Economics and 
Education respectively. For Home Economics the second most used 
source was university faculty which was used by 53% of the students, 
followed by: printed material from the university used by 51%; 
parents/spouse by 47%; and friends by 30%. For Education the second 
most used source was parents/spouse which was used by 56% of the 
students followed by: printed material from the university used by 
55%; friends used by 47%; and university faculty used by 34%. For 
both colleges the word-of-mouth information sources were most utilized. 

For the College of Education the source of high school personnel 
was the most influential, in making the discrimination between years of 
enrollment. This source was used most often by first year and de- 
creased in use through fourth year. This source was used by 27.6% of 
the College of Education students and only 16.5% of the College of 


Home Economics students. 


Problem 3: Evaluation Stage 


A total of 36 specific evaluative criteria which students may 
use during the evaluation stage of the decision process were included 
in the study, with three "other" options provided for the student to 
specify alternatives which they may have considered. The students in 
the College of Home Economics used a mean of 8.2 criteria, with a mode 
of 8, and a range of 1 to 28. The students in the College of 
Education used a mean of 6.9 criteria, a mode of 5 and a range of 0 to 


28. No significant relationship existed between the year of enroll- 


) bree autt nolteseb? xo? lea ue sedate a sav 


Seb) bas: tga tat? os nsitbo brow ‘beee ‘abn, ‘gyruee atett tna 18 
tq, Gy 5.2 yiivane con sidhed Pr a ‘aa, aso? Wauords: oa, at 


“TONS: 


wht 


Hing aatidaba ole % gna bre eee a 1 bate. abe ehute 
bien taow beet ‘ead ankmonea3 = coe "elevtaoaaety. 
~<2inatvte one 76) wee “4 sidand 2bw Aah. tos? ee 


— 


i¢ eG iy ehhh ve henwried.: aH wort fatnaten atta 
oft Fy FBR. ye baen “ey Hot thw nae 
vd Bee ete-sev Ay oe fionet nies 


AF ARE red “Wobw ihioat baie wns a a ana abnor 


Bee Me 1 “eta, 70 soTUOE ani pie i 
tO Z4BEN, Senta oF Nichmbnoth att oti a Tetitveant tt Se08 at 


rat 


te: sy3t ied one” ays cs at xf fie. ha. toe feof teu Yo iil 
Ae ) 
Pad Ce aaa oy 3 ane pinata eainonoa? 


con etait) cite hie auf ores prisons & ab Tages: W: 

babii oni sy -gabooaR nots toh, wid wo sepne ‘por dsulaye. ait aniinaeu 

ar snehute ae hoy bebiinsna alia tga tata" mart Lhd + \(oute ond at 

ert atdahude att ‘bepbt nde, svat wait eon Aoidw, savisaniesTs eae vl 

shom, e Hdiw es trinlins q, 3) 6 feen & baae 2oimonoo4 enol to gpst fod ont ) ia 
%.. 


6 spat ind Seni 2insgse at a a tt eens & bne” & te 
| ld | ee bs) nm J bois not faoubs 


176 


Table 58 


Frequency, Percentage Distribution and Rank Order 
of Sources of Information Used Most 
College of Home Economics and College of Education 


Source of Information HE ED Total 


N % Rank N % Rank N %a 


Faculty Bx 53 50 2 F955 37 69 a 276 = 441.4 
Friends 46 30.3 5 241 46.9 4 287 43.1 
High School personnel 25) 16 cour mello We 327 20a 7 [Ven el 


Organized visit to 


the university ZS Maw MS 3 8 hs he A st aad) {4 lB i 
Other relatives 28 =—«18..4 9 176" ~34327 \*6 204 930.0 
Other university 

personnel See hel 7 95) elees 10 l2Z. 19.) 
Parents/Spouse Leg 4, 4 290 56.6 Z 36205 54.63 
Printed material from 

the university ie WAS a) 3 Feat ele Mine US) Sle 104.2 
Recent graduates G2" 236) 6 T2607 Be L460 ho UL02 econo 
University students 90 59.2 ] 32971) OF.0 =, 419 62.9 


Well-established 
graduates 23 sel Oe a. OO V7eos 71 \ Tiss eh7.0 
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ment and the number of criteria used. For both colleges the most used 
Criteria (Table 59) were the college program (used by 65.7% of all 
Home Economics students and by 53.3% of all Education students) and 
Previous investment in the program used by 65.7% of all the Home 
Economics students (or 80% of second year and up) and by 52.1% of all 
the Education students (or 72.6% of second year and up). In the 
College of Home Economics the third most used and most important 
evaluative criterion was location followed by job availability and 
range of career options. For the College of Education, the third most 
used and most important evaluative criterion was basic cost, followed 
by location and job availability. These findings support the work of 
Yarger, Howey and Joyce (1977). 

To examine the criteria used by year of enrollment a step-wise 
discriminant analysis was conducted. In this analysis, for both 
colleges, the criterion of previous investment in the program was the 
most influential criterion in making the discrimination. The use of 
this criterion increased from first through fourth year. For Home 
Economics the next most influential criterion was that of spouse/ 
partner attending followed by location. For Education the next most 
influential criterion was location followed by social life of the 
university. The criterion of location was used most by first years in 
both Colleges decreasing through fourth year for Education and through 
third year for Home Economics, with Home Economics experiencing an 
increase in its usage in fourth year but not to the level of second 
year. For the College of Education the criterion of social life of 


the university was utilized most by first years decreasing through 
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Table 59 


Frequency, Percentage Distribution and Rank Order 
_ of Evaluation Criteria Used Most4 
College of Home Economics and College of Education 


Source of Information HE ED Total 


N % Rank N % Rank N %b 


Academic reputation of 


the university 2Ote Koel le LAO cc lacoa eS ghey eda 
Availability of finan- 
cial aid 26-0) 16.40) (Ete Sy 30.5, 9° 37 SL za?! 
Basic cost BAP 23575 es 236° "46.39" 3 292 thE 
tie 
Class size BS SEZFS7 OM 15 TS VETS E1S 108 ~=«16 
College program 100s, 65.8 3 Pa Ry ee 374 56 
tie 
College size 597* 38.8 yi Gree ic. +22 121 18. 
College students HbA obaD 8 103-7 20.0 15 lS 7eumecs 
friendly (tie) 
Friends attending GOES +3905 6 705 2 S909 FPG 265 39 
Friends in city BO 25a as ROCs Ves 3 146. 21 
Fringe benefits of jobs 12 eden CC 10g" * 2022 *"14 TAGee V7 
Job availability 67 944.1 4 209" 24007 1:5 276 = 4 
Location of university 86 56.6 3 ENF SPA2 2 YF 303 45 
Number/variety of 
course Ota foo70 0 la MZ eo. Ne ice cos 


Personal interest of 
faculty 10 beaut ds ee 
Previous investment 100; 65.8 ] 2062.) 2 S]evsia | whe 
in the program 
8 
] 


Range of career options 62 40. 5 SO oe a7 tC Ar weal 
Salary of jobs Gee ZN. 16 W460") 20.4. "7S T/S~4=26 
Social life of the 

university 5] S30" ™ 16 13] oreo 10 182) 827 
Times courses offered athe WAW Oe tapi LS 12605 624.500 al E342 25 


Note: a Includes the 15 most used in each college 
Percentage based on a total of 666 students 
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fourth. This depicted a usage pattern in direct opposition to the 
pattern for the College of Home Economics where its use increased from 


first through fourth year. 


Problem 4: Choice Stage 


There were no students in the study who felt that someone else 
had made the decision that they should attend. In the College of Home 
Economics 76% indicated they made the decision on their own and 24% 
indicated that it was made jointly. In the College of Education 77% 
made the decision on their own and 23% indicated it was made jointly. 
For the College of Home Economics 42% of the married students made the 
decision jointly with their spouse and 37% of the married College of 


Education students made the decision jointly with their spouse. 


Problem 5: Outcome Stage 


The outcomes of choice, from beginning to end of term, for both 
colleges experienced a drop in the number of students reporting they 
were satisfied with their decision to attend (HE = 6.6%; ED = 7.3%). 
Significant differences were found to exist between the categories and 
were not consistent between colleges. 

For Home Economics the second and fourth year students reported 
the highest percentage of satisfied students for all three periods and 
first and third year the highest percentage of mixed. For the begin- 
ning and end of term the first year students reported the highest 
percentage of dissatisfied students. For Education significant 


differences were found to exist between the categories only for the 
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beginning and end of term. At the beginning of the term the second 
and third years were the most satisfied years, the first year had the 
highest percentage of mixed feelings, and the fourth year had the 
highest percentage of dissatisfied students. At the end of term the 
first year students had the highest percentage of satisfied students 
followed by fourth year, the second and third year the highest per- 
centage of mixed, and the third year with the highest percentage of 
dissatisfied students. The College of Home Economics students in 
first year were ending the year with the highest percentage of 
dissatisfied students whereas the College of Education first year was 
the most satisfied group. Further research is needed to explore the 
difference in satisfaction between the first year students in the two 
colleges at the end of the term. 

In the examination of dissonance resolution for Home Economics 
67.8% indicated that students could do something to clarify their 
decision; 30.9% were not sure; and 1.3% felt there was nothing they 
could do. For Education 59.3% indicated they could do something; 
38.1% were not sure; and 2.5% felt there was nothing they could do. 


There was no significant difference by year of enrollment. 


Problem 6: Application in the Service Sector 


The Engel-Kollat-Blackwell Theory of Consumer Behavior provided 
a viable framework for exploring the decision process employed by 
students in their choice of an educational service. Due to the 
complexity of the model this research focused on specific components 


within the theoretical model. 
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In regards to the choice of an education service, the majority 
of students in this study felt they did engage in an active search for 
information. Those students who were classified as being in the first 
year of their current program of studies engaged in more active search 
than any other year with the involvement in active search declining 
through second, third and fourth year. As was noted under Problem 2: 
Search Stage, this is consistent with other research. It appears that 
as the student becomes more familiar with the educational service the 
degree of active search declines. 

The mean for the number of sources utilized was found to be 
between four and five. The most used source of information was their 
fellow consumers of educational services; namely other university 
students. They were also considered to be the most important source. 
Other well used sources were identified as university faculty, printed 
material from the university, parents/spouse, and friends. 

The average number of evaluative criteria utilized by the 
student in the evaluation of the particular educational service was 
between six and nine, providing for an evaluation criteria use which 
does not follow the general pattern but is consistent with usage in 
high involvement decisions (Engel et al., 1978, p. 369; Engel & 
Blackwell, 1982, p. 418; Fishbein, 1975, pp. 3-16). The number of 
evaluative criteria used did not differ significantly by year of 
enrollment for either college. Evaluative criteria use was not 
consistent across the Colleges. Some criteria tended to be more 
service specific. The top criteria in terms of total college use were 


the College program and previous investment in the program. In a 
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consideration of the "top ten" criteria four other criteria made both 
lists but with different user rates, these being: location; job 
availability; basic cost; and social life of the university. Other 
Criteria used most by home economics students included: range of 
career options; friends attending; college size; and college students 
friendly. Other criteria for education included: friends in the 
city; availability of financial aid; salary of jobs; and the academic 
reputation of the university. 

In regard to the controversy over whether or not it is necessary 
to introduce a separate measure of attribute importance (Engel et al., 
1978, p. 376), the students were asked to rank the criteria they 
considered most important. The first five placements in terms of 
usage were the same as the first five placements in terms of most 
important and in the same order. The findings from this study did not 
Support the usage of a separate measure of attribute importance. 

In no instances did any of the students feel that someone else 
had made the decision for them. The majority of the respondents (over 
75%) in both colleges indicated that the decision to attend for the 
Current year had been a personal one and the remainder indicated that 
the decision had been made jointly. With the consumption of this 
service, while the majority were satisfied, there was a range in 


degree of satisfaction experienced by the consumers. 


Summary 


Both colleges are still drawing primarily from the traditional 


student sector. The majority of students were single, and under 25 
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years of age. Neither college appears to be making great strides in 
increasing male enrollment. Both colleges are drawing more students 
from within a 39 kilometer or 24 mile radius than any other distance 
Classification. However, in the College of Home Economics, it was 
closely followed by the 240-559 kilometer or 150-348 mile 
Classification. 

Contrary to popular belief, the College of Home Economics did 
not draw its students primarily from rural areas. Rather, the largest 
percentage of its students came from population centers of 100,000 
plus. This was also the case for the College of Education. The 
largest percentage of students in both colleges did, however, attend 
small high schools. 

Most students were existing on incomes which were considered 
below the low income cut-off line for a single person in a city the 
size of Saskatoon, as established by Statistics Canada and these are 
considered to be poverty lines by The National Council of Welfare 
(National Council of Welfare, 1984). Approximately two-thirds of the 
students were receiving some parental assistance, and parents were the 
largest supplier of funding for students in both colleges. 

A larger percentage of students in Home Economics first 
considered their choice of career after they left high school compared 
to those students in the College of Education. All students made the 
decision to attend either on their own or else it was made jointly. 
No students felt that someone else had made the decision for them. 

More first year students searched for information with the 


degree of search declining with the year of enrollment. University 
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students were the most used source of information for both colleges. 
The results from this portion of the study point out the need for the 
university to keep its own students cognizant of the current and 
Prospective program offerings for they were the most utilized source 
of information for both colleges. 

The source of parents/spouse was the second most used source for 
the College of Education and fourth most used by the College of Home 
Economics, and the use of printed material from the university placed 
third for both colleges. The use by students of these two sources of 
information coupled with the fact that parents were supplying some 
funding to approximately two-thirds of the students should be of 
interest to university personnel who plan for and disseminate insti- 
tutional information. Further research is needed to determine what 
type of information is gleaned from these sources. 

The evaluative criteria usage for each year of enrollment 
followed the pattern of usage which has been found to exist for high 
involvement decisions. The most used evaluative criteria were the 
college program and previous investment in the program. 

First year students had the lowest percentage of satisfied 
students for all three time periods in Home Economics and for the 
beginning and middle of the term in Education. The College of 
Education first year students were ending the year with the largest 


percentage of satisfied students in the College of Education. 
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CHAPTER VII 


DISCUSSION, IMPLICATIONS, AND RECOMMENDATIONS 


Problem 1: Characteristics of Today's Student 


Findings indicated that both Colleges were drawing students 
primarily from the traditional student sector with respect to entering 
university immediately following high school. With respect to the 
viewpoint that the age distribution of university students is changing 
(Centralia 980" plese; Darling, 1980, spa 48; "Nielson; 1980, p.° 1223 
Packer, 1978, p. 54; Stark & Griffith, 1979, p. 87; Pomazel, 1980, p. 
126) the College of Education was more successful in attracting mature 
students in that it had both a larger age range and a _ larger 
percentage of students over the age of 24 who were enrolled as full- 
time students. Further research is needed to determine why this 
pattern exists. Possible reasons include: students are forced back 
to update their qualifications in order to remain certified to teach; 
employers of teachers may provide paid educational leave; greater 
visibility of teaching as a career and therefore a more likely choice 
for someone who is changing careers; and classes are offered at more 
accessible times for mature students, especially ones with families. 
Both colleges may be losing a potential source of strength and 
experience by not researching and/or accommodating the mature 
student. As this study involved only full-time university students, 
further research is required to determine if the part-time student 


group includes a larger percentage of mature students. 


185 


sith pre el atnabuite: a tesbvt ‘FS nottoarrdath 905 ai ik 


Sel fe “stig. Sg paaakts oh euaiea ivonits 2 ont nasil 


ae Rash 
oer 


Smit ras aeieonn we conte MI oa 


Dyan es | 


a! 


oi 


og Speee4 st * toodae per eile to “fossa et 


oor Jaws we ee a ee — ree a ill 


3 

4 

& 
= 
: 

= 
77 
oe 
i¢ 
ec 
> 
fe 
& 

| 
so 
— 
* 


Pare ihe amie mia oka ‘< ute “ha ‘ Pr oat 
i TAL? Ge belbonas Sta) ate ye * ——? ‘owe laguna Yo aes ie) 


ay 


cer rt ‘alicb nin wt! 
vedas ait le ‘Senge acide bine! 
fits 4% ratte stn i} ‘giohanede vie | ‘ 


oH Oyen arete0? te: 7 : 


Lon 


3 a ee -gabianad Lo gittataty | 


ae ey Shree’ Te Shase stitsn ‘ot eons iat: ae 
Gne td nen 2 kg Spay? iabsiatoq? e phieer baal am ‘eopol da’ ie 
Rall ait gta sbentitny ve ‘i Woks ) Bhaen” “Yon! oye ssnsinaae a ae 


.atoabure yt Sraviey ombaenint Waa ‘ever. unde ehad zh bingy ares 


pre $e at oar + a et doveset Aantyet 


186 


With regard to student funding, approximately two-thirds of the 
students were receiving some parental assistance. Parents were also 
the largest supplier of funding for students in both colleges. 
Perhaps it is not a myth but a reality that it is only the children of 
the relatively affluent, or the children of parents who are willing to 
invest at least part of their discretionary income in their children's 
education who can afford to attend university. 

Students in both Colleges did not appear to be affluent. The 
majority of students were existing on incomes which were considered 
below the low income cut-off line, and therefore in "straightened 
circumstances" (Statistics Canada, 1981, pp. 31-32). With parents 
already providing the largest share of funding, other sources of 
funding need to be explored. One source that was utilized, that of 
Savings, needs further study to determine the period of time over 
which the savings were accumulated. Perhaps some students are finding 
it necessary to work for a year or two prior to attending. Others may 
find it necessary to interrupt their program and work for a period of 
time in order to finance their education. Many students were not 
employed between university sessions, with 43% of the home economics 
students and 55% of the education students not obtaining any funding 
from summer employment. This points to the need for more summer job 
creation programs for university students. Although both provincial 
and federal governments are involved in such programs the degree of 
involvement appears to be strikingly inadequate. Another potential 
source of funding which also needs to be reconsidered by government is 


that of the Government Student Loan. This source was utilized by 26% 
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of the education students accounting for only 10.5% of the total 
funding of the students in the College of Education. In the College 
of Home Economics it was utilized by 16% of the students, accounting 
for only 6.2% of the total funding of the students. 

Only a small number of students obtained employment at the 
University of Saskatchewan while attending university. Given the 
current financial position of the university, unless additional 
external funding is obtained, it is unlikely that any further funding 
could be diverted toward increasing undergraduate employment opportun- 
ities. Perhaps it is time for both the College of Education and the 
College of Home Economics to consider introducing a _ work-study 
program. Both Colleges should also consider searching for additional 
scholarship and bursary money for their undergraduates. Professional 
groups could become more actively involved in providing support for 
worthy students. The Canadian Home Economics Association, for 
example, is currently only awarding scholarships for graduate study. 

The College of Home Economics drew its largest group of students 
(35%) from population centers of 100,000 plus. For the College of 
Home Economics this was in direct opposition to the popular belief 
that students in the College were primarily from rural areas. Further 
research to determine when the shift occurred would be of interest to 
the College. 

Perhaps it is not a myth but a reality that only the children of 
the relatively affluent are attending university, for eight out of ten 
students in both Colleges classified their parents’ social class as 


middle class or _ above. Further research with individuals who 


Sah wes ' Mettevrowiin earnneste ot few smnnptor e282 0 


ey 


fata ond) to. eee ‘tino. x0? aman | 


ov) dnwplns ., ecvalaate,, ad to yt os hte 2: uo 
<itnsbute ent To: tbat tagot oi 4 a 
t% tnniecot aig) bankasde: ‘aifisbuge!” te dine Tisma, at 


‘anotthpas @pateu Nate Ie¥ En and) Ao Nontiede, fotanant®, 
bong woe. ete. att, baat ion: et. oe, sbombadito ct eatbav 
Met ORae J nmngol Re, atavbargrebnw ntassrant busyod: pasrauth a fA 
i bow Wafthoub’ #9) fed, ast tod et eotd at dT a, 2atat! 
Viiuaae ag J pot unin rebtenag ot | ‘apimonaad ori Lath eat : 
Fomat 27 be 10% ooking ‘wevienos. oath ohiede aapet Tc yeh) ape 
Bates ip" -eateubataeane “mee ga ee scatenl bien Foaag 
+O}, eGeRue, ick a barton ag high SHOR sMOD ai t 7 
bude — iiderolodos patibacns 
2teobuts: te be: JONG, FF is : oF vib. | in . amor Pars 
oid ate dtl 000,008 to otras nat $s fuqoa, iron? ‘Gee | 
| ee od weet oe Rt’ zw eid. -2atmanoad: moh 
tng arden a9 Fo add mt 2tnebute, oot. 
tA yasaiadaaiainas studied r 


. Sn 9, sedeanav tow cu ont wen dnaulte Uavitefer ‘ond ied 
s ‘i bitied nto cient fod ad satnabut i. Lon 


188 


considered attending but did not do so is needed to determine if cost 
as an evaluative criterion was a determining factor in this decision. 

It appears that students were not maintaining the _ second 
language of their parents unless they were French speaking. German 
and Ukrainian usage has decreased by half whereas the use of French 
has experienced a major increase. This would be attibuted primarily 
to the consumption of secondary educational services. It appears that 
despite Saskatchewan's multi-lingual stance, for secondary education 
at least, the most used second language option is French. 

For both Colleges, mothers of students were more educated than 
fathers of students, with a larger percentage of mothers having a 
minimum of some postsecondary education. The largest occupational 
classification for fathers in both Colleges was the farming related 
classification; for mothers, the non-wage earner classification. 

As to when students first considered the career possibilities of 
their College, 41.1% of the students in the College of Home Economics 
compared to 27.8% of the students in the College of Education did not 
consider the career until after leaving high school. The College of 
Home Economics needs to examine its promotional strategy in relation 
to the high school students and should consider making further use of 
both its alumni and current students with respect to promoting the 


College. 


Problem 2: Search Stage 


In both colleges the first year students used more sources of 


information and engaged more actively in search than any other year. 
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Although the search for information declines from first through fourth 
year, universities must not use this information to justify focusing 
exclusively on providing information to incoming first year students. 
Given that the majority of students, regardless of their year of 
enrollment, had been actively involved in a search for information 
regarding their decision to attend for that year, and the finding that 
university students were the most used source of _ information, 
universities must be prepared to keep enrolled students. well 
informed. Efforts to help students become both informed users and 
informed disseminators of information may be the best way to assure 
informed, more satisfied consumers of university programs. 

Now that the sources of information which are utilized by 
students have been identified further research is required to identify 
patterns of usage. The use of university students as a source of 
information requires further research to determine whether or not the 
Students, used as a source of information, were service specific 
(other students registered in the same college). University faculty 
as a source of information were used by a larger percentage of 
students in the College of Home Economics. This differing user 
pattern needs to be examined to determine if this is attributable to 
specific factors such as college size, composition of the faculty or 
Organizational structure. 

Based on the finding that parents as a source of information 
ranked second for Education students and fourth for Home Economics 
students the university should consider disseminating up to date and 


accurate information to the parents of both current and prospective 
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students. Further research is required to determine the specific 
information which parents provide. It would appear from this study 
that information regarding cost might be one type of information that 
Parents would provide, given that cost as an evaluative criterion 
placed third in terms of usage by the students in the College of 
Education and eighth in the College of Home Economics. This is 
supported by the finding that parents of students in both Colleges 
provided some funding to approximately two-thirds of the students and 
were also the largest suppliers of funding. This, coupled with the 
knowledge that it may be the perceived cost and not the actual cost 
which keeps potential students from becoming consumers of the service 
(Nelson, 1983; Wagner, 1981) makes it important to consider both 
parents as a source of information and the criterion of cost as areas 
requiring further research. 

Further research is also required to determine the type of 
information sought from the printed material published by the 
university. After this has been determined, the university is urged 
to examine its present publications to ensure that this information is 
in fact incorporated in its printed materials, that it is accurate and 
that it is written in an understandable manner. The auditing of 
college publications is supported by Dominik (Dominik et al., 1980) 
and Stark and Marchese (1978). 

It also appears that the use of high school personnel may have 
extended beyond being a source of general career information. They 
provided for the Education students both role models for, and informa- 


tion specific to, the career they are engaged in. Further research is 
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needed to determine if in fact this is the type of information they 
are obtaining from this source. This coupled with the finding that 
more College of Education students were first considering their career 
during high school would suggest that the College of Home Economics 
should consider opportunities to expose high school students to 
professionals who are currently active in the field of home econo- 
mics. The use of professionals who are alumni to make _ personal 
contact with prospective applicants is supported by Habben and Stewart 
(1980, p. 911), Mudie (1978, p. 16) and Turner (1978, p. 34). Further 
research with the high usage sources which were identified is now 
required to determine the type of information obtained from each 


source. 


Problem 3: Evaluation Stage 


As the number of evaluative criteria used did not differ signi- 
ficantly by year of enrollment for either college and the use of a 
relatively large number of evaluative criteria is usual in high 
involvement decision (Engel & Blackwell, 1982, p. 418) this supports 
the contention that the decision to become a consumer of an educa- 
tional service is a high involvement decision (Engel & Blackwell, 
1982, p. 418) for each year is supported. 

A further study of evaluative criteria most used and considered 
most important is recommended to determine the depth of meaning of the 
evaluative criteria of college program, previous investment in the 
program, location, job availability, range of career options, and 


basic cost have for the students. 
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With the college program ranking in first place for evaluative 
criteria usage the University of Saskatchewan needs to ascertain 
exactly what information students wish to have regarding the college 
Program. Further research which could culminate in the production of 
an information packge on "Everything you ever wanted to know about the 
College program in... ." is needed. 

With the use of the criterion of previous investment in the 
program increasing from second through fourth year for both colleges 
it would seem to be an area worth further study to determine, for 
example, whether or not taking a number of first year university 


classes off campus would also support this pattern. 


Problem 4: Choice Stage 


Based on the results of this study it would appear that students 
are actively involved in the decision to become consumers of post- 
secondary educational services. There were no students in the study 
who felt that someone else had made the decision that they should 
attend. Slightly over 75% of the students made the decision entirely 
on their own while the remainder of the students made the decision 
jointly. This finding is consistent with what one would expect in 
regard to making decisions which are found to be high involvement 


decisions. 


Problem 5: Outcome Stage 


With the consumption of this service there was a wide range in 


degree of satisfaction experienced by the consumers. Further research 
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is required to examine more closely the degree of satisfaction that 
Students are experiencing. Some questions that should be considered 
include the following: Do the students who are not satisfied with 
their decision have any characteristics in common across all years of 
enrollment? For example, are these students using different sources 
of information, different evaluative criteria, experiencing unique 
difficulties? How do these students engage in dissonance resolution? 
Further research is needed to explore the difference in satis- 
faction between the first year students in the two Colleges at the end 
of the term. The first year students in the College of Home Economics 
were the most dissatisfied group at the end of the academic year, 
while the College of Education students were the most satisfied group 
in their College at the end of the academic year. One notable 
difference in the two programs at this time was the College of Educa- 
tion's compulsory first year class, Educ. 100.6, which is a general 
introductory class with an in-school experience component. The 
College of Home Economics will be offering an introductory course 
HEFCS 100.3 beginning in the fall of 1984, without the field 
experience component. Further research is needed at the end of the 
1984-85 academic year to determine if such a course can influence the 


degree of satisfaction with the program. 


Problem 6: Application in the Service Sector 


The EKB model, though useful in the examination of the questions 
posed in this study, does not provide for adequate flexibility to 


analyse the interaction patterns of joint decision making. One or 
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more parallel structures which could be superimposed with allowances 
for interactions between the parallel structures with joint 
"collectors" at each stage would be amenable for this type of 
analysis. With the findings of this study indicating that approxi- 
mately 25% of the students made the decision jointly, such a 


modification would provide direction for further research in the area. 
Recommendations 


The results from this study have several implications for the 
postsecondary education, including practical suggestions for improving 
both the student-institutional exchange relationship as well as the 
quality of life of the student. These recommendations are: 
he That, with the majority of students existing on incomes which 

were considered to be below the poverty line, further efforts 

should be directed toward making available to students both a 

wider range of options regarding the financing of a university 

education and increased opportunities to obtain funding from 
options currently in place but available to only a_ limited 
number of students. The following options may be considered: 

1.1 Given that 43.5% of the College of Home Economics students 
and 55.6% of the College of Education students did not 
receive any funding from employment between university 
sessions, the governments both federal and _ provincial 
should be pressed to expand their job creation programs for 
summer employment for university students and that the 


private sector also be approached regarding the provision 
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of summer employment. 

Given that government student loans provided 6.2% of the 
total funding for the students in the College of Home 
Economics and 10.5% of the total funding for the students 
in the College of Education, the criteria for eligibility 
and support levels for the government student loan be 
reviewed. 

Given that scholarships, fellowships or bursaries provided 
5.6% of the total funding for students in the College of 
Home Economics and 4.6% of the total funding for students 
in the College of Education, the Colleges attempt to obtain 
more funding for their students via this source. In 
particular the _ professional associations should’ be 
encouraged to become more active in the provision of 


scholarships, bursaries and loans for undergraduates. 


That both colleges consider ways to provide information to 


students via the general word-of-mouth information sources that 


are most used by the students. The following may be considered: 
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For the College of Education, high school personnel are 
used aS a source of information by 73.8% of the first year 
students. The college needs to actively maintain this link 
and keep high school cognizant particularly of information 
relating to the criteria seen as important by first year 
students. 

The College of Home Economics needs to increase efforts to 


better inform high school personnel of the nature and scope 
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of the college program, the availability of jobs and range 
of career options for graduates. 

2.3 The College of Home Economics development opportunities to 
expose high school students to professionals who are 
currently active in the field of home economics so that 
potential students have the same opportunity to review 
information from role models as do potential students in 
the field of education. 

2.4 Both colleges should consider directing promotional 
activities to the parents of current and _ prospective 
students. 

2.5 That the university ensure that the students who are 
currently enrolled are well informed about the college 
programs and university life in general as the students 
themselves are the most used information source. 

That the university undertake an audit of its publications to 

ensure that information is included relating to the criteria 

considered to be important for the College of Home Economics and 

Education, and make revisions as required. 

That the colleges in their promotional activites stress the 

evaluative criteria that were found to be the most salient. For 

both colleges these criteria included the college programs, 
previous investment in the program, location, and job 
availability. For the College of Home Economics the range of 
career options should also be stressed and for the College of 


Education the basic cost of attending. The promotional 
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activities of both colleges directed toward potential first 
years should stress the location with the College of Education 
also. providing information on the social life of the 
university. . The promotion activities of both colleges directed 
at second through fourth years should stress the student's 
previous investment in the program. 

That the College of Home Economics incorporate in its promotion 
strategy a means of reaching students who have completed grade 
12. This strategy could include such activities as yearly 
direct mailings to those who have just completed grade 12 and 
actively recruiting on the university campus. 


A number of areas requiring further research have also been 


identified. Recommendations are: 


i 


That further research be undertaken to examine the decision- 
making process of those who considered the service but chose not 
to be consumers. 

That the decision-making process of part-time students be 
examined. 

That the EKB model be revised to specifically incorporate a 
joint decision-making process. 

That further research be conducted to determine if students of 
all socio-economic levels are attending university. The 
students in this study did not appear to be affluent with the 
majority of students living below the poverty line. However, 
further research is in order to determine if lower socio- 


economic groups are represented given that parents’ were 
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providing 28-31% of the students' total funding; that 74% of the 
Students had a father in occupations that were farming related, 
professional/management related or self-employed, all of which 
have the potential for higher incomes; and that 80-81% of the 
students classified their parents as middle class or above 
middle class. 

That further research be undertaken to identify patterns of 
usage of the information sources of university students, 
university faculty, printed material from the university, 
parents/spouse and friends to determine whether or not each 
source of information provides information specific to that 
source. 

That further research be undertaken on the evaluative criteria 
identified as most used such as college program, previous 
investment in the program, location, job availability, range of 
career options and basic cost, to determine the depth of meaning 
these criteria have for students. 

That further study in regards to satisfaction be undertaken to 
examine more closely the degree of satisfaction that students 
are experiencing, and the understanding that students have 
regarding dissonance resolution. 


The decision to engage in a specific exchange process is an 


important decision, for the student is faced with a vast array of 


educational opportunities, and the costs in both human and non-human 


Currency which are associated with inappropriate choices are borne by 


both the student and the university. This study provided base line 
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data which can be utilized by the College of Home Economics and the 
College of Education in policy development and planning with respect 
to improving both the student-institutional exchange relationship and 
the quality of life of the student. With the direction provided by 
this study the colleges will also be able to provide the type of 
information which students find most valuable when making the decision 
to attend. 

The study also provided direction for further research parti- 
cularly with regard to the specific type of information which students 
are obtaining from each source. Further study is required regarding 
the depth of meaning that the evaluative criteria have for the 
Students and more extensive study into the degree of satisfaction the 


students are experiencing is indicated. 
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CHOICE OF POSTSECONDARY EDUCATION 


1981-1982 


PLEASE ANSWER ALL QUESTIONS THAT APPLY TO YOU. 
READ EACH QUESTION CAREFULLY AND FULLY. 
ALL INFORMATION WILL BE CONSIDERED CONFIDENTIAL. 


1. In what college are you currently registered? 


OOUUOOON 
DAnkANH 


Arts and Science 

Education 

Graduate Studies and Research 

Home Economics 

Part-time student, not registered in any college 
Other, please specify 


2. Which best describes the current year of your program? 


Oo OJOOOOOOO 
NDU PUNE 


oe) 


First year 

Second year 

Third year 

Fourth, but nongraduating year 

Fourth and graduating year (will receive degree in 1982) 
After degree program, nongraduating year 

After degree program, graduating year (will receive 
degree in 1982) 

Other, please specify 


3. What degree are you currently seeking? 


Bachelor's degree (BEd, BSHEc, BA,etc.) 
Master's degree 

Diploma - postgraduate 

No degree at this time 

Other, please specify 
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Which of the following factors were important considerations when 
you made your decision to attend this college for the 1981-1982 
academic year? ( Check factors that were important for this year 
only, do not check factors that were important for previous years 
unless they were also important for this year.) 


Housing facilities on campus 

Basic cost of attending 

Availability of financial aid (loans, scholarships etc.) 
Number and variety of courses offered 

Convenience of times courses were offered 

Child care arrangements 

Academic reputation of the university 

Teaching reputation of the faculty 

Your previous investment in your program (time, money,etc.) 
Individual assistance available from the faculty 

Social life of the university 

Location of the university 

Availability of jobs after graduation 

Job placement services available 

Salary of jobs after graduation 

Fringe benefits of jobs after graduation 

Athletic facilities on campus 

Entertainment facilities on campus 

Student health services on campus 

Counseling services on campus 

Extracurricular athletic program 

Extracurricular social activities 

Size of the college (number of students and faculty) 
Class size (number of students per course) 

Personal interest displayed by faculty 

College students friendly 

Boyfriend/girlfriend/fiance attending this university 
Boyfriend/girlfriend/fiance living in the city . 

Spouse/ common-law partner attending this university 

30 Spouse/common-law partner living in the city 

(1131 Friends attending this university 

— 32 Friends living in the city 

33 Relatives attending this university 

(134 Relatives living in the city 

(135 College offered program desired 

(°36 Range of career options available to graduates of this college 
O37 Other, please specify 


ONDMNMAPWNF OW WNIAAMNMEWNFY OW ONDAUHNHLWN?LH 


NONNNN NN VND RRR RR RRR ee 


OOM OOOO ONOONWIUOOOOOOOOUU0D00N0 
N 
ie) 


From the list in question 4 what factors did you consider to be the 
most important to you when you made your decision to attend for the 
1981-1982 academic year? (Consider up to 5 factors.) 


The most important factor was number 

The second most important factor was number 
The third most important factor was number 
The fourth most important factor was number 
The fifth most important factor was number 
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For the factors you listed as most important in question 5 please 
select tie cesponse from the following scale which best describes 


how you i<el. 


& 6! $ [4 | 8 [e 1 
Delighted. Pleased . Mostly . Mixed . Mostly . Imhappy . Terrible 
Satisfied (About dissatisficd 
equally 
satisfied § 
dissatisfied) 


Neutral (neither satistied nor dissatisfied) 

if Bg I never thought about it 
For the factor I considered most important I now feel 
For the factor 
For the factor 
For the factor 
For the factor 


considered third most important I now feel 


Hee ee 


considered fifth most important I now feel 


considered second most important I now feel 


considered fourth most important I now feel 


Continue using the above scale to indicate how you felt and are 


now feeling about your decision to attend this college. 


In October, 1981 when I thought about my decision 


tovattend this college*] feller. w.e5.m. seeded... ay faces BS cots 


In December 1981 when I thought about my decision 


topattendsthisecoltege To fel tes wrssrciceee a crciere oie less icielavevcne oles és 


At the present time when I think about my decision 
to attend this college I™feedrs c..% cies. wieleta.t Neve wei: ve ote 


For the factors you listed as most important in question 5, how would 
you now rate the quality of information that you used regarding each 


factor. Please use the following scale for your ratings. 


Excellent 

Good 

Fair 

Poor 

Awful 

Not applicable 


AnhWwnre 


For my most important factor the quality of information was 

For my second most important factor the quality of information was 
For my third most important factor the quality of information was 
For my fourth most important factor the quality of information was 
For my fifth most important factor the quality of information was 


. o . 


From the list of factors given in question number 4 what factors 
do you now feel should have been the most important to consider 
when making your decision to attend for the 1981-1982 academic year? 
Please respond even if these remain the same as those you listed 


or question number 5. 


The most important factor should have been number 

The second most important factor should have been number 
The third most important factor should have been number 
The fourth most important factor should have been number 
The fifth most important factor should have been number 
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10. How active were you in your search for information regarding your 
decision to attend for the 1981-1982 academic year? (Please check 
the most appropriate response.) 


oOo0000 
OhWN re 


was very actively involved in searching for information 
was actively involved in searching for information 

was somewhat involved in searching for information 

was involved very little in searching for information 
did not search for information 


HHH ee 


11. Did you obtain information from any of the following sources when 
making your decision to attend for the 1981-1982 academic year? 
(Please check the sources that you used.) 


WERWNH 


OOCVNOOOOOUO O VUOHOOO 
Oo 


Parents/guardians, spouse/common-law partner 
Relatives, other than parents or spouse 
Newspapers 

University students 

Organized visit to the U of S (school tours, 
participant in track and field, drama, etc.) 
Chance visit to the U of S (medical attention, 
spectator at sports, drama, etc.) 

Radio 

College faculty 

University personnel, other than faculty 
High school personnel 

University advertising 

Television 

Recent university graduates 

Well established university graduates 
Printed material obtained from the U of S 


16 Audio-visual material obtained from the U of S 
17 Books 
O18 Friends 
O19 Movies 
O20 Clergy 
O 21 Magazines 
LJ) 22. Professional journals 
O23 Career days 
24 Employer 
J) 25 Other, please specify 
0 26 
O)"27 


12. From the list of sources in question 11 please indicate the most 
important sources of information you used when making your decision 
to attend the 1981-1982 academic year? 


The most important source of information was number 

The second most important source of information was number 
The third most important source of information was number 
The fourth most important source of information was number 
The fifth most important source of information was number 
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15. Did any of the following events occur unexpectedly during the 1981-1982 


academic year? 
this time period.) 
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(Please check as many as apply to your life during 


Separation or divorce - self 

Separation or divorce - immediate family 
Separation or divorce - close friend 
Marriage - self 

Marriage - immediate family 

Marriage - close friend 

Engagement - self 

Engagement - immediate family 

Engagement - close friend 

Broken engagement - self 

Broken engagement - immediate family 
Broken engagement - close friend 

Death in the family 

Death of a close friend 

Ill health - self 

Ill health - immediate family 

Ill health - close friend 

Problem with living arrangements 

Problem with transportation 
Spouse/common-law partner lost job or was transferred 
Girlfriend/boyfriend/fiance lost job or was transferred 


‘Major disagreement with spouse/common-law partner 


Major disagreement with boyfriend/girlfriend/fiance 
Major disagreement with faculty 
Financial problems 

Change in religious life 

Change in eating habits 

Change in sleeping habits 
Change in social habits 

Change in study habits 

Grades poorer than expected 
Pregnancy - self 

Pregnancy - immediate family 
Pregnancy - close friend 

Other, please specify 


14. Did you apply to other universities for the 1981-1982 academic year? 
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No (Go to question 17) 
Yes, but this university was my first choice 
Yes, and this university was not my first choice 
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If you applied to more than one university, and the University of 
Saskatchewan was not your first choice, why did you not attend your 
first choice university? (Check as many as apply.) 


O 1 Lack of high school prerequisites 

O 2 Academic standing insufficient for entry 
O 3 Location of the university 

© 4 Changed my mind as to program desired 

O 5 Not financially possible at this time 

O 6 Family advised against it 

O 7 Friends advised against it 

© 8 Did not know anyone there 

O 9 Application was rejected 

(010 Quota for program was filled for 1981-1982 
O11 Other, please specify 


If this university was not your first choice, do you intend to transfer 
or register at your first choice at some later date? 


O1 No 
[2 Maybe 
ise Kes 


When did you first consider the career possibilities this college might 
prepare you for? 


(01 Prior to grade 9 

(02 During grades 9-10 

O03 During grade 11 

O14 During grade 12 

OOS After leaving high school 


Did you apply to more than one college at the University of Saskatchewan 
for the 1981-82 academic year? 


O11 No (Go to question 20) 
02. Yes, but this was my first choice 
O3 Yes, and this was not my first choice 


If you applied to more than one college at the University of Saskatchewan, 
and this college was not your first choice, why did you not attend your 
first choice college? (Check as many as apply.) 


Lack of high school prerequisites 

Academic standing insufficient for entry 

Changed mind as to program desired 

Not financially possible at this time 

Family advised against it 

Friends advised against it 

Did not know anyone registered in my first choice college 
Application was rejected 

Quota for program was filled for 1981-1982 
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How many courses are you taking during the current academic year (from 


September 1981 to April 1982)? 


What is your 


What is your 


What is your 


Less than 3 full courses 
3 - S full courses 


(Count 


Over 5 full courses 


age? 


Under 18 
18 - 20 


45 - 54 
SS or over 


sex? 


Male 


Female 


marital status 


Single 
Married/common-law 


2 half courses as 


Separated, divorced, widowed 


citizenship status? 


Canadian citizen 


Permanent resident (landed immigrant) 
Student visitor (student visa) 


When did you complete grade 12 (senior matriculation)? 
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Did not complete grade 12 
Prior to 1950 


1950 
1955 
1960 
1965 
1970 
1975 
1980 
1981 


to 1954 
to 1959 
to 1964 
to 1969 
to 1974 
to 1979 
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36 26. What was your approximate grade 12 (senior matriculation) average? 


(1 did not complete grade 12 
D2 50 to 59% 
03 60 to 69% 
04 70 to 79% 
O5 80 to 89% 
O6 90 to 95% 
7 over 95% 


37 27. Did you attend university during 1980-81? 


O11. yes 
O2 no 


3@ -28. What was your approximate university average prior to this term? 


O01 have not attended university before 
O2 50 to 59% 
O3 60 to 69% 
O14 70 to 79% 
[5 80 to 89% 
O16 90 to 95% 
O07 over 95% 


36 29. Which of the following best describes the size of the high school you 
attended when completing grade 12 or the senior matriculation equivalent 
if you are from outside Saskatchewan? 


O1 Under 299 students 

O2 300 to 599 students 

O03 600 to 999 students 

O04 1,000 or more students 

OS Did not complete grade 12 

O16 Did not attend high school for grade 12, completed 
by correspondence 

O17 Other, please specify 


40 30. Which best describes the area where you lived while attending secondary 
school? ? 


O01 A rural area or population centre under 250 
O02 A population centre 250 to 999 

O3 A population centre 1,000 to 4,999 

04 =A population centre 5,000 to 9,999 

OS A population centre 10,000 to 24,999 

06 A population centre 25,000 to 99,999 

7 =A population centre 100,000 or over 
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How far from the university is your permanent residence? 


O1 0 to 39 kilometers (0 to 24 miles) 

O2 40 to 119 kilometers (25 to 74 miles) 

O3 120 to 239 kilometers (75 to 149 miles) 
O04 240 to 559 kilometers (150 to 349 miles) 
OS 560 kilometers or over (350 miles or over) 


While attending for this academic year, which best describes your 
responsibilities for child care? 


No responsibility 

Very little responsibility 

Share responsibility equally with others 
Assume most responsibility 

Assume full responsibility 

Not applicable 
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How many dependent children do you have? 
How many brothers and sisters do you have? 


How many brothers and sisters do you have that have attended 
or are presently attending university? 


In what type of accommodation do you currently reside? 


(01 My parent's (s') home 
O2 U of S residence providing room and board 
O03 Other accommodation providing room and board 
O4 U of S owned rental unit which is self-contained (it 
includes a kitchen and bath not shared with neighbors) 
5 Other self-contained rental unit (house, apartment etc. 
that includes a kitchen and bath not shared with neighbors) 
O16 Rental unit which is not self-contained (share a kitchen 
and/or a bathroom with one or more neighbors e.g. room or 
rooms within a house in which you do your own cooking) 
O7 Your own property (house, condominium etc. owned totally by 
yourself or in partnership with others) 


Do other university students share your living accommodation? 


O1 Yes 
O02 No 
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51 38. While attending university for this academic year, which of the following 
best describes your responsibilities for homemaking (food preparation, 
housekeeping, etc.)? 


No responsibility 

Very little responsibility 

Share responsibility equally with others 
Assume most responsibility 

Assume full responsibility 


52 39. In what social class would you place your parents? 


Upper-Upper 

Upper 

Upper-middle 

Middle 

Lower-middle 

Lower 

Lower-lower 

Do not know where to place them 

Do not believe social classes exist 
Other, please specify 


$3 40. In what social class could you place the graduates of this college? 


o1 
O02 
O03 


Oo 
- 
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Upper-upper 

Upper 

Upper-middle 

Middle 

Lower-middle 

Lower 

Lower- lower 

Do not know where to place them 

Do not believe social classes exist 
Other, please specify 


$6 $5 41. What was your approximate gross income (total income tefore taxes and 
deductions) for 1981? (Please include spouse's income if applicable.) 


O11 $4,999 or under 0 7 $20,000 to $23,999 
O2 $5,000 to $6,999 0 8 $24,000 to $27,999 
03 $7,000 to $9,999 0 9 $28,000 to $32,999 
O04 $10,090 to $12,999 010 $33,000 to $37,999 
OS $13,000 to $15,999 011 $38,000 to $44,999 


O6 $16,000 to $19,999 O12 $50,000 or over 
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For all your living and educational expenses for the current academic 
year, what percentage of this funding comes from each of the following? 
(Please estimate to the closest 5% i.e. 15%; 30%; 5%; and make sure 
the estimates total to 100%.) 


oe 


Savings 
Employment at the U of S while attending university 


Employment outside the U of S while attending 
university 


oe of 


oe 


Employment between university sessions 
Employer grants and loans 
Spouse 


oF Gc oe 


Parents, guardians 


oe 


Other relatives or friends 


Government Student Loan 


oe 


oe 


Bank loan or loan from other lending institutions, 
excluding Government Student Loans 


oe 


Scholarship, fellowship or bursary 


oe 


Other, please specify 


100 %= TOTAL 


Listed at the end of this question are a number of categories of 
education which are to be used to indicate the approximate level of 
education of your parents and spouse. When these categories do not 
directly apply, such as when educated outside the province, please 
estimate the equivalent level and check the most appropriate response. 


What was the highest level of education attained by your father? 

What was the highest level of education attained by your mother? 

What was the highest level of education attained by your spouse? 
(or common-law partner) 


Categories: 
1 Grade 6 or less 
2 Grade 7 to 9 
3 Grade 10 or higher but did not complete grade 12 
4 Grade 12 
5 Some non-university postsecondary education 
6 Completed non-university postsecondary program 
7 Some university education 
8 Completed university diploma/degree 
9 Some university post-graduate education 
10 Completed university post-graduate diploma/degree 
11 Do not know 
12 Question not applicable to me 
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13 44. Who made the decision that you attend university for the 1981-82 academic 
year? (Please check the most correct response.) 
oO 1 I made the decision by myself 
OR 


The decision was made jointly with my: 


oO 2 Spouse or common-law partner 
[| 3 Boy/girlfriend or finance 

O 4 Mother 

Oo 5 Father 

O 6 Parents 

Oo 7 Relatives, other than parents 
D 8 Friend or friends 

O 9 Employer 

0 10 Other, please specify 


OR 


The decision was not made by me, but by my: 


11 Spouse or common-law partner 
12 Boy/girlfriend or finance 

13. Mother 

14 Father 

' Parents 

16 Relatives, other than parents 
17 Friend or friends 

18 Employer 

19 Other, please specify 
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45. Occasionally students are uncertain as to whether or not they have made 
a correct decision to attend a specific college. What in your opinion 
might students do to clarify whether or not they have made a correct 
decision with respect to college choice? 


1 There is nothing they can do 

2 Not sure 

3 There is something they can do. 
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Within the college in which you are currentiy registered please check 
the area you are intending to specialize or major in. 


College of Home Economics: 


j1 Family and Consumer Studies 

0 2 Foods and Nutrition 

33 Other, please specify 
College of Education: 

(J 4 Elementary 

05 Secondary 

(1) 6 Other, please specify 


Other: 
0 7 Not registered in Home Economics or Education, my 
area of specialization is 


Use the following numbered responses to answer the questions below: 
1 English 

French 

Ukrainian 

German 

Russian 

Other, please specify the raesde when giving 

this response 


An kW ty 


What languages have been used in your parental home? 
Usual language is 
Other language(s) ; ; , 


What languages can you speak? 
Most fluent in 
Other language(s) : . eG 


What languages can you read other than English? ; ; ; 


What was your occupation prior to registering in this college? 


3 1 Student (high school or university) 
5 2 Occupation was/is 


What is the occupation of your spouse or common-law partner? 
[1 = Student 
22 Occupation is 
33 Not applicable 


What is the occupation of your boyfriend/girlfriend/fiance? 


31 Student 
32 Occupation is 
")3 Not applicable 


What is the occupation of your father? 
1 Deceased, occupation was 


i) 


2 Retired, occupation was 
me om OCcUDataOne1's 


What is the occupation of your mother? 


1 Deceased, occupation was 
2 Retired, occupation was 
3 Occupation is 
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Rating Scales Including Delighted-Terrible Scale 
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Discriminant Analysis Summary Tables 
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Summary Table for Step-Wise Discriminant Analysis 


on Evaluative Criteria 


College of Home Economics 


Wilks’ 

Step Variable Lambda Significance 
1 Previous investment in the program 804 «.0001 
2 Location whe <,0001 
3 Spouse/partner attending 673 <.0001 
4 Range of career options for 

graduates 622 <.0001 
5 Number and variety of courses ~586 «.0001 
6 Spouse/partner living in city 560 <,0001 
7 Availability of financial aid 536 ¢,0001 
8 Teaching reputation of the faculty 0514 <.0001 
9 Fringe benefits of jobs 0493 <«.0001 

10 Relatives attending «472 ¢.0001 

11 Acaaemic reputation of the university .452 «.0001 

12 Social life of the university «434 <«,0001 

V3 Individual assistance available 

from faculty 2419 <.0001 
' 14 Program «404 <«.0001 

15 Job availability +390 <.0001 

16 Entertainment facilities on campus -378 <.0001 

17 Other 367 <.0001 

18 Friends living in city 2354 <.0601 

19 Boy/girlfriena, fiance living 

in city 0343 <.0001 

20 Relatives living in city aces <.0001 

21 Convenience of times of courses 2324 <.0001 

22 Chila care arrangements ete <.0001 

23 Students friendly 304 <.9001 

24 Atnietic facilities on campus «296 <,0001 

25 Personal interest displayed by <.000 

288 <.000! 
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Summary Table for Step-Wise Discriminant Analysis 
on Sources of Information 
College of Education 


Wilks’ 
Step Variable Lambda Significance 


i 


1 High school personnel 572 -0001 
2 Relatives 536 -0001 
3 Books -520 -0001 
4 Organized visit to the university -507 -0001 
5 Printed material from the university -498 -0001 
6 Journals -489 -0001 
7 College faculty 481 -0001 
8 University students 474 .0001 
9 Radio .469 .0001 
10 University advertising 463 .0001 
ll Spouse/Parents -459 -0001 
12 Other 456 -0001 
13 Chance visit to the university 453 .0001 
14 Career days «450 -0001 
15 Recent university graduates 447 .0001 
16 Newspapers 444 -0001 
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Summary Table for Step-Wise Discriminant Analysis 
on Evaluative Criteria 


Wilks' 
Step Variable Lambda 
1 Previous investment in the program 649 
Y 2 Location -610 
3 Jod availability 3573 
4 Salary of jobs 547 
§ Fringe benefits of jobs sED 
6 Cost 2489 
7 Social life of the university 469 
8 Program 451 
9 Counseling services on campus 2439 
10 College size 2433 
11 Friends living in city 427 
12 Relatives at this university 421 
13 Academic reputation of the university .415 
14 Housing facilities on campus «409 
MS Number and variety of courses 404 
iS Personal interest displayed 
by faculty 399 
1? Spouse/partner living in city 394 
18 Boy/girlfriend, fiance attending 391 
19 Extra-curricular athletic program - 388 
20 Atnletic facilities on campus 2385 
21 Cnild care arrangements 2382 
22 Availability of financial aid - 380 


EN 


College of Education 


Significance 


<.0001 
<.0001 
<.0001 
<.0001 
¢.0001 
<.9001 
«000% 
¢.0001 
<.0001 
<.0001 
<.0001 
<.0001 
<.0001 
<.0001 
<«.0002 


<,0001 
<«.0001 
<.0001 
<.0001 
<.0001 
«,0001 
<.0001 


236 


sired tee ovis 
PerTeovbs te. 


LS ee 


2234 


a 


= 
= 


bo 


Se 
aie 


a 
SEge 
2 
ae a 


bs "Tp 


haatt” 


et 


ey 


APPENDIX 4 
Spouse and Scholarship/Bursary as Sources of Funding: 


College of Education 
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Frequency and Percentage Distribution of 
Spouse as a Source of Incane 


by Year of Enrollment 
College of Education 


Year 
Percentage 
of rst rd ou ota 
Funding Year Year Year . Year Year 
| % N 10 R 
0% 142 97.9 161 92.0 89 92.7 $7 88.8 479 93. 
% LS tl aK Gl ol. = 3 1a.6 
10% - 1 mo LO 2 BA 
15% - - - - ~ 
20%, z g A £ : 
25% - a 2s - 4 2.8 
30% - tO aeSO!, | = 2 2.0 3: i.6 
40% = 1 6 - 3 3.) A 138 
45% - - - ~ - 
50% - = & 42 3 Sai 4 1a 
55% - - - - - 
60% - oa) - Me” cade 
70% | a a - - t x2 
75% = 2 Wk = 1 1:0 8. 26 
802, - 1 6 = - Lo ee 
90% - - 751.0. ee ie 
% a ae - - Le eee 
100% = ZN 2 2.0 4. 8 
x? = 57.08 


Significance = .0308 
(52/56 or 92.9% of the valid cells have 
frequency of less than five) 
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Frequency and Percentage Distribution of 
Scholarship/Bursary as a Source of Incane 
by Year of Enrol iment 
College of Education 


Year 


of irst on 1 ~ FOU Ota 
Funding Year Year Year Year Year 
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x? = 59.91 


Significance = .0172 
(43/56 or 76.8% of the valid cells have an expected cell 
frequency of less than five) 
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